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“Humphrey  stirred  them  once  again  last  week. 
The  theme  was  familiar  enough— jobs,  hope, 
trust,  faith  in  America.  .  .  . 

"But  this  time  the  words  had  a  new  meaning. 
He  might  have  been  talking  about  America,  but 
he  also  was  explaining  himself— explaining  how 
a  man  so  ravaged  by  disease  can  face  the  time 
he  has  remaining  and  charge  ahead  without 
blinking.  .  .  . 

"Others  can  speculate  on  how  this  man’s 
spirit  endures  in  the  shadow  of  the  tribulation 
that  lies  ahead.  For  his  part,  Humphrey  seems 
bent  on  only  one  goal— making  sure  that  while 
his  own  flag  flies,  it  flies  high.” 

For  this  compassionate  word  portrait  of  Sen. 
Hubert  Humphrey  and  his  struggle  to  overcome 
“this  disease  that  has  whipped  me,”  reporter 
Tom  Minnery  of  Gannett  News  Service’s 
Washington  Bureau  was  awarded  Gannett’s 
“Well  Done”  citation. 

The  citation  is  part  of  a  monthly  competition 
sponsored  by  Gannett  to  encourage  journalistic 
excellence  in  each  of  its  73  different  community 
newspapers  and  its  Gannett  News  Service 
bureaus. 

Last  year,  Gannett  reporters,  photographers 
and  editors  won  more  than  400  national,  state 
and  local  awards  in  competition  with  other 
newspapers. 

Tom  Minnery’s  sensitive  story  on  Hubert 
Humphrey  typifies  the  reporting  that  achieves 
honor  and  recognition  for  Gannett. 

Gannett 
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COAST  TO  COAST 


$125  thou  to  push 
American  Express 


By  DICK  MAURICE 
Copley  News  Service 

No  wonder  KARL 
MALDEN,  the  top-cop  on 
TV’s  “Streets  of  &n  Fran¬ 
cisco”  is  smiling.  Besides  his 
large  salary  on  his  show,  he 
receives  $125,000  a  year,  for 
urging  you  to  avoid  theft  of 
your  cash  by  carrying  Amer¬ 
ican  E]q>ress  travel  checks. 

Other  top  stars  have  found 
there’s  lots  of  money  to  be 
made  doing  commercials. 
HENRY  FONDA  earns  a  neat 
$275,000  a  year  from  com¬ 
mercials.  KIRK  DOUGLAS  is 
richer  by  $150,000.  TELLY 
SAVALAS  gets  a  staggering 
$200,000.  But  GREGORY 
PECK  outdoes  them  all.  He 
gets  $1  million. 

+  +  + 

Can  the  Six-Million  Dollar 
Man  find  lasting  love  with  an 
Angel?  Close  friends  say  no 
—  not  if  LEE  MAJORS  and 
FARRAH  FAWCETT- 
MAJORS  continue  with  their 
own  shows.  Both  want  out  of 
their  series  because  they  now 
realize  it  is  affecting  their 
marriage.  Minor  separations 
to  avoid  confrontations  have 
proved  to  be  unsuccessful  in 


keeping  the  marriage  to¬ 
gether.  It  seems  for  two 
superegos,  there  can  be  (mly 
one  star  in  the  family.  But 
which  one?  —  Lee  or  Farrah? 
Only  time  will  tell.  Could  the 
answer  be  starring  in  their 
own  show,  together? 

+  +  + 

EARL  HOLLIMAN  told  me 
he’s  glad  he  doesn’t  have  to 
kiss  ANGIE  DICKINSON  on 
their  show  “Police  Woman.” 
Why?  It  seems  Angie  is  ad¬ 
dicted  to  dill  picMes.  She 
keeps  a  two-gallon  jar  in  her 
dressing  room  and  eats  them 
(HI  the  set  all  the  time. 

+  +  + 

They’ve  had  everything 
else  on  daytime  soap  operas, 
so  they’ve  decided  to  show  a 
gay  love  story.  Don’t  snicker. 
The  NBC  programming 
honchos  told  the  Gay  Task 
Force  there  are  no  taboos 
against  it  and  there’s  a  strong 
possibility  such  a  tale  will  be 
worked  into  one  of  its  day¬ 
time  soap  operas  soon. 

+  +  + 

Recently  ED  McMAHON 


told  me  his  most  embarrass¬ 
ing  moment. 

“One  of  the  worst  moments 
I  ever  had  was  on  television 
doing  a  live  commercial.  It 
was  for  a  tape  recorder  and  I 
was  sui^osed  to  press  down 
on  a  couple  of  buttons  and 
record  my  voice  and  then 
play  it  badk  right  on  the  air.  It 
was  a  brand-new  sponsor  so  I 
practiced  it  a  million  times  in 
my  office  and  it  went  just 
great. 

“Well,  that  night,  I  pressed 
down  to  record  my  voice  and 
theoretically  I’d  recorded  it. 
Tlien  I  was  supposed  to  re¬ 
wind  the  machine  back  to 
where  I  started. 

“Would  you  believe  I 
couldn’t  get  that  machine  to 
go  back?  I  pressed  every  but¬ 
ton.  So  I  said,  ’Believe  me 
friends,  this  is  a  great  piece 
of  equipment’  and  I  did  a 
whole  make-good  right  on  the 
air. 

“I  swear  that  is  about  the 
worst  thing  that  has  ever 
happened  to  me.” 

+  +  + 

One  of  television’s  most 
beautiful  young  actresses  is 
having  a  fit  because  her  long 
and  b^utiful  locks  are  falling 
out  by  the  handful.  In  a  state 
of  panic  she’s  been  running 
around  town  seeing  several  (rf 
our  leading  dermatologists 
but,  unfortunately,  no  one  can 
help  her.  If  someone  doesn’t 
come  to  her  aid  shortly.  I’m 
afraid  she  is  going  to  look 


more  like  a  he  than  a  she! 

+  +  + 

Over  coffee  strong  enough 
to  send  EL  EXIGENTE  up 
the  Amazmi  for  good,  TONY 
RANDALL  told  me  about  his 
traumatic  experience  on  his 
wedding  night.  Tony  locked 
himself  in  the  bathroom  vio¬ 
lently  ill  while  his  wife 
pounded  on  the  door.  Tony 
was  suffering  from  ptomaine 
poisoning.  What  advice  would 
he  give  to  a  bridegroom  on  his 
wedding  night?  “Don’t  eat 
before  sex!” 

+  +  + 

CAROL  BURNETT  has 
roughly  calculated  that  she 
has  answered  2,300  questions 
from  her  studio  audience  dur¬ 
ing  the  many  years  of  her 
show.  And  the  most  popular 
question  of  all  is  still,  “Will 
you  let  us  hear  your  Tarzan 
yell?” 

+  +  + 


Now  I’ve  heard  everything ! 
Game  show  producer,  BOB 
STEWART,  who  gave  us  the 
“$10,000  P:^amid”  wants  to 
make  you  at  home  part  of  the 
show.  He’s  presently  working 
on  an  idea  where  the  home 
viewer  will  be  able  to  partici¬ 
pate  actively  by  punching  out 
a  series  of  coded  numbers  on 
a  device  which  will  be  at¬ 
tached  to  his  TV  set  at  home. 


Send  me  samples  of  Coast-to*Coast 


Copley  News  Service 
P.O.  Box  190 
San  Diego,  C  A  92 1  1 2 


Name 
Address 
City _ 


Other  features  of  interest 

Just  check  and  we'll  send  you  samples 

□  Sports  Trivia  —  cartoon  quiz 

□  Of  Course.  A  Horse  —  care  and  training 

□  Phyllis  Schlafly  —  political  writer 

□  Where  Are  You  Now  —  sports  heroes  update 

□  Tween  12  and  20  —  teen-agers’  question  and  answer 


—  Title 


—  Zip 


Coast-to-Coast 

Celebrities 

Let  your  readers  in  on  what's  going 
on  with  the  celebrities  we  all  know. 
Your  paper  gets  one  column  per 
week  plus  a  monthly  bonus  column. 
Use  the  coupon,  or  write,  wire  or 
call  John  Moon  or  Reyn  Wells  at 
Copley  News  Service,  P.O.  Box 
190,  San  Diego,  CA  92112,  (714) 
299- .^1.^1. 
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*1977  E&P  Market  Guide. 

Win  the  race  for  better  markets  with  these  New  England  Newspapers 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


The  America's  Cup . . .  filled 
with  New  England  dollars! 


Millions  are  spent  to  design,  build,  launch  and  try  out  the 
U.S.  final  entry  in  the  America's  Cup  challenge,  the  International 
12-meter  sloop  race  for  world  sailing  supremacy.  More  than 
a  stimulus  for  boat-building,  the  race  is  a  top  tourist  attraction 
and  a  feather  in  New  England's  cap — one  more  reason  why 
the  business  barometer  here  is  on  the  rise.  Not  only  is  employment 
up  in  New  England;  unemployment  is  below  that  of  the  rest  of 
the  nation.  Personal  incomes  have  risen  to  9.3%  above  1976. 


New  England  consumer  dollars  add  up  to  a  very  rich  prize — an 
estimated  $42-billion*  in  1977  retail  sales — and  the  best  way  to 
reach  your  share  is  with  newspapers.  New  England  newspaper 
home  coverage  exceeds  the  national  average,  so  your  ad 
dollars  go  farther  in  New  England  daily  newspapers 


In  these  times  of  high  costs  it's  good  to  know . . . 

ACB’s  Checking 
Proof  Service 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 
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AUGUST 

26- 28 — Western  Newspapers  Production  Conference,  Portland  Hilton, 

Portland,  Ore. 

27- 30— New  York  State  Publishers  Association,  Lake  Placid  Club,  Lake 

Placid,  N.Y. 

SEPTEMBER 


Still  costs  less- 

costs  than 
doing  it  yourselt! 

ACB  s  Checking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  tear  sheets.  "  No  wonder  virtually 
ail  U  S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider  .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  is  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  neyvs  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

THE  ADVERTISING 
CHECKING  BUREAU,  Inc. 

Call  your  nearest  ACB  oflice — 353  Park  Avenue  South  New  York.  New  York 
10010.  Phone  212'685-7300  •  434  South  Wabash  Avenue  Chicago.  Illinois 
60605.  Phone  312''922-2841  •  941  North  High  Street.  Columbus.  Ohio  43201 
Phone  614  294-4761  •  52  South  Second  Street.  Memphis.  Tennessee  38103. 
Phone  901  526-3281  •  20  Jones  Street  San  Francisco.  Calitomia  94102 
Phone  415/626-5546 
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7- 9 — International  Newspaper  Promotion  Association,  INPA/Europe, 

Hotel  Stadt-Freiburg,  Freiburg,  Germany. 

8- 10 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton-Conestoga  Village,  Lancaster,  Pa. 

9- 10 — IndianaNewspaperAdvertising  Conference,  Marriott,  Indianapolis. 

9- 11 — Maine  Press  Association,  Evergreen  Valley  Resort,  East  Stoneham, 

Me. 

10- 13 — Southern  Circulation  Managers  Association,  Birmingham,  Ala. 

13- 17 — National  Conference  of  Editorial  Writers,  Calgary,  Alberta,  Cana¬ 

da. 

14- 17— American  Association  of  Sunday  and  Feature  Editors,  Hyatt  Re¬ 

gency,  Houston. 

15- 16 — Hendrix  Users  Group,  Seattle  Hilton,  Seattle,  Wash. 

15-17 — Interstate  Advertising  Managers  Association,  Genetti  Lycoming 
Hotel,  Williamsport,  Pa. 

15- 18 — New  England  Press  Association,  The  Balsams,  Dixville  Notch,  N.H. 

16- 17 — National  Board  for  Courses  by  Newspaper,  University  of  Califor¬ 

nia,  San  Diego. 

16- 18 — New  York  State  Newspaper  Production  Conference,  Hyatt  House, 

Albany. 

17- 18 — Ohio  Newspaper  Classified  Clinic,  Marriott  Inn,  Columbus. 

18- 19 — Midwest  Newspaper  Advertising  Executives  Association,  Conti¬ 

nental  Hotel,  Kansas  City,  Mo. 

18-21 — Canadian  Circulation  Managers'  Association,  Park  Town  Motor 
Hotel,  Saskatoon,  Sask. 

1 8-21 — International  Newspaper  Promotion  Association,  Western  Reg  ion . 
Hotel  Utah,  Salt  Lake  City. 

18- 21— Western  Classified  Advertising  Association.  Holiday  Inn,  Golden 

Gateway,  San  Francisco. 

19- 20— National  Retail  Merchants  Association,  Biltmore  Hotel,  New  York 

City. 

22- 24 — Fla.  Newspaper  Ad  Executives,  Don  CeSar  Hotel,  St.  Petersburg, 

Fla. 

23- 24 — PNPA  Foundation  Press  Institute-Pennsylvania  Bar  Association, 

Court  Reporters  Training  Seminar,  Penn  Harris  Motor  Inn,  Harris¬ 
burg. 

23-25 — Illinois  Newspaper  Production  Conference,  Holiday  Inn,  Joliet, 
Illinois 

23- 25 — Central  States  Circulation  Managers  Assoc.  Sales  Conference, 

Oak  Brook  Hyatt  House,  Oak  Brook.  III. 

24- 25 — Ohio  Ad  Executives,  Marriott  Inn,  Columbus. 

25- 27 — International  Newspaper  Promotion  Association,  Southern  re¬ 

gional  meeting.  La  Mansion,  San  Antonio,  Tex. 

26- 28— Western  Newspapers  Production  Conference,  Portland  Hilton, 

Portland,  Ore. 

28- Oct.  1 — Pennsylvania  Newspaper  Publishers  Association,  Buck  Hill 

Inn,  Buck  Hill,  Pa. 

29- 30 — Allied  Publishers,  Salishan  Lodge,  Gleneden  Beach,  Ore. 

29- Oct.  2 — New  York  Press  Association,  Niagara  Hilton,  Niagara  Falls. 

30- Oct.  1— Advertising  Conference  of  Wisconsin,  Wisconsin  Center, 

Madison, 

30-Oct.  2 — Rocky  Mountain  Advertising  Managers  Association,  Radisson, 
Denver. 

OCTOBER 

1- 4 — Interstate  Circulation  Managers  Association,  Sheraton-Fontaine- 

bleau  Inn,  Ocean  City,  Maryland. 

2- 4 — Ohio  Circulation  Managers  Association,  Atwood  Lodge,  Dellroy 

Ohio. 

2-5 — International  Newspaper  Promotion  Association,  Eastern  Region, 
Dasin  Harbor  Club,  Vergennes,  Vermont. 

2-7 — Newspaper  FOod  Editors  Conference,  Drake  Hotel,  Chicago. 
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New  on-line  inserter 
takes  all  the  stuff  ^ 
the  Courier-News  can  give  it 


The  Harris  NP-624,  operating 
on-line  at  press  speeds,  pro¬ 
vides  a  new  source  of  income 
to  Gannett’s  Courier-News, 
a  60,000  circulation  daily  in 
Bridgewater,  N.J. 

The  compact  NP-624  has 
six  hoppers  and  24  pockets, 
arranged  in  a  circle,  plus 
collector  ring  delivery,  and 


special  electronic  on-line 
control. 

With  dual  delivery,  it  can 
handle  two  inserts  per  jacket 
for  daily  inserting  at  speeds  up 
to  32,000  per  hour.  And  in  10 
minutes,  it  can  be  converted  to 
handle  five  inserts  per  Jacket 
at  16,000  per  hour. 

The  Bindery  Systems  Division 
offers  stuffing  machines  for 


all  size  newspaper  plants.  And 
they’re  priced  so  you  can 
profit  from  the  ever-growing 
trend  to  pre-prints, 
supplements  and  inserts. 

For  more  information, 
write  Harris  Corporation, 
Bindery  Systems  Division, 
P.O.  Box  283, 

Easton,  Pennsylvania  18042. 


COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


Buy  the 
Buffalo  Evening 
News  and  you’re  buy- 
proven  demographics, 

1  avails  and  100%  non 
pre-emptible  prime  position.  The 
News  effectively  reaches  over  51%  of 
the  total  adults  in  Buffalo’s  ADI  daily. 
That’s  more  than  any  top  rated  TV  show. 

COVERAGE  AREA: 

The  Buffalo  Evening  News  has  the 
third  highest  ADI  coverage  in  the  top 
30  U.S.  markets  with  a  total  daily  circulation 
of  278,461  and  weekend  circulation  of  295,283. 
You’re  reaching  over  51%  (660,000)  adult  viewers 
daily  and  55%  (704,000)  adult  viewers  on  weekends. 

SUMMARY: 

When  The  News  talks  comprehensive  coverage,  we’re 
not  just  talking  editorial  and  news  content  -  we’re 
talking  about  the  comprehensive  coverage  you  get  out 
of  every  advertising  dollar  you  place  in  The  News. 
Outperform  a  spot  TV  buy  in  Buffalo.  Put  your  money 
where  more  of  Buffalo’s  buying  power  will  see  it . . . 

Buffalo  Evening  News. 
For  further  information,  contact  Hugh  G.  Monaghan 

(716-849-3422). 

Buffalo  Evening  News 

One  News  Plaza,  Buffalo,  New  York 
Represented  nationally  by  Story  &  Kelly-Smith 


Newsbriefs 


Pennsylvania  Mirror,  State  College,  Pa.,  said  it  will  suspend 
daily  publication  in  mid-September  and  switch  to  a  twice-a- 
week  newspaper  to  be  published  Sunday  and  Wednesday. 
The  daily  began  publication  as  State  College’s  second  news¬ 
paper  on  Dec.  1 1 ,  1968,  as  a  sister  publication  of  the  Altoona 
(Pa.)  Mirror.  As  a  morning  newspaper  it  competed  against 
the  Centre  Times,  an  evening  paper.  In  a  front  page  editorial 
December  4,  1975,  the  Pennsylvania  Mirror  warned  readers 
that  a  lack  of  advertising  revenue  threatened  operations. 

*  ♦  ♦ 

Gainesville  (Fla.)  Sun,  an  afternoon  newspaper  since  1935, 
will  convert  to  morning  publication  on  Labor  Day.  W.  G. 
Ebersole,  publisher  of  the  newspaper  owned  by  the  New 
York  Times  Co.,  said  the  decision  to  switch  to  the  morning 
field  followed  extensive  research  of  production  and  delivery 
methods  and  a  readership  survey. 

*  *  * 

Associated  Press  correspondent,  Michael  Goldsmith,  was 
released  this  week  from  prison  in  Bangui,  capital  of  Central 
African  Empire.  Goldsmith,  55,  said  in  London  that  he  had 
been  accused  of  espionage. 

♦  * 

Knoxville  News  Sentinel  has  joined  Puck,  The  Comic 
Weekly  for  national  advertising  representation  of  its 
Sunday  color  comics,  bringing  Puck’s  total  circulation  to 
nearly  18>/i  million.  The  new  member  gives  The  Puck  Nation¬ 
al  Network — comprising  newspapers  in  the  largest  circula¬ 
tion  markets — 57  newspapers  in  56  cities.  The  American  Net¬ 
work — comprises  65  newspapers  in  65  cities.  Two  indepen¬ 
dent  groups  complete  the  total  network.  They  are  the  Texas 
Group  of  10  Harte  Hanks  Newspapers  with  a  total  circula¬ 
tion  of  1 10,834  and  the  Westchester  Rockland  Group,  with  a 
total  circulation  of  163,(X)0. 

*  ♦  * 

About  150  gallons  of  printers’  ink  spilled  into  Toronto 
Harbor  August  5  when  an  employe  at  the  Toronto  Star  failed 
to  reverse  valves  while  switching  ink  flow  from  one  storage 
tank  to  another.  Firefighters  washed  the  ink  into  a  storm 
sewer  which  empties  into  the  harbor.  The  Star  has  asked  the 
provincial  environment  to  supervise  the  cleanup.  The  Star 
said  it  will  pay  for  any  cost  involved. 

*  *  * 

Newsprint  made  from  kenaf,  the  fiber  plant  related  to  cot¬ 
ton,  was  used  in  an  experimental  test  run  at  the  Peoria  (III.) 
Journal  Star  the  week  of  August  8.  Approximately  500  copies 
of  the  newspaper  came  off  the  non-production  press  run. 
Marvin  Bagby,  research  leader  from  the  U.S.  Agriculture 
Department’s  Agriculture  Research  Service  (ARS),  said  this 
was  the  first  newsprint  made  from  kenaf  and  the  first  time 
kenaf  had  been  used  to  print  actual  newspaper  pages.  The 
test  run  at  Peoria  indicated  kenaf  newsprint  had  the  same 
bursting  pressure  level  as  commercial  newsprint  and  only  5% 
less  tensile  strength.  Kenaf  pages  from  the  test  had  a  slight 
yellow  tinge  while  opacity  was  about  the  same  as  present 
newsprint.  Images  were  declared  acceptable. 

*  *  * 

A  revised  X-rated  movie  ad  policy  has  been  issued  by  the  San 
Diego  Union  and  Evening  Tribune.  Under  the  new  policy, 
ads  for  X-rated  films  may  contain  only  the  name  of  the  movie, 
its  cast  members,  time  schedule  and  address  and  phone 
number  of  the  theater.  Neither  illustrations  nor  descriptive 
copy  will  be  permitted  in  the  ads. 

9k  9k 

Don  Gunn  has  left  his  position  as  vicepresident  of  sales  & 
marketing  for  the  New  York  Post.  Steve  Blacker,  Post  ad 
director,  was  expected  to  assume  some  of  Gunn’s  respon¬ 
sibilities.  It  was  not  known  if  Gunn  would  be  replaced. 
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Planning,  not  politics, 
should  shape  health  care. 

The  explosive  growth  of  the  nation’s  health  care  industry  has  been  the 
subject  of  increasing  study  and  debate  in  recent  years.  And  rightly  so. 

Rightly,  because  such  debate  is  an  effective  way  for  the  public  and  private 
sectors  to  develop  a  consensus  upon  which  to  plan  and  build  a  national  health 
insurance  program.  To  explain  our  concern  in  all  this,  we  should  tell  you 
we  are  a  publicly-owned  national  hospital  management  company  operating 
54  acute  care  community  hospitals  with  one  percent  of  the  nation’s  beds. 

The  latest  system  to  evolve  from  the  public-private  dialogue  is  a  national 
network  of  203  federally  sponsored  health  planning  agencies  charged  by 
Congress  with  developing  plans  at  local  levels  upon  which  a  future  national 
health  system  could  be  designed.  This  was  proposed  in  1 974  as  a  key  element 
of  the  National  Health  Planning  and  Resources  Development  Act. 

The  new  network  of  local  agencies  has  hardly  gotten  off  the  ground.  Yet 
the  Administration  now  proposes  to  transform  it  into  a  collection  of  regional 
government  regulatory  outposts.  Under  such  a  scheme,  planning  will  yield  to 
regulation.  Health  care  will  be  shaped  by  raw  politics  rather  than  reasoned 
debate  in  the  community. 

The  administration  proposes  to  use  the  revised  agency  network  to  implement 
a  $2.5  billion  ceiling  on  capital  health  expenditures.  These  expenditures 
represent  the  money  hospitals  and  other  health-care  institutions  spend  to 
maintain  and  upgrade  their  plants,  to  acquire  the  latest  medical  technology, 
and  to  provide  the  American  people  with  the  highest  standards  of  care. 

Taken  together,  the  nation’s  hospitals  are  a  vast  enterprise.  As  employers 
they  provide  jobs  for  more  than  four  million  people.  To  impose  an  arbitrary  capital 
expenditure  ceiling  on  these  institutions  makes  no  more  sense  than  telling  a 
manufacturer  not  to  renovate  an  old,  inefficient  factory,  or  indeed,  not  to  build 
a  new  one  even  when  there  is  a  proven  need. 

American  Medicorp  believes  that  the  new  agencies  created  by  the  National 
Health  Planning  and  Resources  Development  Act  could  serve  as  the  basis  for 
improving  access  to  care,  constraining  unnecessary  growth,  and  charting  a 
sensible  course  for  our  future  health  system.  This  act  could,  at  long  last,  initiate 
the  evolutionary  process  which  would  bring  into  balance  the  factors  of  quality 
and  cost. 

To  drastically  alter  the  charge  of  these  promising  new  agencies  from  planner 
to  policeman  could  leave  the  health  system  mired  in  politics— precisely  at  the 
time  it  should  be  moving  forward  with  the  intelligent,  informed  planning  that 
leads  to  superb  health  care. 


American  Medicorp  Inc 

111  Presidential  Boulevard  Bala  Cynwyd  Pennsylvania  19004 


The  health  care  legislation  debate  is  of  such  importance  that  we  have  devoted  our  current  annual 
report  to  the  subject.  If  you  would  like  a  copy  please  write  Mr.  Herbert  Gandel,  Vice  President. 
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Teamsters  tilting  at  windmills 

The  Teamsters  Union  either  didn’t  know  or  underesti¬ 
mated  its  adversary  when  it  complained  that  the  Ellsworth 
Me.)  American  was  guilty  of  complicity  with  the  Ellsworth 
city  government  in  trying  to  keep  the  Teamsters  from  organ¬ 
izing  the  policemen  and  firemen  in  that  municipality. 

It’s  obviously  true  that  the  weekly  American  didn’t  want 
the  Teamsters  in  its  city.  The  weekly,  published  by  J.  Russell 
Wiggins,  former  Washington  Post  editor  and  a  past  president 
of  ASNE,  really  went  to  bat  to  prevent  the  Teamsters  from 
getting  a  toehold  in  town. 

The  American  published  more  than  500  column  inches  of 
articles,  editorials  and  features  pertaining  to  the  unioniza¬ 
tion  efforts,  including  a  balanced  presentation  of  the  view¬ 
points  of  both  the  city  uniformed  forces  and  the  city 
officials  and  leaders. 

News  stories  outlined  grievances,  problems,  the  attitudes 
and  opinions  of  local  businessmen.  Teamster  organizing 
procedures  and  practices  in  other  cities,  the  union’s  prob 
lems,  personnel,  complaints,  connections  with  organized 
crime,  and  other  factors. 

The  Amei'ican  reported  the  results  of  the  election,  and  the 
rejection  of  the  Teamsters.  An  editorial  called  it  “A  Right 
Decision.” 

The  subsequent  complaint  by  the  Teamsters  Union  that 
the  American  is  guilty  of  unfair  labor  practices  for  opposing 
the  union’s  organization,  alleging  that  the  newspaper  is  “an 
agent  on  behalf  of  the  City  of  Ellsworth,”  just  doesn’t  know 
Russ  Wiggins,  and  his  reputation  as  a  champion  in  defending 
the  freedom  of  the  press. 

The  Ellsworth  American  acted  in  the  great  tradition  of  a 
free  press  in  informing  the  community  it  serves. 

Watch  those  facts,  buster! 

We’re  sure  that  Chicago-area  retailers  won’t  be  taken  in 
by  the  glib  statements  in  a  promo  announcement  for  the 
Windy  City’s  NBC  television  affiliate  that  it  reaches  690,000 
more  people  than  the  Chicago  Tribune.  Particularly  when  a 
Tribune  spokesman  points  out  that  a  retailer  would  have  to 
i‘un  a  commercial  every  15  minutes  from  sign-on  to  sign-off  to 
reach  the  81%  of  the  adult  population  weekly  ...  a  total  of 
400  spots  a  week. 

This  is  just  another  example  of  how  broadcast  reps  play 
games  with  figures,  and  expect  some  advertising  prospects  to 
accept  them  as  gospel. 

If  this  is  the  kind  of  sales  pitch  that  the  broadcast  media 
is  resorting  to  in  major  markets  such  as  Chicago,  newspapers 
everywhere  had  better  be  looking  out  for  the  proliferation 
of  this  kind  of  banana  oil  directed  to  retailers  in  smaller 
markets. 

And  combat  it  with  hard  circulation  figures  and  demo¬ 
graphics,  too. 
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FEEDBACK  Vic  Cantone 


FREE  AS  A  0IRO. 


Letters 


NEVER  SOLD  OUT 

A  person  doesn’t  go  to  a  bullfight  and 
expect  to  see  ballet. 

And  a  food  writer  shouldn’t  go  to  the 
Newspaper  Food  Editors  Conference 
and  expect  to  not  have  brand  names 
mentioned. 

Being  a  midwesterner,  perhaps  I  can 
be  called  naive.  But  I  don’t  think  any  of 
my  principles  are  compromised  by  listen¬ 
ing  to  a  speaker  whose  appearance  is 
paid  for  by  Borden’s,  Wilson’s  or  any 
food  company. 

I  know  for  a  fact  that  if  it  weren’t  for 
the  Food  Editors  Conference  1  would  not 
be  as  knowledgeable  as  I  am.  I  person¬ 
ally  have  nothing  but  thanks  to  offer  to 
the  Newspaper  Advertising  Sales  As¬ 
sociation,  sponsors  of  the  food  confer¬ 
ence. 

It’s  true  that  1  also  belong  to  the 
Newspaper  Food  Editors  and  Writers 
Association,  although  admittedly  they 
had  to  struggle  with  the  idea  that  1  qual¬ 
ified  since  1  handle  all  types  of  stories. 

1  am  proud  of  the  fact  that  after  30 
years  of  newspapering  I  know  if  my  prin¬ 
ciples  are  being  compromised. ...  1  can 
even  tell  if  1  am  being  “had.” 

And  frankly  1  have  never  felt  that  1 
have  been  sold  down  the  river  or  my 
intergrity  smeared  by  being  at  a  Food 
Editors  Conference.  As  for  having  some 
“company’s  recipes  shoved  down  by 
throat”  it  has  never  happened. 

Then  there  are  the  contests.  To  say 
that  only  contests  judged  by  journalists 
and  journalism  schools  should  be  consid¬ 
ered  prestigious  enough  to  enter,  I 
don’t  believe  it. 

1  would  much  rather  have  a  profes¬ 
sional  home  economist  from  General 
Foods  serve  as  a  judge  than  a  journalism 
professor,  who  nine  times  out  of  ten 
turns  the  entries  over  to  his  students  to 
judge.  All  of  us  know  that  the  college 
campus  is  not  the  “real  world”  and  it 
makes  it  difficult  for  a  student  to  judge 
anything. 

Hopefully  most  of  us  know  that  the 
Association  and  the  Food  Writers  Con¬ 
ference  are  two  very  separate  groups  and 
it  shouldn’t  end  up  being  an  “either-or” 
situation. 

Since  I’m  not  from  the  Washington 
Post,  Milwaukee  Journal,  Chicago 
Tribune,  or  any  of  the  “biggies”  maybe 
my  opinion  doesn't  count.  But  somehow 
1  know  that  writers  from  smaller  papers 
are  closer  to  our  readers  and  the  reader 
figures  he  can  trust  me  to  know  if  I'm 
being  had.  As  far  as  that  goes  we  can  do 
the  reporting  and  today's  reader  will 
make  up  her  own  mind. 

If  any  writer  can  be  bought  off  for  a 
can  of  Hunt's  Tomato  Sauce.  .  .  .  even 
the  extra  thick.  .  .  .  she's  in  big  trouble. 
All  of  this  hoopla  could  confuse  our 


publishers.  Their  next  thought  will  be  to 
keep  us  at  home. 

How  well  I  remember  one  of  my  first 
food  conferences.  One  of  the  “new 
purists”  talked  about  how  she  was  in¬ 
strumental  in  having  the  sponsors  stop 
the  practice  of  giving  out  souvenirs. 

It  was  below  her  dignity  to  accept  any 
trinkets. 

But  as  we  were  leaving  the  table,  she 
picked  up  the  centerpiece.  .  .  .  which 
was  not  a  trinket  and  was  not  supposed 
to  be  a  souvenir. 

Somehow  I  wonder  if  some  of  our  food 
writers  were  in  the  group  Charles  Mc¬ 
Cabe  talks  about  when  he  wrote: 

“The  President  of  France,  M.  Giscard 
d’Estaing,  last  spring  invited  244  jour¬ 
nalists  to  lunch  at  the  Elysee  Palace. 

“After  the  bonhomie,  the  beef  and  the 
burgundy  were  well-settled,  the  usual  in¬ 
ventory  of  the  pots  and  pans,  etc.,  was 
attended  to  by  the  maitre  d'hotel. 

“It  was  found  that  13  pieces  of  gold 
cutlery— knives ,  forks  and  spoons —  were 
missing.” 

But  I’m  sure  that  the  journalists  made 
sure  when  they  wrote  their  stories  that 
they  didn’t  mention  any  brand  names. 

We  must  be  sure  about  our  untarn¬ 
ished  ethics. 

But  you  better  count  the  silver. 

Phyllis  Singer 
(Singer  is  associate  editor,  Waterloo  (la.) 
Courier.) 

*  *  * 

POINT  OF  VIEW 

May  I  offer  a  different  point  of  view 
than  given  by  Don  Dwight,  Publisher, 
the  Minneapolis  StarlMinneapolis 
Tribune  on  the  cover  of  E&P  July  30, 
1977? 

Mr.  Dwight  is  not  really  serious  when 
he  writes  about  “no  law”  should  be 
passed  to  abridge  freedom  of  expression. 
1  believe  Mr.  Dwight  or  his  legal  staff 
would  sue  me  if  I  freely  expressed  myself 


in  taking  copywritten  material  from  his 
newspapers  for  use  as  1  deemed  fit  or  if  I 
freely  expressed  myself  to  slander  him 
on  public  radio  or  television  in  Min¬ 
neapolis.  Laws  have  been  passed,  and 
rightfully  so,  to  protect  Mr.  Dwight  from 
unlawful  use  of  his  copywritten  material 
and  to  protect  his  good  name  and  reputa¬ 
tion. 

As  a  consumer  of  the  output  of  the 
print  and  electronic  media,  I  believe  I 
have  the  right  to  protection  in  my  home 
and  on  the  street  from  the  use  of  profan¬ 
ity,  pornography  and  placement  of  the 
stamp  of  approval  on  deviant  or  illicit 
sex.  in  1973  Chief  Justice  Warren  Burger 
stated  pornography  is  not  protected  by 
the  First  Amendment. 

There  are  no  real  absolutes  in  the  Con¬ 
stitution.  It  was  written  to  protect  soci¬ 
ety.  That  which  undermines  or  destroys 
our  society  should  not  be  protected.  He 
who  incites  to  riot  or  incites  to  rape  or 
incites  to  murder  should  be  muzzled  by 
the  law  for  the  good  of  the  majority. 

As  a  long  time  journalist,  I  have  a 
much  greater  fear  of  the  harm  that  can  be 
done  by  a  libertarian  publisher  or  broad¬ 
caster  than  I  have  of  a  few  controls  over 
these  freedom  termites  who  seem  to 
want  to  chew  their  way  to  anarchy.  In 
this  nation,  we  have  liberty  through  law. 
We  need  to  protect  the  publisher,  the 
broadcaster  and  the  consumer. 

R.  Bert  Carter 

Bountiful,  Utah 

Short  takes 

The  15th  annual  reunion  of  the  late 

Walter  G.  and  Louisa  E.  R _ ,  was 

held  July  17. — Corydon  (IxvA.)  Democrat . 
*  *  * 

When  1  have  to  be  away  from  home  for 
a  few  days,  1  protect  my  house  plants  by 
socking  all  the  clay  pots  for  one  hour  in 
my  bathtub. — Cleveland  Plain  Dealer. 
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”Wt  amazing  what  Bell 


knoMTS  about  newspapers^* 

Arthur  D.  Cooper.  President.  Columbia  Newspapers.  Inc.. 

Columbia.  S.C..  Publishers  of  The  State.  The  Columbia  Record. 

"We  finally  outgrew  our  original  switchboard.  So  Southern 
Bell  came  to  us  with  a  system  made  to  order  for  our  way  of  doing 
business.  They  call  it  the  Dimension®  PBX  system.  It  could  have  been 
designed  by  a  publisher.” 

Shirley  Tohnson.  Chief  Operator 

"Some  days  it  was  all  I  could  do  to  keep  up  with  the  calls.  Now 
I  do  three  jobs  at  once;  Handle  calls.  Receptionist.  Monitor  our  two 
security  TV  screens.  Really,  it’s  wonderful.” 

Bill  Starr.  News  Editor  for  The  State 

"Our  reporters  wanted  to  be  able  to  transfer  calls  to  each 
other  fast,  and  answer  each  other’s  calls  when  necessary.  Now  they  do 
both  without  leaving  their  desks.” 

Mike  Smith.  Classified  Advertising  Manager 

"Calls  about  classified  ads  now  go  direct  to  our  'Ad-visors.’  And 
if  it’s  a  call  about  billing,  our  people  can  ring  in  Accounting  instead  of 
running  back  there  to  check.  Customers  have  commented  on  our 
improved  service.” 

Tames  Holton.  Advertising  Director 

"The  new  system  helps  my  people  handle  calls  better.  They 
can  answer  advertisers’  questions  either  by  putting  them  on  hold  and 
calling  ad  production,  or  by  switching  to  a  three-way  conversation.” 

Diana  Kosmata.  Account  Manager.  Southern  Bell 

"As  Bell  System  problem  solvers,  we’re  able  to  draw  on  a  good 
deal  of  communications  experience.  But  just  as  important  is  a  solid 
understanding  of  each  customer’s  business.  Columbia  Newspapers  is  a 
case  in  point.” 

Solving  communications  problems  for  newspapers  is  an  all- 
out  Bell  System  commitment.  If  you  haven’t  talked  systems  with  your 
Bell  Account  Representative  lately,  you’re  missing  something. 

The  system  n  the  solution. 


Bell  System 


But  Who  Will  Judge  The  Judges? 

We  at  Panax  have  had  high  hopes  for  the  National  News  Council.  We  still  do. 

But  at  the  moment,  you'll  forgive  us  if  we  feel  a  little  gun-shy  of  that  group.  With 
good  reason,  because  when  it  came  our  turn  to  face  the  council,  we  found  them  blazing 
away  from  the  hip. 

To  make  matters  worse,  they  dragged  normal ly-cautious  publications  like  Editor  and 
Publisher  along  with  them,  and  along  the  way,  have  kicked  up  so  much  dust,  we  wonder 
whether  light  will  ever  again  shine  on  the  facts  in  the  case. 

We  will  give  it  a  go  at  clarifying  two  central  facts: 

1.  No  editor  of  Ponox  was  ever  fired  for  refusing  to  run  o  story  or  stories. 

2.  Yes,  we  do  believe  at  Ponox  that  o  publisher  —  and  o  group  owner  —  has  not  only 
the  right  but  the  duty  to  answer  for  his  editorial  product  os  well  os  his  general  ledger. 

And  if  that's  not  clear  enough,  then  let's  make  it  clearer.  It  means  that  there  is  and 
ought  to  be  a  chain  of  command  for  editorial  content  just  as  there  is  for  money  matters. 
And  that  chain  of  command  ends  with  the  person  with  the  final  responsibility  —  the 
publisher,  or  group  owner. 

At  least  that's  the  way  it  is  at  Panax.  If  others  want  to  run  their  newspapers  different¬ 
ly,  we  can  only  respect  their  right  to  do  so.  Because,  in  the  end,  each  of  us  must  answer 
for  our  own  judgment  —  an  imperative  of  what  is  left  of  the  free  enterprise  system. 

Another,  clarifying  word.  We  have  never  commanded  a  story  into  print  —  we  respect 
our  editors  too  much  to  do  so.  But  we  do  believe  that,  in  cases  of  conflict,  the  publish¬ 
er's  word  should  be  the  last  word.  Just  as  we  believe  that  all  wisdom  does  not  end  at 
the  level  of  the  highest  salary;  a  publisher  may  be  no  wiser,  but  he  alone  must  bear  the 
full  brunt  of  his  mistakes. 

We  will  not  use  this  space  to  slug  it  out  with  the  National  News  Council.  Nor  do 
we  wish  to  flail  away  at  Editor  &  Publisher,  though  we  bear  scars  aplenty  of  what  we 
believe  was  E  &  P's  lopsided  coverage  of  our  case. 

But  we  did  want  to  put  before  you  a  couple  essential  points  in  this  case,  and  an  out¬ 
line  of  our  views  on  publishing.  The  real  ones,  that  is. 


John  P.  McGoff 
President,  Panax  Newspapers 
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FTC  issues  a  complaint 
on  volume  ad  discounts 


By  I.  William  HUl 

The  Federal  Trade  Commission  this 
week  issued  a  complaint  charging  that 
the  Los  Angeles  Times  systematically 
discriminates  in  price  between  compet¬ 
ing  purchasers  of  advertising  linage. 

The  complaint  charged  that  the 
cumulative  volume  discount  advertising 
rate  structure  used  by  the  Times  results 
in  larger  volume  advertisers  systemati¬ 
cally  paying  substantially  lower  rates 
than  their  competitors  whose  advertising 
volume  is  sm^ler. 

The  FTC  said,  “This  advertising  rate 
structure  and  the  resulting  discrimina¬ 
tory  prices  violate  section  5  of  the  FTC  act 
because  they  adversely  affect  compe¬ 
tition  between  advertisers  paying  higher 
and  those  paying  lower  advertising  rates 
and  constitute  unreasonable  restraints  of 
trade  and  unfair  methods  of  competition. 

“These  price  discriminations  may 
substantially  injure  competition  between 
the  favored  and  unfavored  purchasers  of 
advertising  linage,  in  violation  of  section 
2  (a)  of  the  amended  Clayton  Act.” 


According  to  the  complaint,  the  chal¬ 
lenged  rate  structure  provides  for  a 
cumulative  volume  discount  on  an  an¬ 
nual  basis  according  to  the  number  of 
lines  that  an  advertiser  or  prospective 
advertiser  may  purchase  or  agree  to 
purchase.  Those  who  agree  to  purchase  a 
specific  number  of  lines  may  take  advan¬ 
tage  of  yearly  bulk  contract  rates,  but 
those  who  cannot  or  do  not  contract  for  a 
specified  number  of  column  lines  pay  at 
the  higher  “open  rate.”  The  price  per 
purchased  line  decreases  as  the  purch¬ 
ased  linage  increases,  making  the  differ¬ 
ences  in  rates  per  line  substantial. 

In  announcing  the  complaint,  the  FTC 
called  attention  to  the  fact  that  the 
Times-Mirror  Co.,  publisher  of  the 
Times,  is  the  “largest  publicly-held  pub¬ 
lishing  company  in  the  U.S.,  with  news¬ 
paper  published  revenues  for  1976  con¬ 
stituting  $426  million,  or  approximately 
44%  of  the  company’s  total  revenue.” 

It  was  also  pointed  out  that  the  Times 
has  “the  largest  weekday  circulation 
(over  one  million  copies)  among  the  na¬ 
tion’s  standard-size  newspapers,”  and 


Every  Saturday  since  1884 


that  for  many  years  it  has  led  all  news¬ 
papers  in  the  nation  in  advertising  vol¬ 
ume,  with  “its  total  advertising  revenues 
for  1976  being  approximately  $276  mil¬ 
lion,  with  retail  display  advertising  ac¬ 
counting  for  about  half.” 

The  decision  to  issue  the  complaint 
was  on  a  4  to  1  vote  with  chairman 
Pertschuk  and  commissioners  Dixon, 
Dole  and  Qanton  voting  for  and  com¬ 
missioner  Collier  voting  against. 

Insofar  as  discount  rates  for  volume 
advertising  is  not  uncommon  in  the 
newspaper  industry,  the  final  decision  on 
the  complaint  will  be  watched  by  pub¬ 
lishers  throughout  the  country. 

The  FTC  issues  a  complaint  when  it 
has  reason  to  believe  that  the  law  has 
been  violated  and  that  a  proceeding  is  in 
the  public  interest.  The  action  simply 
marks  the  beginning  of  a  formal  proceed¬ 
ing  in  which  the  allegations  will  be  ruled 
upon  after  a  public  hearing,  set  in  this 
case  for  September  19,  1977.  Meantime, 
the  Times  has  30  days  in  which  to  answer 
the  complaint. 

In  a  statement,  the  Los  Angeles  Times 
labeled  the  FTC  complaint  “unwar¬ 
ranted”  and  said  it  plans  to  “vigorously 
defend  the  case  before  the  commission 
and  in  the  courts  if  necessary.”  It  said  it 
didn’t  expect  the  action  to  affect  Times 
operations  or  rate  policies. 


New  York  Post  ignores 
fair  trial  guidelines 


By  John  Consoli 

Can  David  Berkowitz,  suspected  .44 
caliber  killer,  get  a  fair  trial  in  light  of 
extensive  press  coverage? 

The  question  of  fair  trial-free  press 
rights  is  not  new,  but  has  arisen  once 
again  in  New  York  in  light  of  what  some 
have  called  “sensationalized  coverage” 
by  the  press. 

On  the  day  New  York  police  arrested 
Berkowitz,  circulation  of  the  three  major 
city  dailies  soared.  The  News  sold  2.2 
million  copies,  350,(XX)  more  than  usual. 
The  Post  which  has  been  selling  about 
6(X),(X)0  copies  sold  over  1  million  for 
only  the  second  time  in  the  paper’s  his¬ 
tory,  and  the  Times  sold  50,(XX)  extra 
copies.  In  addition  to  that,  papers  from 
around  the  country  and  the  world  carried 
the  story  on  the  front  page. 

The  following  day  (August  12),  one  of 
the  defense  attorneys  for  Berkowitz 
sought  a  court  order  barring  the  police  or 
anyone  else  from  disclosing  admissions 


Berkowitz  was  said  to  have  made  o 
police. 

The  request  was  denied  after  au¬ 
thorities  said  they  would  not  discuss  the 
matter  with  the  press,  but  the  damage 
(extensive  pre-trial  publicity  following 
the  arrest)  had  been  done.  Police  had  al¬ 
ready  told  the  press  that  Berkowitz  ad¬ 
mitted  being  the  notorious  Son  of  Sam, 
who  had  killed  six  and  wounded  seven  in 
13  months  of  terror  in  the  city. 

While  all  three  New  York  daily  news¬ 
papers  have  prominently  played  up  the 
Son  of  Sam  story  since  the  arrest  of  Ber¬ 
kowitz,  Rupert  Murdoch’s  Post  has 
given  the  story  the  most  dramatic  play. 
The  Times  has  played  the  story  with  the 
least  amount  of  drama,  with  the  News 
somewhere  in  between. 

On  the  day  of  the  arrest,  the  front  page 
headline  of  the  Post  read:  “Son  of  Sam’s 
Own  Story.”  The  subhead  read:  “Killing 
was  my  job.  ...”  A  descriptive  para¬ 
graph  before  the  article  began  stated: 
“This  is  Son  of  Sam’s  own  story.  .  .  . 


Son  of  Sam’s  amazing  letters  I 

HOW  1  BECAME! 
A  MASS  KILLER! 

OUT 
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based  on  reports  of  interrogators  who 
questioned  David  Berkowitz  throughout 
the  night.”  Eleven  pages  were  devoted 
to  the  coverage. 

This  caused  one  of  the  Berkowitz  at¬ 
torneys,  Philip  Peltz  to  comment, 
“there’s  no  way  in  the  world  he  can  get  a 
fair  trial  here.”  Another  Berkowitz  at- 
(Continued  on  page  32) 
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Warner-Lambert  to  appeal 
corrective  ad  order 


The  manufacturer  of  Listerine  is  being 
joined  in  its  appeal  to  the  Supreme  Court 
by  the  American  Advertising  Federation 
and  the  Association  of  National  Adver¬ 
tisers. 

The  U.S.  Circuit  Court  of  Appeals  in 
Washington  left  virtually  intact  an  FTC 
order  requiring  Warner-Lambert  to 
correct — in  $10  million  worth  of  future 
Listerine  ads — its  claim  that  the  product 
prevented  or  relieved  colds. 

Under  the  order,  Warner-Lambert’s 
Listerine  ads  must  include  the  disclosure 
that  “Listerine  will  not  help  prevent 
colds  or  sore  throat  or  lessen  their  sev¬ 
erity.”  The  court,  however,  dropped  a 
requirement  that  the  correction  include 
the  lead-in  phrase,  “Contrary  to  previ¬ 
ous  advertising.” 

Industry  leaders  welcomed  Warner- 
Lambert’s  decision  to  appeal  the  case  to 
the  Supreme  Court.  The  FTC  had 
negotiated  corrective  ad  agreements  with 
advertisers  in  the  past,  but  Warner- 
Lambert  is  the  first  to  seek  a  court  test. 

AAF  executive  vicepresident  Jonah 
Gitlitz  said  the  First  Amendment  issues 
in  the  Listerine  case  were  “not  dissimi¬ 
lar”  to  those  involved  in  recent  cases. 
“We  hope  the  High  Court  will  be  equally 
receptive  to  the  First  Amendment  ques¬ 
tions  here  as  it  has  been  in  past  deci¬ 
sions,”  Gitlitz  said. 

The  outcome  has  major  implications 


Post  selects  2  vendors 
for  electronic  system 

Washington  Post  has  selected  the 
Raytheon  Company  and  Composition 
Systems  Inc.,  to  design  and  install  an 
electronic  newsroom  system.  The  sys¬ 
tem  is  to  become  operational  in  early 
1979,  and  at  that  time  the  Post  will  con¬ 
vert  entirely  to  coldtype  composition. 
More  than  200  VDTs  are  to  be  designed 
into  the  system  for  the  Post’s  newsroom 
and  bureaus. 

John  M.  Lemmon,  an  assistant  manag¬ 
ing  editor  and  head  of  the  Post’s  news¬ 
room  conversion  project,  said,  “We  be¬ 
lieve  that  this  joint  development  effort  is 
the  first  of  its  kind  in  the  industry  and 
will  lead  to  the  best  possible  system.” 

The  Post  and  the  two  vendors  will 
begin  a  three-month  system  study  and 
specification-writing  phase  immediately. 
Equipment  will  be  delivered  in  October 
of  1978. 

Raytheon  will  be  the  prime  contractor, 
with  responsibility  for  the  overall  sys¬ 
tem,  and  CSl  will  be  a  subcontractor, 
concentrating  on  newsroom  applica¬ 
tions. 


for  other  cases  still  in  the  FTC  pipeline, 
including  a  complex  attack  on  practices 
of  analgesic  marketers  in  which  the  FTC 
seeks  corrective  advertising  orders 
against  American  Home  Products,  Sterl¬ 
ing  Drug  and  Bristol-Myers. 

The  First  Amendment  arguments 
raised  by  the  ad  community  were  re¬ 
jected  by  Judge  J.  Skelly  Wright,  who 
said  “the  Supreme  Court  expressly 
noted  that  the  First  Amendment  presents 
‘no  obstacle’  to  government  regulation 
of  false  or  misleading  advertising,”  and 
that  such  regulation  might  include  order¬ 
ing  additional  information  into  ads  to 
prevent  deception. 

Judge  Roger  Robb,  the  dissenter,  ob¬ 
jected  that  the  FTC  had  no  statutory  au¬ 
thority  to  order  corrective  ads,  but  was 
silent  on  the  First  Amendment  issues. 

Like  the  court  majority,  Albert  H. 
Kramer,  director  of  the  FTC’s  bureau  of 
consumer  protection,  argued  that  their 
corrective  advertising  order  against  Lis¬ 
terine  was  not  a  major  departure  into 
new  areas  for  the  Commission.  “It  falls 
completely  within  the  Commission’s 
traditional  authority.  The  only  important 
element  is  the  time  dimension,”  he 
noted.  “You  have  to  correct  even  after 
you’ve  stopped  making  a  claim.  That’s 
the  extension  of  the  law  here,”  he  said. 

“We’re  obviously  pleased,”  Kramer 
added.  “We’re  encouraged  by  the  fact 
that  the  court  doesn’t  say  this  kind  of 
clause  is  per  se  illegal.” 

Arizona  schools  may 
use  papers  as  texts 

Arizona  State  Board  of  Education  has 
placed  newspapers  currently  sponsoring 
NIE  programs  on  the  list  of  suggested 
supplemental  texts  for  use  in  Arizona 
schools.  The  action  culminated  several 
months  of  coordinated  effort  to  gain 
statewide  sanctioning  of  the  Newspaper 
in  Education  program  by  Marlene  Klotz, 
community  relations  coordinator  for  the 
Arizona  Republic  and  Phoenix  Gazette 
and  Sally  Munsell,  NIE  coordinator  for 
Tucson  Newspapers,  Inc. 

The  official  listing  will  allow  principals 
and  teachers  to  use  textbook  funds  for 
the  purchase  of  discount  newspapers  for 
students.  Previously,  teachers  had  to  re¬ 
sort  to  scarce  library,  “miscellaneous,” 
or  personal  funds  to  provide  students 
with  newspapers. 

An  introductory  letter  to  state  school 
officials  requested  the  Board’s  consider¬ 
ation  of  the  newspaper  as  an  approved 
text.  Next  step  was  a  presentation  by 
Klotz  at  a  study  session  prior  to  the 
Board  meeting  on  July  25,  1977. 


Panax  says 
News  Council 
broke  own  rules 

Panax  Corporation  has  charged  the 
National  News  Council  with  violating  its 
own  rules  in  its  decision  condemning 
Panax  publisher  John  McGoff. 

A  ten-page  letter  prepared  by  Panax’s 
counsel  Miller,  Canfield,  Paddock  and 
Stone,  mailed  to  all  16  Council  members 
August  1 1 ,  claimed: 

“Among  the  many  violations  of  the 
Council’s  own  rules,  the  most  egregious 
is  the  total  absence  of  any  written 
complaint,  which  denied  Panax  Corpor¬ 
ation  the  opportunity  to  defend  prior  to 
the  issuance  of  the  July  11,  1977  de¬ 
nunciation.  Fair  play,  and  the  appear¬ 
ance  of  fair  play,  is  essential  to  an 
institution  which  claims  the  privilege  of 
representing  the  public  interest.  Chair¬ 
man  Isaacs’  secret  complaint,  rush  to 
judgment,  and  surprise  press  release 
undermine  the  credibility  of  the  Council 
and  should  be  publicly  retracted  by  the 
Council.” 

Responding  to  Panax’  charges.  Coun¬ 
cil  Chairman  Norman  Isaacs  asserted 
this  week  that  the  Council  “had  not  gone 
outside  the  rules.  We’ve  taken  a  lot  of 
things  without  complaints,  the  CIA  case, 
UNESCO.  We  acted  through  the  free¬ 
dom  of  the  press  committee,  it’s  in  our 
original  charter.” 

“Nothing  is  going  to  be  withdrawn,” 
he  added. 

According  to  Isaacs,  the  Council  is 
polling  its  members  on  further  action  to 
be  taken.  It  had  scheduled  a  public 
hearing  on  the  issue  Tuesday,  August 
16,  but  Panax,  in  its  letter,  “respond(ed) 
to  Chairman  Isaacs’  invitation  to  attend 
a  ‘hearing,’”  and  notified  the  Council  it 
would  not  attend  until  certain  conditions 
were  met.  (E&P,  Aug.  13) 

Panax  editorial  director  James  Whelan 
said  this  week  that  Panax  did  not  “with¬ 
draw”  from  the  hearing  as  reported  in 
E&P  (August  13). 

“We  do  believe  that  the  National 
News  Council  should  comply  with  its 
own  rules  of  fair  play  and  decency  in 
handling  accusations  against  responsible 
publishers  before  attempting  to  set  itself 
up  as  a  ‘Supreme  Court’  of  the  media  in 
America,”  he  said. 


E&P  moves  Sept.  1 

As  of  September  I,  Editor  &  Pub¬ 
lishers  New  York  offices  will  be  located 
at  575  Lexington  Ave.,  New  York,  N.Y., 
10022.  The  offices  are  located  on  the  35th 
floor.  The  telephone  number  remains 
unchanged — 212-752-7050. 
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NEW  FORMAT — Steve  Harper,  ad  director,  left,  and  John  Seigenthaler,  pub¬ 
lisher,  Nashville  Tennessean,  review  the  prototype  issue  of  the  monthly 
magazine  to  be  introduced. 


Monthly  magazine  planned 
by  Nashville  Tennessean 


Shared  facility 
plan  proposed 
by  UP!  chief 

Citing  a  history  of  steadily  increasing 
and  often  confusing  communication 
costs,  Roderick  W.  Beaton,  president  of 
United  Press  International,  has  called  for 
a  joint  effort  by  the  national  news  media 
to  solve  the  problem. 

In  an  address  to  the  UPI  Editors  of 
Oklahoma  August  13,  Beaton  said  the 
millions  spent  each  year  by  the  two 
major  news  services  to  deliver  their  news 
and  newspicture  reports  are  ultimately 
absorbed  by  the  newspapers  and  broad¬ 
cast  stations  that  utilize  them. 

“1  personally  believe  that  the  time  has 
come  when  our  industry  must  try  to 
rationalize  some  of  the  things  we’re 
doing  through  more  intelligent  use  and 
sharing  of  communications  and  other 
facilities,”  Beaton  told  the  Oklahoma 
editors  meeting  at  Arrowhead  State  Park 
near  Canadian,  Okla. 

“We  believe  it  can  be  accomplished 
without  any  diminishing  of  meaningful 
competition,”  he  said. 

Beaton  cited  as  an  example  the  current 
experiment  being  conducted  jointly  by 
UPI,  Associated  Press  and  American 
Newspaper  Publishers  Association, 
utilizing  an  RCA  satellite  to  transmit 
news  and  newspictures  from  both  serv¬ 
ices  to  small  receiving  antennae. 

The  initial  successful  test  was  con¬ 
ducted  at  UPI  headquarters  in  New 
York.  A  second  test,  in  which  both  UPI 
and  AP  services  were  transmitted,  was 
conducted  at  Anaheim,  Calif.,  and  addi¬ 
tional  tests  are  planned  at  six  remote 
locations  in  the  United  States. 

UPI  and  AP  stories  and  pictures  would 
be  separated  at  the  reception  “dish,” 
depending  on  which  service  a  subscriber 
purchases,  and  not  seen  by  the  other 
service. 

Calling  it  a  “whole  new  concept  in 
press  delivery,”  compared  to  conven¬ 
tional  telephone  line  transmissions  cur¬ 
rently  used,  Beaton  said  the  conversion 
of  all  newspapers  and  broadcast  stations 
to  satellite  reception  could  result  in  sav¬ 
ings  to  the  industry  of  up  to  $1 1.5  million 
each  year. 

UPI  and  AP  are  faced  with  increases 
of  $4.3  million  annually  under  a  pending 
rate  increase  from  American  Telephone 
and  Telegraph  Co.  If  put  into  effect,  the 
two  services  would  jointly  be  paying 
$17.2  million  annually  for  AT«&T  conven¬ 
tional  communication  circuits. 

Beaton  traced  the  historic  growth  of 
these  rate  increases,  the  confusing 
(Continued  on  pofte  40) 
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Nashville  Tennessean  will  replace  its 
local  tabloid  with  a  64-page,  SVi  x  1 1  size 
monthly  magazine  on  60-lb.  coated  stock 
on  October  2. 

Amon  Carter  Evans,  president  and 
owner  of  The  Tennessean,  introduced 
the  magazine  to  over  200  advertising  and 
marketing  executives  on  August  5. 

“The  re-entry  of  The  Tennessean 
magazine  is  in  response  to  a  recent 
comprehensive  survey  of  readers  who 
were  overwhelmingly  positive  in  their 
desire  for  a  locally-edited  news  magazine 
with  in-depth  coverage  of  personalities, 
events,  human  interest,  culture,  local 
history,  and  civic  issues,”  according  to 
John  L.  Seigenthaler,  publisher  of  The 
Tennessean. 

“Based  on  that  response,  the  editorial, 
graphics  and  production  staffs  of  The 
Tennessean  have  redesigned  our  former 
tabloid  into  a  popular  news  magazine 
format  to  compliment  Sunday  Showcase, 
our  entertainment  tabloid,  and  Parade, 
which  we  also  presently  insert.  We  are 
very  proud  of  the  result  and  believe  that 
it  represents  a  new  dimension  in  news¬ 
paper  publishing,”  he  said. 

“The  Tennessean  magazine  will  offer 
advertisers  a  bonus  buy  in  cost  per 
thousand,”  Seigenthaler  emphasized. 
“We  believe  that  the  format  will  increase 
the  magazine’s  tenure  and  readership  in 
households.  This  could  easily  double  its 


readership  and  advertising  exposure 
overnight,  as  is  the  case  with  national 
and  regional  news  magazines  and  trade 
publications. 

“In  addition,”  he  said,  “our  produc¬ 
tion  people  have  designed  a  schedule 
which  permits  a  three-week  advertiser’s 
deadline  to  provide  agencies,  retailers, 
manufacturers,  distributors  and  service 
industries  maximum  flexibility  in  com¬ 
petitive  planning.” 

He  said  the  introduction  of  the  new 
format  will  be  accompanied  by  direct 
mail  and  personal  contact  with  local,  re¬ 
gional  and  national  advertisers  by  the 
Newspaper  Printing  Corporation,  agent 
for  the  Tennessean,  under  the  direction 
of  Steve  Harper,  advertising  director. 

Bennack  named 

Frank  A.  Bennack,  Jr.,  executive 
vicepresident  of  the  Hearst  Corporation, 
has  been  named  to  the  additional  post  of 
chief  operating  officer  of  the  diversified 
communications  company.  Bennack’s 
appointment,  effective  immediately,  was 
announced  by  John  R.  Miller,  Hearst’s 
president  and  chief  executive  officer. 
Miller  said  the  appointment  to  this  new 
position  further  defines  Bennack’s  role 
as  Hearst’s  second-ranking  officer  and 
completes  a  reorganization  of  Hearst  top 
executive  structure. 
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Local  angle  interests  most 
business/financial  editors 


about  new  products  and  services  and 
product  developments.  The  most  com¬ 
monly  listed  sources  for  information 
were:  news  releases,  wire  services,  and 


Business/financial  editors  rank  the 
“local  angle”  as  the  prime  consideration 
in  determining  what  is  news  to  their 
readers,  according  to  a  survey  of  major 
metropolitan  newspapers. 

The  published  results  released 
by  the  Corporate  Communications  divi¬ 
sion  of  J.  Walter  Thompson  Company 
show  that  “locally  headquartered  com¬ 
panies”  and  “companies  that  produce 
important  products  to  readers  and/or 
local  industry”  each  were  ranked  by  67 
editors  as  the  most  important  criterion 
for  covering  general  business  and  finan¬ 
cial  news. 

This  trend  also  extended  to  selection 
of  and  reporting  on  earnings,  capital  ex¬ 
penditures,  plant/office  openings,  and 
company  operations,  according  to  Frank 
A.  Mainero,  director  of  public  affairs  for 
the  division. 

“We  had  anticipated  these  findings,” 
said  Mainero,  “but  are  pleased  that  they 
are  documented  in  such  detail.” 

The  survey,  conducted  this  spring, 
polled  220  business/financial  editors  in 
the  top  100-plus  newspaper  markets. 
After  two  mailings,  41%  or  91  editors, 
representing  combined  daily  circulation 
of  more  than  16.8  million,  responded 
to  the  four-page  questionnaire. 

The  largest  newspaper  participating  in 
the  survey  was  the  Los  Angeles  Times 
with  a  daily  circulation  of  1 ,037,%3  and  a 
staff  of  20  business  reporters;  the  small¬ 
est  newspaper  represented  was  the 
Tampa  Times,  with  a  daily  circulation  of 
25,722  and  one  business  reporter. 

“While  it  would  be  incorrect  to  project 
our  findings  for  all  daily  newspapers  in 
the  country,”  said  Mainero,  “these  re¬ 
sults  do  provide  a  clear — albeit 
generalized — insight  into  how  newspaper 
business/financial  departments  operate. 
And,  of  course,  they  enable  us  to  work 
more  effectively  with  those  editors  who 
participated.” 

Subjects  covered  included  business 
reporting  criteria;  sales  and  earnings; 
news  products/product  developments; 
personnel  announcements;  financial/ 
operating  developments;  labor  news  and 
editorial  forecasts.  Preliminary  results 
were  reported  in  May.  Other  findings  of 
the  survey  show  that: 

— The  four  industries  considered  most 
important  were  ranked  in  the  following 
order:  automotive,  banking,  food  and  ag¬ 
riculture,  and  energy. 

— The  most  important  national  issues 
through  the  remainder  of  1977,  ranked  in 
order  of  importance,  were  energy,  infla¬ 
tion,  employment,,. the  economy,  and 
government. 

— Almost  68%  or  62  editors  respond¬ 
ing  said  they  conduct  executive  inter¬ 
views  by  telephone,  and  80%  of  the  re- 
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spondents,  or  71  editors,  said  they  found 
plant  and  office  tours  helpful  in  covering 
business  news. 

— When  a  reporter  conducts  an  inter¬ 
view  with  a  senior  executive,  he  is  most 
interested  in  learning  about  the  com¬ 
pany’s  operations,  problems  or  de¬ 
velopments,  finances  and  goals. 

— Of  the  8 1  editors  responding  to  the 
question,  64  or  better  than  70%  said  their 
newspapers  carry  syndicated  columnists 
writing  primarily  about  business.  The 
columnists  listed  most  often  were:  Sylvia 
Porter  (39  newspapers)  and  Sam  Shulsky 
(15  newspapers). 

— More  than  two-thirds  of  respondents 
report  on  financial  forecasts,  which  also 
is  rated  as  the  most  helpful  type  of  man¬ 
agement  commentary  in  financial  earn¬ 
ings  news  releases. 

— There  is  strong  interest  in  news 


Once  again,  the  National  Labor  Rela¬ 
tions  Board  has  ruled  that,  although  a 
newspaper  may  adopt  a  code  of  ethics 
without  consulting  a  union,  any  discipli¬ 
nary  provisions  must  be  a  subject  for 
bargaining. 

The  latest  decision  was  announced 
(August  16)  in  the  case  of  the  Pottstown 
(Pa.)  Mercury  and  Local  10  of  the 
Philadelphia  Newspaper  Guild.  A  previ¬ 
ous  ruling,  affecting  the  Capital  Times  of 
Madison,  Wise.,  was  handed  down  in 
1976. 

Before  the  Capital  Times  decision,  the 
Pottstown  case  came  before  Administra¬ 
tive  Law  Judge  Samuel  M.  Singer  in 
1975.  Now,  on  appeal,  a  three-member 
NLRB  panel  has  split  2  to  1  over  details 
of  the  Singer  decision,  and  details  of  all 
the  opinions  were  announced  this  week. 
On  the  majority  side  were  John  A.  Pen- 
nello  and  Peter  D.  Walther;  dissenting 
was  NLRB  Chairman  John  H.  Fanning. 

in  1%8,  the  Mercury  adopted  a  set  of 
General  Office  Rules  which  were  revised 
in  1972.  These  rules  governed  such  mat¬ 
ters  as  employee  intoxication,  violent 
conduct  and  use  of  equipment  for  private 
purposes.  The  administrative  law  judge 
ruled  that  unilateral  adoption  of  these 
rules  did  not  constitute  an  unfair  labor 
practice,  but  that  the  newspaper’s  re¬ 
fusal  to  bargain  over  the  penalty  provi¬ 
sions  was  a  labor  act  violation. 

Penello  and  Walther  took  the  position, 
however,  that  all  the  General  Office 
Rules  that  affected  “terms  and  condi¬ 
tions  of  employment”  had  to  be  the  sub¬ 
ject  of  bargaining  when  demanded  by  the 
Guild.  The  two  NLRB  members  also 


company  contacts. 

— Eighty-seven  of  88  editors,  or  99%, 
said  they  report  on  capital  expenditures 
of  local  companies  and  60  of  84  editors, 
or  71%,  said  they  report  on  capital  ex¬ 
penditures  of  national  companies. 

— For  labor  disputes,  80  of  83  editors, 
or  96%,  said  they  reported  on  labor  dis¬ 
putes  at  local  companies,  while  77  of  83 
editors,  or  almost  93%  said  they  reported 
on  labor  disputes  involving  national 
companies.  Sixty-four  editors  said  they 
had  reporters  assigned  to  cover  these 
stories. 

— Average  figures  from  responses  of 
87  editors  showed  that  sources  outside 
the  newsroom  generated  two-thirds  of 
business  financial  news;  specifically, 
news  releases  generated  25.6%;  national 
business  wires,  33.3%;  and  PR  News- 
wire  syndication,  11.6%. 


ruled  that  the  penalty  provisions  of  a 
Code  of  Ethics  established  by  the  Mer¬ 
cury  in  1974  had  to  be  rescinded  in  writ¬ 
ing  and  made  the  subject  of  bargaining 
sessions  with  the  Guild. 

Warning  letters  to  two  employes  sent 
after  adoption  of  the  Code  of  Ethics  was 
not  considered  a  labor  violation  by  the 
administrative  law  judge  but  was  so  con¬ 
sidered  by  Penello  and  Walther,  who  or-  > 
dered  them  rescinded. 

Contest  to  cite  best 
high  fideiity  ads 

Institute  of  High  Fidelity,  Inc.  and  the 
Newspaper  Advertising  Bureau,  Inc.  are 
sponsoring  a  “Golden  Note”  awards 
competition  for  newspaper  advertising 
by  retailers  of  audio  components  and  ac¬ 
cessories,  according  to  Alfred  Eisen- 
preis,  Bureau  vicepresident  for  retail 
marketing,  and  Robert  L.  Gur-Arie, 
executive  director  of  the  institute. 

Winners  for  ads  run  during  1977  will 
receive  their  prizes  at  a  newspaper  ad¬ 
vertising  breakfast  meeting  conducted  by 
the  Bureau  during  the  first  annual  Inter¬ 
national  High  Fidelity  Show  at  the  Geor¬ 
gia  World  Congress  Center  in  Atlanta, 
May  19-21,  1978. 

Entries  by  stores,  or  by  newspapers  or 
advertising  agencies  on  behalf  of  stores, 
must  be  submitted  by  February  15,  1978 
to  NAB-IHF  Golden  Note  Advertising 
Awards,  International  High  Fidelity 
Show,  331  Madison  Avenue,  New  York, 
N.Y.,  10017.  Each  store  may  enter  up  to 
four  ads. 
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Disciplinary  action  in  ethics 
code  must  be  bargained:  NLRB 


Training  center  set-up 
for  Penna.  news  people 


lunches.  According  to  current  plans, 
students  will  be  housed  in  a  nearby  motel 
and  take  morning  and  evening  meals  on 
their  own. 

Initial  coordinator  for  Institute  pro¬ 
grams  is  Ray  Jones,  assistant  to  the  gen- 


Newspaper  publishers  in  Pennsylvania 
have  given  a  green  light  to  plans  for 
establishment  of  a  permanent  press 
center  in  Harrisburg.  The  center,  to  be 
known  as  the  Pennsylvania  Press  Insti¬ 
tute,  is  to  be  housed  in  the  second  floor 
of  the  Pennsylvania  Newspaper  Pub¬ 
lishers’  Association  building,  2717  N. 


tional  expenses  for  expanded  offerings. 

The  new  facility  will  include  a  large 
conference  room  and  adjacent  lab 
facilities,  including  typewriters  and  work 
tables  for  practical  exercises  in  writing, 
editing  and  layout. 

A  dining  area  will  accomodate  served 


eral  manager  of  PNPA.  Jones  said  re¬ 
modeling  work  is  now  underway  and  that 
this  year’s  Circulation  Seminar, 
November  10-12,  would  be  the  first 
major  program  scheduled  into  the  new 
facility.  In  the  meantime,  the  Institute 
will  be  available  for  PNPA  board  and 
planning  committee  meetings. 


’’Thel^esslns.i.ule  will  assume  direc  StUCjV  ClfaWS  DrOfllG 
tion  of  a  number  of  training  and  profes- 

sional  advancement  seminars  currently  m  mu 

supported  by  the  PNPA  Foundation.  At  QT  C|jQQ0CCf  Ml  D3D0r 

the  same  time.,  the  Foundation  will  de- 


velop  a  number  of  new  training  and  edu¬ 
cational  programs  under  the  auspices  of 
the  Institute. 

Programs  currently  sponsored  by  the 
PNPA  Foundation  include  a  reporters 
training  seminar,  advertising  training 
seminar  and  circulation  seminar.  These 
seminars,  previously  held  in  Harrisburg 
area  hotels,  will  now  be  held  at  the  Insti¬ 
tute. 

A  number  of  Institute  programs 
planned  in  cooperation  with  Penn  State 
University  School  of  Journalism  will 
also  be  held  in  Harrisburg,  beginning 
with  seminars  for  weekly  editors  and 
sports  writers  next  summer. 

According  to  PNPA  general  manager 
G.  Richard  Dew,  plans  are  currently 
being  made  to  expand  1977-78  Institute 
offerings  by  scheduling  short  courses  in 
photography  and  classified  phone  room 
sales. 

Dew  said  other  possibilities  for  expan¬ 
sion  are  “practically  limitless.’’  As  per¬ 
sonnel  and  resources  permit,  he  said,  the 
Institute  will  look  into  dozens  of  short, 
specialized  sessions  for  which  there  has 
been  demand  from  publishers. 

A  sampling  of  possibilities,  he  noted, 
includes:  local  government  coverage; 
editorial  pages;  lifestyle  pages;  total 
market  coverage;  accounting  proce¬ 
dures;  cost  study  analysis;  labor  negotia¬ 
tions;  personnel  policy;  NIE;  advertising 
salesmanship  and  community  relations. 

Dew  added  that  long  range  plans  for 
the  facility  may  include  development  of  a 
capital  news  bureau  for  weeklies,  staffed 
by  journalism  student  interns,  or  joint 
ventures  with  local  educational  institu¬ 
tions  to  provide  community-oriented 
courses  in  newspaper  related  topics. 

The  decision  to  initiate  the  Press  Insti¬ 
tute  was  made  jointly  by  the  boards  of 
PNPA  and  PNPA  Foundation. 

Foundation  president  Richard  Rentz, 
publisher  of  the  New  Castle  News,  said  a 
vigorous  fund-raising  campaign  will 
begin  immediately  to  underwrite  costs  of 
remodeling,  furnishing  and  equipment; 
and  to  endow  operational  and  educa- 


A  survey  by  graduate  students  at  the 
University  of  Missouri  School  of  Jour¬ 
nalism  tried  to  outline  the  factors  con¬ 
tributing  to  the  success  of  “higher-than- 
average-success”  community  news¬ 
papers.  The  study  was  based  on  the  opin¬ 
ions  of  105  community  newspaper  pub¬ 
lishers  and  editors  in  Missouri. 

Policies  and  characteristics  found  to 
be  typical  of  the  successful  community 
newspaper  included: 

— an  average  length  of  16  standard¬ 
sized  pages  per  issue. 

— a  strong  local  editorial  policy,  with 
substantial  dialogue  on  local  issues. 

— an  average  use  of  two  types  of  syn¬ 
dicated  material. 

— an  emphasis  on  law  enforcement 
and  political  and  civic  affairs  in  front¬ 
page  news  stories,  especially  over  social 
and  agricultural  news. 

— a  better  feeling  by  the  publisher  or 
editor  about  the  newspaper’s  content 
than  its  design,  but  rating  the  paper  high 
in  both  areas. 

— the  use  of  readership  studies  to  de¬ 
termine  readers’  interests. 

The  study  report  profiles  the  success¬ 
ful  community  newspaper  as  typically 
having  an  average  circulation  of  more 
than  5,000,  an  average  market  pene¬ 
tration  of  at  least  75  percent,  an  average 
advertising-to-news  hole  ratio  of  nearly 
60  to  40  and  as  having  received  at  least 
one  journalistic  award  in  the  last  year. 

Newspapers  in  the  study  were  com¬ 
pared  on  average  circulation,  market 
penetration,  advertising-to-news  ratio 
and  the  number  of  journalistic  awards 
received  during  the  last  year.  On  that 
basis,  the  top  50  percent  of  the  news¬ 
papers  were  analyzed  separately  from 
the  bottom  50  percent,  and  compared  for 
significant  differences. 

Among  the  factors  not  found  to  be  reT 
lated  to  the  success  of  the  community 
newspaper  were  the  amount  of  competi¬ 
tion  the  newspaper  faces,  local  sources 
of  pressure  (other  than  friends)  and  the 
length  of  time  a  publisher  or  editor  had 
been  running  the  paper. 


Whether  a  publisher  concentrated  on 
his  newspaper’s  design  or  content  was 
not  found  to  affect  his  overall  success 
level.  But  those  who  favored  design  as 
the  most  important  element  of  success 
received  a  significantly  higher  number  of 
awards  for  journalism. 

On  the  other  hand,  the  survey  shows 
that  journalists  who  concentrated  on 
content  usually  ran  newspapers  with  sig¬ 
nificantly  higher  circulation. 

Winners  named 
in  grocery 
store  contest 

Progressive  Grocer  magazine  an¬ 
nounced  the  winners  of  Journalism 
Awards  given  to  15  daily  newspaper  re¬ 
porters  and  editorial  writers. 

Cash  prizes  totaling  $3,200  were 
awarded  for  articles  and  editorials  which 
promoted  a  better  understanding  of  the 
supermarket  industry  among  the  general 
public. 

Awards  were  made  in  each  of  four 
categories:  1)  Editorials,  2)  Business 
Section,  3)  Women’s  Section  and  4) 
General  News  Pages.  Top  prize  winners 
and  their  entries  were: 

Category  1:  Charles  Martin,  Marion 
(Ohio)  Star,  “Proper  Council  Matter?’’ 

Category  2:  Eleanor  Shaw,  News 
Journal  Co.,  Wilmington,  Delaware, 
“Milk  Prices/From  cow  to  consumer.’’ 

Category  3:  Betty  Johnson,  Mancie 
(Ind.)  Evening  Press,  “Quality  takes 
more  than  a  magic  celery  wand.’’ 

Category  4:  Laura  White;  Ed  Francis; 
Laurence  Dwyer;  Wayne  Woodlief;  Bos¬ 
ton  Herald  American,  “Wondering 
where  your  food  dollars  go?’’ 

Competition  in  the  Progressive  Grocer 
Journalism  Awards  contest  was  open  to 
editors  and  reporters  whose  material  ap¬ 
peared  in  a  U.S.  daily  newspaper  be¬ 
tween  July  1,  1976  and  June  30,  1977.  In 
all,  more  than  200  entries  were  consi¬ 
dered  in  the  final  judging. 
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African  newspapers 
to  computerize 


VK-titOV 


South  African  Associated  News¬ 
papers,  one  of  the  largest  newspaper 
groups  in  South  Africa  and  publishers  of 
the  largest  Sunday  and  morning  papers  in 
the  country,  has  ordered  an  83- terminal 
electronic  editing  and  production  system 
for  its  Johannesburg  plant  from  Atex 
Corporation. 

It  will  be  the  first  full  electronic  pro¬ 
duction  system  in  Africa  and  is  part  of  a 
larger  order  for  several  newspapers 
which  will  rank  as  one  of  the  largest  in 
the  world.  It  is  anticipated  that  consider¬ 
able  cost  savings  will  be  achieved  with 
the  new  equipment. 

The  system,  when  fully  installed  in  18 
months,  will  have  83  video  display  ter¬ 
minals  and  will  be  used  in  the  editorial 
departments  of  the  Rand  Daily  Mail,  the 
151,900  circulation  morning  papers,  the 
Sunday  Times  (circ.  492,100)  and  the 
Sunday  Express  (circ.  119,500)  and  the 
classified  advertisement  department 
serving  all  three  publications. 

Delivery  will  be  in  three  phases. 
Another  subsidiary  of  SAAN,  the  Cape 
Times  in  Cape  Town  (morning  daily  with 
72,300  circ.)  is  expected  to  order  an 
editorial  and  classified  advertisement 
system  from  Atex  for  installation  next 
year. 

Atex  was  chosen  after  the  products  of 
seven  manufacturers  had  been  evaluated 
by  an  electronic  production  team  estab¬ 
lished  by  the  company  from  its  senior 
staff  2Vi  years  ago. 

The  team  consisted  of  a  senior  edito¬ 
rial  representative,  Raymond  Louw, 
then  editor  of  the  Rand  Daily  Mail  and 
now  general  manager  of  SAAN,  who 
headed  the  project.  John  Joslin,  SAAN's 
development  manager,  co-ordinated  the 
project  after  having  installed  a  successful 
photosetting  production  system  for  the 
company’s  weekly  financial  journal,  the 
Financial  Mail. 

Other  members  were  John  G.  King, 
SAAN’s  group  technical  manager,  and 
Lionel  Willoughby,  the  production  man¬ 
ager. 

SAAN’s  former  managing  director, 
Leycester  Walton,  who  initiated  the 
project,  was  closely  involved  in  the 
deliberations  throughout  the  study. 

The  blend  of  editorial,  developmental, 
production  and  management  skills  was 
regarded  as  an  ideal  combination  for  the 
project  and  it  worked  extremely  well. 

The  team  started  from  scratch  with  a 
general  familiarization  tour  of  newspaper 
plants  in  the  U.S.  Then  it  drew  up  a 
detailed  editorial  requirement  specifica¬ 
tion  which  was  submitted  for  comment 
to  other  senior  editorial  men  on  the  three 
papers  who  had  in  the  meanwhile  also 
become  acquainted  with  electronic  pro¬ 
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duction  newspapers  in  the  United  States. 

A  final  specification  was  produced 
after  three  revisions  and  it  was  sent  to  14 
manufacturers,  of  whom  seven  re¬ 
sponded.  Three  members  of  the  team 
spent  six  weeks  on  a  kind  of  whistle-stop 
tour  of  manufacturers  testing  the 
specification  against  what  vendors  of¬ 
fered  and  then  checking  their  claims  at 
newspapers  where  their  systems  had 
been  installed. 

A  similar,  much  shorter  exercise  was 
conducted  for  the  classified  advertise¬ 
ment  department. 

Lengthy  feasibility  and  cost  studies 
were  conducted  in  Johannesburg  where 
the  vendors  made  final  presentations  to 
SAAN.  Three  vendors  emerged  on  a 
short  list  from  which  finally  Atex  was 
chosen. 

“Particular  points  in  Atex’s  favor,’’ 
said  Louw,  “were  the  flexibility  of  the 
system,  its  compatibility  with  editorial 
and  advertising  requirements,  its  back¬ 
up  facilities,  the  ease  and  low-cost  of 
expansion  and  the  overall  favorable 
price.’’ 

Early  in  the  investigation  the  SAAN 
team  persuaded  all  the  papers  associated 
with  it  in  news  and  advertising  relation¬ 
ships  to  accept  that  they  should  all  buy 
the  same  equipment  to  maximize  inter¬ 
paper  back-up  and  spread  the  costs  of 
spares  and  maintenance. 

Three  other  papers,  subsidiary  or  af¬ 
filiated  to  SAAN,  are  also  expected  to 
buy  Atex  within  the  next  two  years.  All 
the  orders  will  total  nearly  $4-million. 

Settlement  reached 
in  R.Hoe  case 

Unsecured  creditors  of  R.Hoe  & 
Company  under  a  June  30,  1977  reor¬ 
ganization  plan  will,  if  two-thirds  of  the 
unsecured  creditors  approve,  receive  fi¬ 
nancial  payment  as  follows. 

Each  unsecured  creditor  whose  claim 
(including  interest)  is  less  than  $500.00 
shall  receive  payment  in  cash  of  the  full 
amount  of  claim.  Each  unsecured  cre¬ 
ditor  whose  claim  (including  interest)  is 
in  excess  of  $500.00  shall  receive  cash  in 
the  amount  of  59f  of  claim  and  one  share 
of  common  stock  for  each  $5.00  of  the 
remainder  of  claim.  Creditors  (unsec¬ 
ured)  shall  also  have  the  option  to  re¬ 
ceive  $500.00  in  cash  for  the  entire 
amount  of  a  claim  over  $500.00. 

The  original  plan  provided  for  cre¬ 
ditors  to  receive  only  stock  in  the  reor¬ 
ganized  corporation. 

Hoe’s  Saw  division  which  will  be  con¬ 
tinued  in  operation  by  the  reorganized 
corporation  is  said  to  be  a  viable  and 
profitable  business  and  the  unsecured 
creditors,  as  a  result  of  the  present  plan, 
will  own  approximately  86.99f  of  the 
corporate  stock. 

The  law  firm  of  Leinwand,  Maron, 
Hendler  &  Krause  in  New  York  City  is 
representing  unsecured  creditors. 
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Raped  girl  named  in  news 
story  loses  lawsuit 


Dist.  Court  Judge  Paul  Snead 
granted  a  summary  judgment  in  favor  of 
the  Roswell  (N.M.)  Daily  Record  in  a 
$1.42  million  lawsuit  filed  by  a  Texas 
couple  against  the  newspaper. 

The  suit,  filed  by  Mr.  and  Mrs.  J.  R. 
Poteet,  former  Roswell  residents  now 
living  in  Mesquite,  Tex.,  had  asked  that 
they  be  awarded  the  damages  because 
the  Daily  Record  published  the  name  of 
their  daughter  “as  being  the  subject  of  a 
sexual  crime." 

The  girl’s  name  was  published  on  Jan. 
6,  1976,  after  she  testified  in  a  Magistrate 
Court  hearing. 

Judge  Snead  ruled  (July  26)  that  infor¬ 
mation  gained  in  open  court  was  public 
and  could  not  be  restricted. 

The  couple  filed  the  suit  on  May  27, 
claiming  that  because  the  name  of  their 
14- year-old  daughter  was  published,  the 
girl  and  her  parents  “were  forced,  in 
contravention  of  their  desires,  to  leave 
Roswell," 

The  parents  also  had  charged  in  the 
suit  that  they  and  their  daughter  “have 
been  subjected  to  public  disgrace  and 
ridicule  and  have  suffered  immeasurable 
mental  stress,  apprehension  and  sufTer- 


cause  the  Daily  Record  had  violated  its 
own  policy  of  not  publishing  the  names 
of  juvenile  sex  crime  victims. 

He  further  argued  that  although  the 
girl  had  testified  in  open  court,  she  was 
entitled  to  privacy  and  that  it  should  be 
up  to  a  jury  to  decide  whether  a  news¬ 
worthy  event  was  involved. 

Truman  Sanders  of  Roswell,  attorney 
for  the  Daily  Record,  pointed  out  that 
“numerous”  U.S.  Supreme  Court  and 
New  Mexico  Supreme  Court  rulings 
have  been  specific  that  information 
learned  in  open  court  is  public  and 
newsworthy. 

He  said  that  testimony  from  the  Magis¬ 
trate  Court  hearing  indicated  that  the 
man  who  allegedly  abducted  the  girl  had 
a  Bible  and  a  pistol  in  his  car. 

Snead  also  found  that  the  existence  or 
the  lack  of  a  policy  by  a  newspaper  is  not 
decisive  in  limiting  the  privilege  of  the 
newspaper  to  publish  the  identity  of  the 
girl. 

“I  know  of  no  reason  why  the  editorial 
policy  cannot  be  changed  overnight  or 
instantaneously,  for  that  matter,"  the 
judge  said  in  issuing  his  ruling. 


Cornelius  Ryan  fund 
will  assist  interns 

A  Cornelius  Ryan  foreign  correspon¬ 
dence  internships  fund  in  honor  of  the 
late  foreign  correspondent  and  historian 
is  being  established  at  Ohio  University, 
Athens,  where  Ryan  received  a  Doctor 
of  Humane  Letters  Degree  from  the  Col¬ 
lege  of  Communication. 

Ryan’s  last  book,  completed  before  his 
death  from  cancer,  “A  Bridge  Too  Far”, 
has  been  made  into  a  motion  picture  now 
showing  throughout  the  country,  and  a 
benefit  preview  for  the  fund  was  held  in 
Columbus,  Ohio,  recently.  Contributions 
to  the  Ryan  Internship  Fund  are  tax- 
deductible  and  may  be  addressed  to  Ohio 
University  Fund,  Inc.  P.O.  Drawer  869, 
Athens,  Ohio  45701. 

The  fund  intends  to  endow  annually 
two  foreign  internship  grants  of  $2,000 
each  to  assist  senior  or  graduate  level 
students  with  experience  of  working  in  a 
news  bureau  abroad.  The  fund  is  being 
established  at  Ohio  University,  where 
John  Wilhelm,  longtime  friend  of  Ryan’s, 
is  dean  of  the  College  of  Communica¬ 
tions.  Under  a  foreign  news  sequence 
which  Wilhelm  established,  more  than  20 
students  have  gone  abroad  as  interns. 


ing." 

The  girl’s  name  appeared  in  a  news 
story  after  she  testified  in  an  open  court 
hearing  in  which  Michael  E.  Thomasson, 
an  Artesia  church  pastor,  was  bound 
over  to  District  Court  for  trial  on  charges 
of  aggravated  assault,  kidnaping  and  as¬ 
sault  with  intent  to  commit  rape. 

The  girl  testified  that  she  was  the  vic¬ 
tim  of  the  crimes. 

Thomasson  later  was  found  innocent 
by  reason  of  insanity  in  the  case. 

Former  Atty.  Gen.  David  Norvell, 
lawyer  for  the  Poteets,  argued  in  hearing 
that  the  summary  judgment  in  favor  of 
the  newspaper  should  not  be  granted  be- 
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Man  accused  of  associating 
with  crime  figures  wins  suit 


A  Superior  Court  jury  in  Long  Beach, 
Calif.,  has  awarded  a  Redondo  Beach 
man  $1.6  million  damages  in  his  libel  suit 
against  the  Loan  Beach  Independent, 
Press-  Telegram . 

The  judgment  for  Jon  Daugherty.  40, 
was  for  $600,730  in  special  damages; 
$200,000  in  general  damages;  and 
$800,000  in  punitive  damages. 

Daugherty  had  sued  for  $37.7  million, 
alleging  he  had  been  defamed  by  a  story 
by  reporter  Mary  Neiswender,  on  the 
front  page  of  the  Long  Beach  newspap¬ 
ers,  under  the  headline  “Gamblers’  bid 
to  ‘board’  Queen  Mary  told.”  The  story, 
on  September  22.  1974.  reported  city  of¬ 
ficials  had  rejected  a  proposed  conces¬ 
sion  lease  aboard  the  Queen  Mary,  the 
luxury  cruise  ship  now  a  Long  Beach 
tourist  attraction. 

The  suit  claimed  the  article  “falsely 
and  maliciously”  accused  Daugherty  of 
associating  with  gamblers,  crime  syndi¬ 
cates  and  organized  crime  figures. 
Daugherty,  vicepresident  of  a  pinbiill 
firm,  further  contended  he  had  lost 
leases  for  businesses  in  Washington  and 
Kansas  because  of  the  article. 

Publisher  Daniel  H.  Ridder  and  Mrs. 
Neiswender  were  co-defendants. 

Defense  attorneys  are  filing  dual  mo¬ 
tions  to  set  the  verdict  aside  and  for  a 
new  trial.  They  said  they  will  appeal  to 


an  appellate  court  if  the  motions  are  de¬ 
nied. 

They  argued  the  story  was  true,  the 
plaintiffs  had  failed  to  prove  falsity  or 
malice  and  the  writer  had  acted  with  all 
due  prudence  in  preparing  the  story. 

The  jury  vote  was  9  to  3.  the  exact 
margin  required  in  civil  case  verdicts  in 
California. 

Comeback  in  works 
for  Waterman  pen 

Paige  Advertising  Agency,  Inc.,  has 
been  appointed  to  handle  consumer  and 
trade  advertising  for  Caractere  Pen  Cor¬ 
poration.  exclusive  agent  for  Water¬ 
man’s  writing  instruments  in  the  United 
States.  Jack  Paige,  president  of  the 
agency,  was  marketing  vicepresident. 
BIC  Pen  Corp. 

Waterman,  reintroduced  through  the 
Caractere  Pen  organization  in  the  U.S., 
after  almost  15  years  away  from  the 
American  scene,  is  planning  a  major 
fourth  quarter  marketing  and  advertising 
trade  campaign,  stated  Harold  Rosen¬ 
berg  the  firm’s  senior  vicepresident,  with 
the  theme  “Waterman's  Back — And 
Backing  It”  coupled  with  special  product 
offers  and  consumer  advertising  to  at¬ 
tract  purchases  during  the  major  gift  buy¬ 
ing  season. 
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ABA  presents 
Gavel  Awards 
to  news  media 

Perry  L.  Fuller,  Chicago  attorney  and 
chairman  of  the  American  Bar  Associa¬ 
tion’s  standing  committee  on  Gavel 
Awards,  praised  the  news  media  for  the 
high  quality  of  its  coverage  of  legal  issues 
as  exemplified  by  entries  received  by  the 
association  in  the  1977  Gavel  Awards 
competition. 

A  total  of  57  awards  were  presented  by 
the  ABA  to  the  nation’s  media  of  infor¬ 
mation  and  entertainment  during  July 
and  August  for  “outstanding  contribu¬ 
tions  to  public  understanding  of  the 
American  system  of  law  and  justice.” 

Fuller  said  that  the  overall  caliber  of 
entries  received  this  year  was  exception¬ 
ally  good.  “We  were  most  impressed 
with  the  materials  submitted  by  more 
than  200  different  media  organizations, 
the  second  highest  number  in  the  history 
of  the  awards  program.” 

The  committee  has  recommended  the 
presentation  of  19  Gavels  and  38  Certifi¬ 
cates  of  Merit  to  U.S.  newspapers,  news 
services,  magazines,  book  publishers, 
motion  picture  producers,  and  radio  and 
television  networks  and  stations. 

Awards  to  Gavel  winners  are  in  the 
form  of  silver  gavels.  Certificates  of 
Merit  winners  received  hand  inscribed 
certificates  mounted  on  a  walnut  finish 
plaque.  The  certificates  will  be  mailed  to 
the  1977  receipients  this  month. 

The  20th  annual  ABA  awards  to  Gavel 
winners  were  made  to  top  executives  of 
the  award  winning  organizations  on  Au¬ 
gust  9,  at  an  Assembly  luncheon  held  in 
connection  with  the  annual  meeting  of 
the  ABA  in  Chicago. 

Following  is  a  listing  of  Gavel  winners 
for  1977: 

NEWSPAPERS 

(Classification:  50,(MM)  circulation  or  underi 
LeJner  (Lakeland.  Fla.) 

Classification:  50.000  to  200.000  circulation) 

Oakltinii  f*re.\s  (Pontiac.  Mich.) 

(Classification:  200, (M)0  to  500.000  circulation) 
PhiUiJelphia  Inquirer 

(Classification:  500.000  circulation  or  over) 

Detroit  tree  Press 

new.spapi-:r  maca/.ine  si  pplements 

(Classification:  200,000  and  under) 

No  Awards 

(Classification:  2(X).000  to  500.0(M1) 

No  Awards 

(Classification:  500.000  and  over) 

No  Awiuds 

MACA/.INES 

(Classification:  200.000  circulation  and  under) 

Boston  MoKozine 

(Classification:  200.000  to  1.000.000  circulation) 

No  Awards 

(Classification:  l.(M)0.0()0  circulation  and  over) 

Newsweek  (New  York) 

OTHER  MEDIA:  WIRE  SERVICES 
Clonnett  News  .Venice  (Rochester,  N.Y.) 

OTHER  MEDIA:  NEWS  SYNDICATES 
No  Awards 

OTHER  MEDIA:  MOTION  PICTl  RES 
THEATRICAL  RELEASE 

No  Award 

EDITOR  &  PUBLISHER  for  August  20,  1977 


OTHER  MEDIA:  MOTION  PICTURES/ 
TELEVISION  RELEASE 

Tomorrow  Emerlainment,  Inc.  (New  York  City.  New  York! 
OTHER  MEDIA:  THEATRE 

No  Awards 

BOOKS 

Oxford  University  Press  (New  York  City.  N.Y.) 

TELEVISION 

(Classification:  Network  Produced  Programs. 

Documentary/Educational) 

ABC  News  (New  York) 

(Classification:  Network  Produced  Programs.  Dramatic) 

No  Awards 

(Classification:  Network-Owned  Stations/Group  Produced 
Programs) 

WKYC-TV,  NBC  News  (Cleveland) 

(Classification:  Programs  Produced  by  Other  Stations  in 
Top  10  Markets) 

WFAA-TV  (Dallas) 

(Classification:  Programs  Produced  by  Stations  in  Markets 
I  l-SO) 

KPRC-TV  (Houston) 

(Classification:  Programs  Produced  by  Stations  in  Markets 
5 1  and  over) 

No  Awards 

(Classification:  Educational/Public  Broadca.sting.  Nation¬ 
ally  Produced) 

Marvland  Center  lor  Piihlie  BrouJciislin/t  (Owings  Mills, 
Md.) 

(Classification:  Educalional/Public  Broadcasting.  Locally 
Produced) 

Hampton  Roads  Educational  Telecommunications  Associa¬ 
tion,  Inc.  (Norfolk.  Va.) 

Instructional  Media  Laboratory  (Milwaukee) 

(Classification:  Cable.  Local  Origination) 

No  Award 

RADIO 

(Classification:  Network  Produced  Programs) 

No  Awards 

(Classification:  Network-Owned  Stations/Group  Produced 
Programs) 

WCBS  Radio  (New  York) 

Classification:  Programs  Produced  by  Other  Stations  in 
Top  10  Metro  Areas) 

Kf  WB  Radio  (Los  Angeles) 

(Classification:  Programs  Produced  by  Stations  in  Metro 
Areas  1 1-50) 

No  Awards 

(Classification:  Programs  Produced  by  Stations  in  Metro 
Areas  51  and  over) 

WHT  A  Radio  (Wheeling.  W.Va.) 

(Classification:  Educational/Public  Broadcasting) 

No  Awards 

World  Almanac 
names  publisher 

Jane  Toonkel  has  been  appointed  pub¬ 
lisher  of  the  World  Almanac  &  Book  of 
Facts  and  director  of  publications  for 
Newspaper  Enterprise  Association, 
owner  of  the  1 10-year-old  reference 
book. 

Toonkel  will  assume  her  posts  on  Sep¬ 
tember  6.  She  comes  to  NEA  from  the 
position  of  senior  editor  at  A  &  W  Pub¬ 
lishers  in  New  York. 

Prior  to  joining  A  &  W,  Toonkel  had 
spent  four  years  at  Gosset  &  Dunlap, 
first  as  an  administrative  editor,  then  as 
an  editor.  In  the  latter  post,  she  was  re¬ 
sponsible  for  publication  proposals,  ac¬ 
quisitions  and  market  research. 

Joins  ABC 

Thomas  J.  Madden  has  been  named 
director  of  public  relations  planning  in 
the  corporate  public  relations  depart¬ 
ment  of  American  Broadcasting  Com¬ 
panies,  Inc.  Madden  comes  to  ABC  from 
Dudley-Anderson-Yutzy  Public  Rela¬ 
tions  and  Public  Affairs,  Inc. 


Newspaper  Week  art 
available  from  SCW 

In  cooperation  with  the  Newspaper 
Association  Managers,  Inc.  who  are 
spearheading  the  promotional  efforts  for 
National  Newspaper  Week  (NNW),  Oc¬ 
tober  9-15,  1977,  SCW,  Inc.  has  an¬ 
nounced  they  are  making  special  promo¬ 
tional  material  available  to  all  newspa¬ 
pers  on  written  request. 

According  to  Mr.  W.  M.  “Bill”  Brew¬ 
er,  Vice  President,  and  Director  of 
Creative  Planning,  the  special  National 
Newspaper  Week  promotional  art  mate¬ 
rial  will  appear  in  the  October  issue  of 
the  Stamps-Conhaim  monthly  services. 
The  material  has  also  been  furnished  to 
the  Newspaper  Association  Managers 
for  inclusion  with  their  promotional  kit 
which  is  being  prepared  to  help  more 
than  8,000  weekly  and  daily  newspapers 
throughout  the  country  call  attention  to 
National  Newspaper  Week. 

Brewer  said  the  available  material  will 
contain  a  wide  variety  of  art,  headings, 
copy,  logos  and  layouts,  including  vari¬ 
ous  sizes  of  the  official  National  News¬ 
paper  Week  logo  and  slogan  for  1977, 
“Freedom  In  Our  Hands.” 

As  in  previous  years,  the  material  is 
also  available  on  request  by  writing  to 
SCW,  INC.,  20433  Nordhoff  Street, 
Chatsworth,  California  91311. 
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N ewspeople  in  the  news 


GENERAL  MANAGER— A 
top  level  management 
change  in  Cincinnati  Subur¬ 
ban  Newspapers,  Inc.  has 
been  announced  with  Wil¬ 
liam  H.  Over  named  vice- 
president  and  general  man¬ 
ager  to  succeed  Charles  J. 
Carraher,  Jr.,  who  resigned 
to  join  a  communications 
company.  Over  has  been 
publisher  of  Star  Publica¬ 
tions  in  Downers  Grove,  III., 
and  earlier  was  advertising 
director  for  Pioneer  Press 
newspapers,  suburban  Chi¬ 
cago,  and  publisher  of  Cres¬ 
cent  Newspapers,  a  division 
of  Paddock  Publications  Ar¬ 
lington,  III.  Carraher  joined 
CSNI  in  1973,  following  32 
years  with  the  Cincinnati 
Enquirer. 


EXECUTIVE  EDITOR— 
George  Nobbe  has  been 
named  executive  editor  of 
Real  World,  King  Features' 
career  awareness  news¬ 
paper  for  high  school  stu¬ 
dents.  Nobbe,  previously 
managing  editor  of  the  pub¬ 
lication,  is  a  former  Sunday 
editor  of  the  New  York  Daily 
News.  He  is  author  of  a 
weekly  King  column  also  ti¬ 
tled  "Real  World."  It  deals 
with  career  opportunities 
and  is  independent  of  the 
newspaper  and  published 
nine  times  a  year,  reporting 
on  a  wide  variety  of  job  and 
schooling  choices. 


Stevens  Culbertson 

PROMOTIONS — Amy  Culbertson  has  been  named  Satur¬ 
day  Weekender  editor  of  the  Cincinnati  Post  and  Dale 
Stevens  becomes  entertaiirment  editor.  Culbertson  has 
been  involved  with  production  of  the  Saturday  paper  since 
its  inception  four  years  ago.  Weekender  emphasizes 
entertainment,  feature  stories  and  consumer  information, 
with  Saturday  the  Post's  highest  circulation  day.  Stevens  will 
head  the  entertainment  department  which  includes  writers 
and  critics  for  classical  and  rock  music,  theater,  movies, 
art  and  night  clubs. 


George  Moneyhun,  New  York  bureau 
chief  for  the  Christian  Science 
Monitor — to  the  editorial  page  staff  in 
Boston.  He  has  covered  the  New  York 
area  since  1972  and  previously  was  assis¬ 
tant  American  news  editor  in  the  Boston 
office. 

David  Anable — to  succeed  Moneyhun 
as  bureau  chief  and  also  maintain  dual  Jim  Warters,  golf  columnist  for  the 
role  as  news  correspondent  and  United  Palm  Beach  Post — appointed  to  the 
Nations  correspondent.  Before  moving  newly-created  post  of  news  director  of 
to  New  York,  Anable  was  the  Monitor’s  the  Professional  Golfers’  Association  of 
assistant  overseas  news  editor.  America.  He  will  also  work  on  the  Pro- 

Ward  Morehouse  HI,  a  reporter  in  the  fessional  Golfer  magazine.  He  is  a  vete- 
New  England  bureau  of  the  Monitor — to  ran  of  25  years  as  a  writer  and  editor  in 
New  York  bureau  as  a  correspondent.  Tennessee,  Virginia,  and  Florida,  includ- 

*  *  *  ing  the  Orlando  Sentinel  Star,  where  he 

Judith  Cartwright — named  editor  of  was  sports  columnist. 

the  Patent  Trader,  Mount  Kisco,  N.Y.,  ♦  ♦  * 

succeeding  Kay  Et/.i.er — resigned  to  Gael  Leroy  Cooper — named  publisher 
enter  public  relations.  Cartwright  of  the  Indiana  Daily  Student  by  Indiana 

worked  for  two  central  Texas  news-  University  board  of  trustees  in 

papers  before  moving  to  the  Middletown  Bloomington  and  will  be  assistant  pro- 

(hi  .Y .)  Times  Herald-Record.  She  joined  fessor  of  journalism,  part-time.  Cooper 

the  Patent  Trader  in  1976.  has  been  assistant  professor  and  director 

*  ♦  *  of  the  division  of  student  publications  at 

William  MacPherson — appointed  as-  Texas  A&M  University  and  also  advisor 

sociate  editor  responsible  for  editorial  for  the  student  daily, 
page  of  the  Ottawa  Citizen.  MacPherson  *  ♦  ♦ 

joined  the  Citizen  as  managing  editor  in  Recent  changes  at  the  Lonf;  Beach 
1962  and  is  a  former  president  of  the  (Calif.)  Independent,  Press-Tele }>ram: 
Canadian  Managing  Editors  Conference.  A.  Ace  Burgess,  feature  writer  for  the 
He  has  been  national  editor  since  weekly  Leisure  supplement — to  public 
January,  1976.  relations,  Motown  Records,  Hollywood. 

*  *  *  He  is  replaced  by  Larry  Larue,  Inde- 

David  A.  Milne,  Harrisburg,  Pa.,  staff  pendent  reporter.  Dave  Wielenga — 

of  United  Press  International — named  promoted  to  full-time  sports  staff.  Scott 
bureau  manager  to  succeed  Chari  Es  M.  Ostler,  sports — to  Los  Aufteles  Times 
Madigan — reassigned  to  Moscow.  sports. 
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fid-Builder 


Space  Selling  System 

Use  the  new  Ad-Builder  Space  Selling 
System  and  watch  your  retail  advertising 
sales,  linage  and  profit  sail  to  new 
heightsi 

Ad-Builder  is  33  idea-packed  pages  of 
current  camera-ready  art,  headings  and 
ad  frames  every  month.  All  created  by 
top  professionals  and  sized  to  fill  your 
most  frequent  daily  needs.  Ad-Builder 
also  features  dozens  of  time-saving 
suggestions.  Ideal  for  spec  ads.  just  clip, 
show  and  selll 

Send  for  your  free  Ad-Builder  sample 
issue  today  or  call  toll  free  800-447- 
1950 

Ht  Ad-Builder  Division,  Dept  B 

Multi-Ad  Services.  Inc..  1720  West 
C  Detweiller  Drive,  Peoria,  Illinois  61614 


Newspeople  in  the  news 


Hempton 


CONSULTANT— Pam  alee  DETROIT  PROMOTIONS— Lee  E.  Dirks  has  b. 

Stokes,  elementary  educa-  pointed  vicepresident  and  general  manager  of  th( 
tion  graduate  of  Shippens-  Free  Press,  and  Walter  Hempton  becomes  vicepresi 
burg  State  College  in  1 976,  operations.  Dirks  joined  the  Free  Press  in  1 976  as  c 

has  joined  the  Patriot-News  ■  to  the  president  and  last  March  was  named  acting 
Company,  Harrisburg,  Pa.,  of  advertising.  He  had  spent  seven  years  as  a  s 

as  full-time  Newspaper-in-  analyst  specializing  in  newspaper  stocks  and  eai 

Education  resource  consul-  with  Dow  Jones  &  Co.  and  the  Boston  G/obe,  both 

tant.  She  will  visit  participa-  rial.  Hempton,  who  joined  the  newspaper  in  1  973 

ting  and  prospective  teach-  Wilmington  (Del.)  News-Journal,  will  supervise  con 

ers  in  the  Central  Pennsyl-  of  the  new  riverfront  press  plant, 

vania  Newspaper-in-Educa-  Other  key  appointments  include  Keith  L.  McGla 

tion  program  and  discuss  surer  and  controller,  named  business  manager  a 

their  problems,  successes,  surer,  and  John  E.  Kimball,  retail  advertising  n 

and  areas  for  improvement  becoming  director  of  advertising  to  succeec 

of  the  program.  Stokes  is  Raymond  P.  Kallman,  financial  advertising  m 

currently  working  toward  a  moves  to  Kimball's  former  post, 

master's  degree  from  Ship- 
pensburg  with  concentra¬ 
tion  in  reading. 

Doug  Len/.ini — named  assistant  reg- 
David  Dietz,  assistant  financial  editor  ional  editor  of  the  El  Paso  (Tex.)  Times. 
of  the  San  Francisco  E.xaminer — named  He  was  formerly  with  the  Huerfano 
financial  editor.  He  previously  was  a  re-  World,  Walsenburg,  Texas;  sports  editor 
porter  for  the  San  Rafael  (Calif.)  of  the  Alamosa  (Colo.)  Valley  Courier, 
Independent-Journal  and  was  an  assis-  and  managing  editor  of  the (N.M.) 
tant  city  editor  and  special  projects  Daily  Ran^e. 
editor  with  the  Examiner  before  joining  *  *  * 

the  financial  staff.  Richard  D.  Applegate — named  assis- 

Dwight  Chapin,  a  sports  writer  for  the  tant  manager  of  general  advertising  for 
Los  Angeles  Times  for  10  years  and  San  Diego  Union  and  Evening  Tribune. 

previously  with  the  Lewiston  (Idaho)  Applegate  will  continue  as  automotive 

Tribune,  Vancouver  (Wash.)  Columbian,  editor  and  manager  of  automotive  adver- 
and  Seattle  Post-Intelligencer — to  the  tising.  He  has  been  with  the  retail  adver- 
Examiner  as  a  general  columnist.  tising  staff  since  1961  and  earlier  was 

*  *  *  with  the  Fullerton  (Calif.)  Daily  News- 

Lynn  Sherr — joined  ABC  News  as  a  Tribune. 

reporter  based  in  New  York.  She  was  a  Ai.  Larranaga — named  co-op  advertis- 

reporter  and  newsfeature  writer  for  As-  ing  coordinator.  He  has  been  with  the 

sociated  Press,  New  York  before  moving  Union-Tribune  since  1957. 

to  broadcast  journalism  for  WCBS-TV  *  *  * 

and  public  broadcasting  stations  in  New  Horace  V.  Wells,  Jr.,  of  the  Clinton 

York  and  Washington.  Courier-News — re-elected  president  of 

*  *  *  the  Tennessee  Press  Association 

Tony  Waller — named  sports  editor  of  Foundation  and  Wayne  Sargeni  ,  Nash- 

the  Green  Bay  (Wis.)  Press-Gazette,  viiie  Banner — re-elected  vicepresident. 

Walter  succeeds  Len  Wagner —  *  *  * 

promoted  to  news  editor.  Walter  has  Charles  R.  Koethke — to  classified 
been  with  the  newspaper  for  eight  years,  advertising  manager  of  the  Longview 
His  father,  the  late  John  Walter,  was  (Wash.)  Daily  News  from  the  Lewiston 
sports  editor  from  1935  to  1941.  (Idaho)  Morning  Tribune. 
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HONORED — New  Eng¬ 
land  Women's  Press  As¬ 
sociation  has  named  the 
Boston  Globe's  Marian 
Christy  "Best  Columnist  of 
the  Year."  Christy,  whose 
columns  are  syndicated 
also  to  more  100  newspap¬ 
ers  by  United  Feature  Syn¬ 
dicate,  has  a  reputation  for 
excellence  in  fashion/ 
lifestyle  reporting  and  inter¬ 
views.  She  is  a  three-time 
winner  in  the  J.C.  Penney- 
University  of  Missouri 
Awards  for  fashion  writing 
and  holds  some  thirty  other 
writing  honors.  Christy 
worked  for  Women's  Wear 
Daily  before  joining  the 
Globe  in  1965. 


Rueus  M.  Josey — named  publisher  of 
the  Dothan  (Ala.)  Eagle.  He  has  been 
publisher  of  the  Petersburg  (Va.) 
Progress-Inde.x  since  1%9. 


James  P.  Brown — appointed  news 
editor  of  the  Jamestown  (N.Y.)  Post- 
Journal,  replacing  Margaret  K.  Look, 
retired. 

Mark  S.  Spang — appointed  to  the  re- 
portorial  staff  and  Robert  J.  Brennan 
Jr. — to  copy  editor. 


expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH.  N.C.  27609 
22  Years  Nation-Wide  Personal  Service 


Editor’s  job  is  to  mold 
papers  into  the  group 


Marv  Olsen  has  been  reassigned  by 
Freedom  Newspapers  from  his  job  as 
managing  editor  of  the  Anaheim  (Calif.) 
Daily  Bulletin,  a  sister  paper  of  the  larger 
Santa  Ana  Register,  to  work  with  the 
newspapers  in  northern  New  York  State 
purchased  in  May  by  the  Hoiles  group. 

“If  you  buy  a  newspaper  and  the  exist¬ 
ing  philosophy  is  liberal,  for  instance, 
and  the  buyer  is  conservative,  you  can 
see  the  different  thrust  you  have  to 
make,”  Olsen  told£<4P,  when  contacted 
August  15  at  the  Hornell  (N.Y.)  Tribune 
and  Sunday  Spectator,  where  he  has 
been  for  a  week  in  an  acting  editor  posi¬ 
tion. 

Besides  the  Hornell  paper,  which  has  a 
daily  circulation  of  a  little  over  10,000 
and  just  over  15,000  on  Sundays,  the 
Freedom  group  purchases  also  included 
the  Wellsville  (N.Y .)  Reporter  and  Spec¬ 
tator,  with  an  over  4,000  daily  and  15,000 
Sunday  circulation,  and  five  New  York 
weeklies  at  Newark,  Penn  Yan,  Dans- 
ville,  Bath  and  Nunda. 

Replacing  Olsen  at  the  Anaheim  Bulle¬ 
tin  was  Doug  Hardie,  3 1 ,  a  son  of  Robert 
C.  Hardie,  the  publisher  of  the 
Marysville-Yuha  City  (Calif.)  Appeal- 
Democrat.  Hardie  is  also  the  grandson  of 
R.  C.  Hoiles.  Hardie  came  to  the  Bulletin 
in  late  July  from  the  Santa  Ana  Register, 
where  he  had  been  for  a  year  as  reporter 
and  then  assignment  editor.  He  had 
previously  been  a  managing  editor  at  the 
Fort  Walton  Beach  (Fla.)  Playground 
Daily  News. 

“The  instructions  from  Freedom 
Newspapers  are  just  to  see  what  1  can  do 
to  make  these  New  York  papers  we  have 
better  newspapers,”  says  Olsen.  “Since 
I’ve  only  been  here  a  short  time,  it’s  hard 
to  see  what  changes  a  person  should 
make. 

“The  papers  have  some  columnists 
that  1  don’t  agree  with  and  that  1  know 
Freedom  Newspapers  wouldn’t  agree 
with,  and  we  are  making  changes  with 
some  syndicated  features,”  he  said. 
Olsen  said  editorial  page  cartoonist  Bill 
Mauldin  is  being  replaced  with  Pulitzer 
Prize  winner  Jeff  MacNelly,  of  the 
Richmond  News  Leader.  Columnist 
Nicholas  von  Hoffman  has  already 
started  appearing,  and  Jeffrey  Hart  is  to 
be  added.  “The  publisher  started  to 
make  changes  when  he  got  here.” 

Charles  Fisher,  Jr.,  whom  Freedom 
had  announced  as  the  new  publisher, 
formerly  was  general  manager  of  the 
Panama  City  (Fla.)  M'iva  Herald.  Fisher 
says  Olsen  will  be  editor  “if  he  stays.” 
Olsen  plans  to  return  to  California  Sep¬ 
tember  6  for  personal  business. 

Olsen  has  been  with  Freedom  19 


years — as  reporter  at  the  Pampa  (Tex.) 
Daily  News,  the  Lima  (Ohio)  News  and 
the  Register,  and  as  managing  editor  for 
AVi  years  at  the  Bulletin. 

The  widespread  weeklies  Freedom 
bought,  Olsen  said  he  has  discovered, 
“are  all  quite  independent. 

“Freedom  newspapers’  philosophy  is 
unique,  and  the  hope  is  that  I  can  direct 
the  editorial  philosophies  of  these  week¬ 
lies  and  two  dailies  (10  miles  apart)  into 
the  Freedom  Newspapers  mold.  I’m  pre¬ 
cisely  here  for  that  reason.  We  want  to 
redirect  the  philosophies  of  these  papers. 

“We  preach  freedom,  and  with  it,  the 
responsibilities  of  that  freedom.  I  know 
Freedom  Newspapers  are  Libertarian, 
and  to  the  layman,  that  means  man  is 
freest  to  reach  his  best  potential  in  the 
absence  of  political  government.  We  be¬ 
lieve  you  don’t  impinge  on  the  God-given 
rights  of  your  neighbor,  and  we  follow 
the  Ten  Commandments  and  the  Golden 
Rule.” 

Olsen  said  the  employes  can  believe 
differently,  just  as  long  as  it  doesn’t  af¬ 
fect  the  work.  “If  we  find  a  person  who 
is  a  ‘doper’  and  it  doesn’t  influence  his 
job,  for  instance,  he  can  still  ‘do  his 
thing.’  We’re  not  trying  to  remold 
people,  but  to  at  least  get  the  editorial 
page  preaching  the  Libertarian 
philosophy  and  the  dignity  of  the  indi¬ 
vidual.”  Olsen  said  he  has  not  written 
any  editorials  yet  because  he  still  hadn’t 
gained  enough  knowledge  of  the  com¬ 
munity.  He  said  he  has  “free  choice”  in 
how  he  approaches  this  new  task  of  his. 

Fisher  had  not  wanted  it  announced 
Olsen  was  working  with  the  New  York 
papers  until  Olsen  makes  up  his  mind 
about  staying  in  New  York. 

Ky.  papers  form 
new  company 

The  Leitchfield  (Ky.)  Gazette  and 
Grayson  County  News,  also  in  Leitch¬ 
field,  have  merged  into  one  paper,  the 
Grayson  County  News-Gazette,  pub¬ 
lished  Mondays  and  Thursdays. 

The  new  paper  is  published  by  a  new 
company,  Al  Smith  Communications, 
Inc.,  publisher  also  of  the  Russellville 
(Ky.)  News-Democrat,  Logan  Leader, 
Morgantown  Green  River  Republican 
and  Cadiz  Record,  all  weeklies.  Com¬ 
bined  circulation  of  all  is  26,000. 

Smith,  of  Russellville,  owned  the 
Gazette,  and  Jim  Allen,  of  Leitchfield, 
owned  the  County  News.  Allen  remains 
as  publisher  and  Al  Cross,  former  editor 
of  the  Gazette,  will  be  editor  of  the 
News-Gazette. 


Stauffer  publishers 
in  new  assignments 

Chief  executives  of  five  Stauffer  Com¬ 
munications  newspapers  have  changed 
posts,  according  to  Stanley  H.  Stauffer 
president. 

David  A.  Beliles,  former  publisher  of 
the  Hannibal  (Mo.)  Courier  Post,  has 
been  named  publisher  of  the  Grand  Island 
(Neb.)  Independent,  succeeding  Ralph 
A.  Clark,  who  retired  August  1  after  14 
years  as  publisher. 

Thomas  H.  Collinson,  publisher  of  the 
Glenwood  Springs  (Colo.)  Post  since 
1971,  has  been  named  publisher  of  the 
Pittsburgh  (Kans.)  Morning  Sun,  suc¬ 
ceeding  Kenneth  C.  Bronson,  who 
moved  to  Topeka  as  vicepresident-affili- 
ated  newspapers. 

James  M.  McLellan,  general  manager 
of  the  Brookings  (S.D.)  Register  for  three 
years,  is  the  new  publisher  of  the  Hanni¬ 
bal  Courier  Post.  Succeeding  McLellan  is 
Dennis  D.  Koenders,  formerly  advertis¬ 
ing  manager  and  business  manager  of  the 
newspaper. 

Peter  W.  Stauffer  has  assumed  general 
managership  of  the  Glenwood  Post,  suc¬ 
ceeding  Collison.  He  is  the  son  of  Stanley 
H.  Stauffer  and  previously  was  on  the 
advertising  staff  of  the  Independence 
(Mo.)  E.xaminer.  For  two  years  Peter 
Stauffer  headed  the  Stauffer  Washington 
bureau  and  prior  to  that  was  with  the 
Associated  ^ess  and  the  Kansas  City 
Kansan. 

Last  month,  Lee  Porter,  former  execu¬ 
tive  editor  of  the  Topeka  Capital-Journal, 
became  general  manager  of  the  Shawnee 
(Okla.)  News  Star  of  which  Ross  U. 
Porter  is  publisher. 

Lynett  family  buys 
Towanda  Printing  Co. 

Scranton  (Pa.)  Times,  owned  by  the 
Lynett  family,  has  become  the  industry’s 
newest  group  with  the  purchase  of  the 
Towanda  (Pa.)  Daily  Review  on  August 
1. 

The  Review,  a  morning  daily  estab¬ 
lished  August  11,  1879,  was  acquired  by 
the  Lynett  family  from  David  M.  Turner 
Sr.,  president  of  the  Towanda  Printing 
Co.  The  Turner  family  has  been  con¬ 
nected  with  the  Review  for  74  years. 

The  press  of  the  Review  are  used  to 
print  17  weekly  publications. 

Frank  J.  Blewitt,  general  manager  of 
the  Times,  has  been  named  coordinator 
during  the  transition  period.  He  said  no 
immediate  changes  in  personnel  of  the 
Review  are  contemplated.  Turner  Sr.  has 
agreed  to  stay  on  with  the  paper  as  long 
as  his  services  are  needed.  Blewitt  said. 

The  Review  is  the  first  newspaper  to 
be  acquired  by  the  Lynett  family.  The 
Lynetts  also  operate  two  radio  stations, 
WEJL-am  and  WEZX-fm  in  Scranton. 
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Celebrities  celebrate 
paper’s  50th  birthday 


Some  of  the  most  respected  names  of 
politics,  show  business  and  newspaper- 
ing  took  part  in  a  special  “birthday 
party”  for  the  50th  anniversary  of  the 
founding  of  the  Desert  Sun  in  Palm 
Springs,  Calif. 

What  might  have  been  a  rather  routine 
event  was  turned  into  a  singular  celebra¬ 
tion  by  some  of  the  daily’s  more  notable 
readers  who  are  also  residents  of  the 
world-famed  resort  community. 

One  letter  to  publisher  E.  J.  (Ted) 
Grofer  commented,  “1  have  always 
found  the  Desert  Sun  to  be  factual,  un¬ 
biased  and  comprehensive  in  reporting 
events  which  affect  us  all  ...  1  look 
forward  to  many  more  years  of  enjoy¬ 
ment  in  reading  the  Desert  Sun.”  This 
was  signed  by  former  president  Gerald 
R.  Ford,  a  frequent  Palm  Springs  visitor 
who  is  now  building  a  home  in  nearby 
Rancho  Mirage. 

Other  readers  who  had  been  around  a 
bit  longer  also  offered  congratulations. 
These  included  Bob  and  Dolores  Hope, 
who  wrote  Grofer.  “As  desert  residents 
for  more  than  three  decades,  we  have 
enjoyed  reading  The  Desert  Sun  and  feel 
your  publication  has  kept  pace  with  the 
growth  and  progress  of  our  beautiful 
desert  area.” 

Another  special  “congratulations" 
came  in  the  form  of  an  original  drawing 
by  cartoonist  Milton  Caniff,  also  a  Palm 
Springs  resident.  It  depicted  some  In¬ 
dians  in  1927  “debating”  whether  a  new 
newspaper  (The  Desert  Sun)  would  ever 
replace  smoke  signals.  It  was  used  Aug. 


LO!  FROM  THE  WHITE  MAN'S 
VILLAGE  BESIDE  THE  HOT 
spring  -  COMES  A  TALKING 
V  PAPER/  > 


5  in  place  of  the  regular  editorial  page 
cartoon. 

Among  other  reader/residents  offering 
anniversary  congratulations  to  Grofer  or 
editor  Lisle  Shoemaker  were  entertain¬ 
ers  Fred  Waring  and  Liberace,  publisher 
Walter  Annenberg  and  retired  labor 
leader  David  McDonald.  Also  Sen.  Alan 
Cranston  and  Gov.  Edmund  G.  Brown 
Jr.  sent  special  messages. 

Arthur  H.  (Red)  Motley,  publisher  of 
Parade  magazine  and  long  time  Palm 
Springs  resident,  wrote  that  “a  lot  of  us 
subscribe  to  a  ‘big  city  paper’  but  all  of 
us  read  the  local  paper  for  its  local  news 
and  advertising  services.”  He  recalled 
first  visiting  the  desert  the  same  year  the 
Desert  Sun  was  founded,  noting  how  he 
“has  seen  the  paper  grow  in  service  to 
the  people  of  the  desert  communities.” 

It  was  that  growth  over  the  past  50 
years  that  the  Sun  particularly  noted  in 
the  special  anniversary  pages.  A  page 
one  headlined  proclaimed,  “Your  Desert 
Sun  is  fifty  Years  Old — Today.”  This  led 
into  a  detailed  history  of  the  paper,  and  a 
retelling  of  its  growth  from  the  August  5, 
1927  founding  as  a  weekly. 

Highlighting  major  achievements  and 
accomplishments  along  the  way,  the 
recap  traced  the  Sun’s  ownership  from 
founding  publisher  Carl  Barkow  to  the 
Detroit  News,  which  acquired  the  paper 
in  1974.  The  story  included  an  interview 
with  Barkow.  now  89,  who  lives  in 
nearby  Banning. 

As  the  article  concluded,  “Today  The 
Sun  employs  110  persons  and  (in  Feb- 


ITWILL  NEVER 
BEAT  THIS 
INSTANT  NEWS! 


Palm  Springs,  Aug.5 CAP)  The  DESERT  SUN  [CANIff 
'lodaij  discovered  ^Id  in  +he  Coache  I  la  " 
Valley...  1(577 


ruary)  hit  a  paid  circulation  high  of 
23,350  as  it  covers  the  news  of  the 
Coachella  Valley.” 

A  front  page  editorial,  while  acknowl¬ 
edging  that  “50  years  is  not  exceedingly 
remarkable  in  the  lifespan  of  newspa¬ 
pers”,  noted  the  parallel  development  of 
the  newspaper  and  the  resort  community. 

The  editorial  pointed  out  the  “chal¬ 
lenging  charm”  of  Palm  Springs,  as 
lauded  in  a  1927  editorial  that  launched 
the  first  issue,  “continues  to  attract  and 
inspire  those  who  find  their  way  here.” 

Two  pages  of  the  August  5  edition 
were  devoted  entirely  to  the  congratula¬ 
tory  letters,  a  reproduction  of  the  first 
page  one  and  related  historical  stories 
and  pictures. 

A  picture  page  of  historical  photos,  in¬ 
cluding  one  of  founder  Barkow  and 
former  publisher  Oliver  B.  Jaynes  com¬ 
pleted  the  special  presentation. 

A  special  “task  force”  was  assembled 
to  produce  the  “birthday”  portion  of  the 
August  5  issue  and  also  to  gather  and  edit 
the  material  for  a  special  “50th  Anniver¬ 
sary”  Progress  edition  of  the  Desert  Sun 
scheduled  for  October  3 1  publication. 

Co-ordinating  these  editorial  activities 
was  Jim  Brooks,  director  of  the  editorial 
page.  Emily  Kratzer,  associate  Desert 
Living  editor,  wrote  most  of  the  copy, 
including  the  1 ,500  word  historical  piece, 
and  Mary  Trainor  handled  the  copy  desk 
work  and  the  picture  page  layout. 
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1977 

June 

linage 

Tlw  follawing  linogc  tobulotions  hove  been  cempled  by  Medie  Recerdi, 
Inc.  for  Ihe  eiclusive  pubbcotion  ef  Editor  &  Publisher,  they  moy  net  be 
reprinted  or  published  mi  ony  form  without  the  eipbclt  permission  from 
Medie  Records,  Inc.  NOTE:  Newspopors  merhed  with  code  below  include 
odvertlsing  in  Porode  or  Femly  Weekly,  opproiimete  (noge  os  fellows: 
*Porede — SS,i53  tFofilT  Weekly — 61,590 


I9n  1976 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEENp 

S.D. 

Afflericon  News-e  .... 

. .  725,206 

41,904  641,084 

65,656 

fAmericon  News-S  . . . 

..  361,724 

290,179 

16,896 

Grand  Total 

..  1,086,930 

41,904  931,263 

82,552 

AKRON,  OHIO 

6eo<on  Journol-e  . . . . 

..  2,812593 

128592  2,810,083 

181,856 

*Beocon  Journol-S  ... 

. .  1,137,698 

84,800  1,125,878 

104,608 

Grond  Totol  . 

..  3,950,591 

213,392  3,935,961 

286,464 

NOTE:  Beocon  Journol-e 

and  S  changed 

from  eight  to  six-column  June  2. 

1975. 

ATIANTA, 

GA. 

Constitution-m  . 

..  2570517 

3,094,354 

12,320 

Journol-e  . 

..  3504,886 

216,049  3,472,096 

216,458 

Journol  &  Constitution- S 

.  1590,701 

1,630502 

83,168 

Grond  Totol  . 

..  8,166,104 

216,049  8,196552 

311,946 

NOTE:  Constitution-ffl  ond  Journol-e  hove  o  combined  sot.  edition;  the 

linoge  is  only  shown 

in  the  Journol-e. 

BALTIMORE 

ip  MD. 

*News  Amerkon-S  . . . 

589,219 

91548  652,414 

101,792 

News  Americon-e  . . . . 

..  1506,127 

62552  1,215,478 

104,660 

$un-m  . 

..  1,816,474 

13,248  1,483,955 

Sun-e  . 

..  2,382,854 

18,112  2,060,087 

48564 

Sun-S  . 

..  1,948,025 

1,819,177 

26,928 

Grond  Totol  . 

. .  8,242,699 

185560  7,231,111 

282,244 

NOTE:  Sun-m,  e  end  $  chonged  from  eight  to  nine-column  Sept.  6, 1976. 
News  Amerkon-e  end  S  chonged  from  eight  to  nine-column  Oct.  25, 
1976 


BERGEN  COUNTY,  N.J. 

Record-e  .  2,421,502  445,105  2,249,005  351,736 

•Records  .  1,201,443  354,400  951,551  373,396 

Grond  Totol  .  3,622,945  799,585  3,200,556  725,132 

NOTE:  Record-e  end  5  chonged  from  eight  to  nine-column  ion.  1,  1977. 

BINGHAMTON,  N.Y. 

Press-e  .  1,806,373  1,992,412 

•Press-S  .  695502  600,531 

Grond  Totol  .  2501,875  2,592,943 


NOTE:  Press-eS  chonged  from  eight  to  nine-column  Mor.  29,  1976. 


1977  1976 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


CHICAGO,  III. 

Not*  Two  Liotings 

Tribune-m  .  3,359,103  2,761,586  3,259541  2,341,793 

Tribune-S  .  2,099553  938,705  1,916,407  733,891 

News-e  .  1,731515  558555  1,794509  509,625 

Sun  Times-m  .  2,922,746  514,053  2,946529  313,178 

•Sun  Timos-S  .  998,942  679,482  1  538,266  535,131 

Grond  Totol  .  11,112,159  5,452,68110,954,752  4,433518 

NOTE:  Tribuno/m  end  5  chongod  from  eight  to  nino-column  July  1,  1975. 
NOTE:  Tribune  figures  obove  reflect  converted  eight  column  meosure- 
ments. 

Tribune-m  .  3,648,242  2,817,630  3  554559  2,403,965 

Tribune-S  .  2,220,044  987,215  2,037,979  772549 

News-e  .  1,731515  558,855  1,794509  509525 

Sun  Times-m  .  2,922,746  514,053  2,946529  313,178 

•Sun  Times-S  .  998,942  679,482  1,038566  535,131 

Grond  Totol  . 11521,789  5557,23511571,342  4534,248 


NOTE:  Tribuno-m  end  5  chonged  from  eight  to  nine-column  July  1,  1975. 
NOTE:  Tribuno-o  figures  obove  reflect  octuol  nine  column  moosurements. 


CINCINNATI,  OHIO 

Engukor-m  .  3,235,926  2589,659 

Enguiror-S  .  1504,041  1599,836  15,744 

Post-e  . 1 .  2567,292  173,132  2,421538  22520 

Grond  Total  .  7,407,259  173,132  7,010,833  38,064 

NOTE:  Post-e  effectwe  June  2, 1975  ond  Enguker-m  ond  5  effective  June 
3,  1975,  chonged  from  eight  to  nino-column. 

CLEVELAND,  OHIO 

Ploin  Deoler-m  .  3,443,615  276,975  2,999,257  183,415 

Ploin  Deoler-5  .  1,753,611  26,245  1,635,297  32,304 

Pross-e  .  2,249,768  583,657  2,225,734  687,126 

Grond  Totol  .  7,446,994  8865n  6560,288  902545 


NOTE:  Effective  September  1,  1975,  the  Floin  Deoler-m  ond  5  clwnged 
from  eight  to  nine-column.  Press-e  chonged  from  eight  to  nino-column. 


COLUMBUS,  GA. 

Engukor  (See  Note)  ....  1.454569  27,602  1,333,428  41,435 

•Ledger  Enguker-S  ....  527,859  _  571,483  _ 

Grond  Totol  .  1,982,428  27502  1,904,911  41,435 

NOTE:  Enguker-m  ond  Ledger-e  sold  in  combinotion;  hnoge  of  one  edition, 
Enguiror-m  is  shown. 


COLUMBUS,  OHIO 

Dispotch-e  .  3501,726  38,845  3,007,677  141,008 

Dispolch-5  .  1,751,206  49,152  1,813539 

Citizen  Journol-m  .  1,088,385  _  1,016,354  _ 

Grond  Totol  .  5,841,317  87,997  5  537,870  141,008 

NOTE:  Dispotch-o  ond  5  ond  Citizen  Journol-m  chonged  from  eight  to 
nine-column  Jon.  13,  1976. 

DALLAS,  TEJCAS 

Nows-m  .  4,020,657  274,104  3  527,423  200,458 

News-S  .  1521,101  114,216  1  571,679  67,840 

Tones  Herold-e  .  3,789,948  1  34,272  3,580,406  156,416 

•Times  Herold-S  .  1,498,466  27,712  1  507,266  73,252 

Grond  Total  .  10530,172  550,304  9,886,774  497,966 


NOTE:  News-m  ond  S  chonged  from  eight  to  nine-column  Dec.  29,  1975. 
Times  Herold-e  ond  5  chonged  from  eight  to  nine-column  Dec.  29, 1975. 


Rocky  Mt.  News-m  . 
•Rocky  Mt.  Neufs-S 

Post-e  . 

Post-S  ..1 . 


DENVER,  COLO. 

..  3,767581  3524,112 

834,580  806,471 

..  3,474,067  138,038  3,331554  166,478 

..  1,723,911  _  1,671,416  _ 


Grond  Total  .  9,799,639  138,038  9  533553 

NOTE:  Post-e  ond  5  chonged  from  oight  to  nine-column  Oct. 


166,478 
6,  1975. 


DETROIT,  MICH. 
Neto  Two  Listings 


Froo  Pross-m  .  2.241549  378,789  2,151,915  215,906 

•Froo  IVoss-5  .  706,039  275,379  718,709  267,293 

News-e  .  3,070599  478,005  3,258,154  536586 

News-S  .  1551,021  278,935  1,439,932  305,656 

Grond  Totoi  .  7,569,308  1,411,108  7568,710  1525,141 

NOTE:  Nows-e  ond  5  chongod  from  oight  to  nine-column  Doc.  29,  1975. 
NOTE:  News  figures  obove  reflect  converted  oight  column  meosuremonts. 

Froo  Pross-m  .  2,241549  378,789  2,151,915  215,906 

•Free  Press-S  .  706,039  275579  718,709  267593 

News-e  .  3,329,469  513,189  3505,779  569544 

News-S  .  1,634,196  286565  1  516,709  314,007 

Grond  Total  .  7,911,253  1,453,722  7,893,112  1  567.050 


NOTE:  News-e  ond  5  chonged  from  eight  to  nino-column  Doc.  29,  1975. 
NOTE:  News  figures  obove  reflect  octuol  nine  column  moosuromonts. 


DULUTH,  MINN. 


Horold-e  .  1,009537  1  564,637 

News  Tribune-m  .  1574,046  1.034502 

News  Tribune-S  .  619,177  12,816  573,374  12,600 

Grond  Totol  .  2,702,560  12516  2572,313  12,600 

NOTE:  Herold-e  published  5  doys  o  week  only. 

NOTE:  Neuvs  Trihune-m  ond  5  ond  Horold-o  changed  from  eight  to  sb- 
column  Moy  5,  1975. 

ERIE,  PA. 

Tnnos  (See  Note)  .  1,611,884  1,656556 

•Tines  News-S  .  771,043  730,364 

Grond  Total  .  2,382,927  2586,920 

NOTE:  Tmies-o  and  Nows-m  sold  in  combiiotion;  linoge  of  ono  odition 
Tinos-e  is  shown. 

FORT  LAUDERDALE,  FLA. 

Nows-e  .  3,670,001  215,984  3  583,375  207,856 

•News-5  .  1,482,803  64,625  1,406,802 

News-sot .  990,035  _ 858,999  _ 

Grond  Totol  .  6,142,839  280,609  5,849,176  207,856 

NOTE:  Nows-e  published  5  doys  o  wook  only. 

NOTE:  News-e,  5  and  sot.  chonged  from  gight  to  sii-column  Moy  12, 1975. 

GARY,  IND. 

Post  Trihune-o  .  1,875,540  267,753  1,801548  285,688 

tPost  Trihune-S  .  925,148  _ 756,435  _ 

Grond  Total  .  2,800,688  267,753  2,558,283  285,688 

NOTE:  Post  Tribune  is  o  nine  column  format  and  is  meosurod  occordingly. 


GRAND  FORKS,  N.D. 


Horold-o  .  946,931  2,352  875,143  1,640 

tHerold-S  .  420,487  26,424  354550  1  5,672 

Grond  Total  .  1567,418  28,n6  1,229,793  17,312 


DAYTON,  OHIO 

Journol  Herold-m  .  2,284,814  187,899  2,238,353  147,375 

News-e  .  2,439,427  214,641  2,413,920  160,369 

•News-S  .  889,090  913,496  4560 

Grand  Totol  .  5,613,331  402,540  5,565,769  312,304 

NOTE:  Journol  Herold-m  and  News-e  ond  5  chonged  from  eight  to  nine- 
column  Oct.  6.  1975. 


Couront-m 
•Couront-S  . . 
Tines-e  . . . . 
Tines-S  . . . . 
Grond  Total 


HARTFORD,  CONN. 

.  2,933,093  69,685 

.  1,189,350  431,136 


.  4,122,443  500,821 


2506,364 

1,182,960 

776,488 

268557 

5534,469 


NOTE:  Tinos-o  ond  5  diuontinued  pubkeotion  Oct.  20,  1976. 


548,198 

12,730 

70564 

631,492 


BOCA  RATON,  FLA. 


News-e  .  649531 

tNews-S  .  341,540 

Grond  Total  .  991,071 


NOTE:  News-e  published  5  doys  o  week  only. 


Ad  Revenue  Trends 
June  1977 


BOSTON,  AAASS. 


Herold  Amerkon-m 

..  1,244,703 

88,918 

1,110,196 

12516 

Herold  Amerkon-S  . . 

769,790 

327,580 

655557 

454,100 

Globe-e  . 

..  1,988,230 

48,976 

1,920,870 

39,300 

(Hobe-m  . 

..  2,334,125 

48,952 

2,225,070 

39,012 

•Glohe-S  . 

..  2,168,387 

367,528 

1,928,152 

341,464 

Grond  Totol  . 

..  8,505,235 

881,954 

7,839,645 

886,392 

NOTE:  Globe-e  pubkshed  5  days  o  week  only. 

NOTE:  Herold  Amerkon-m  ond  5  chonged  from  eight  to  nine-column  Oct. 
18,  1976.  Globe  effective  Feb.  27,  1977. 


BOULDER,  COLO. 

Comero-e  .  1,795,524  33,888  1  559,277  13,888 

Comero-S  .  494,519  _ 479,405  _ 

Grond  Totol  .  2,290,043  33,888  2,038,682  13,888 

BRADENTON,  FLA. 

HeroM-e  .  1,103,598  970,896 

tHerold-S  .  472,571  434,300 

Grand  Totol  .  1,576,169  1,405,196 

BUFFALO,  N.Y. 

Courier  Ezpress-m  .  738,417  40,899  772207  6,550 

•Courier  Eipress-S  .  1,067,361  35,556  1,101547  39544 

News-e  .  3,016,458  117504  2,957,796  117,504 

Grand  Totol  .  4522,236  193,959  4,831,650  163598 

BURLINGTON,  VT. 

Free  Press-m  .  1,766,312  64560 

fFree  Press-S  .  256,247  _ 

Grond  Total  .  2,022,559  64,360 

NOTE:  Not  meosured  by  medio  records  in  1976;  Free  Press-m  and  5 
chonged  from  eight  to  siz-column  Nov.  1976. 

CAMDEN,  N.J. 

Courier  Post-e  .  2,747,573  232,400  2  581544  96,896 

NOTE:  Courier  Post-e  chonged  from  eight  to  sit-column  Dec.  1,  1975. 

CHARLOTTE,  N.C. 

News-e  .  1,797,976  59,672  1,776584  12,320 

Observer-m  .  1,959,824  99,848  2  550,756  69,490 

•Observer-S  .  812,156  78,448  859,934  79564 

Grond  Totol  .  4569,956  237,968  4,687,074  160,874 

NOTE:  Obsorver-m  ond  5  and  News-e  chonged  from  eight  to  sit-column 
June  2,  1975. 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1977 

1976 

Dollar  Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

June  . 

275,119 

246,276 

+  28,834 

+11.7 

First  Six  Months 

1,542,546 

1,406,586 

135,960 

+  9.7 

Department  Stores 
(Included  in  Retail) 

June  . . 

66,144 

59,514 

+  6,630 

+  11.1 

First  Six  Months 

380,196 

353,025 

+  27,171 

+  7.7 

General 

J  une  . 

66,060 

61,625 

+  4,435 

+  7.2 

First  Six  Months 

403,384 

368,271 

+  35,113 

4  9.5 

Automotive 

June  . 

13,278 

10,062 

+  3,216 

+32.0 

First  Six  Months 

81,392 

61,584 

+  19,808 

+32.2 

Financial 

June  . 

14,687 

12,967 

+  1,720 

+  13.3 

First  Six  Months 

77,996 

77,329 

+  667 

+  0.9 

Classified 

June  . . . 

. .  136,347 

117,249 

+  19,098 

+  16.3 

First  Six  Months 

765,737 

663,621 

+  102,116 

+  15.4 

Total  Advertising 

June  . 

. .  505,491 

448,179 

+  57,312 

+  12.8 

First  Six  Months 

2,871,055 

2,577,391 

+  293,664 

+  11.4 

24 
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1977  1974 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

HONOLULU,  HAWAII 

Advertner-m  .  2499,648  2,952457 

5tar  3,054,720  3,125,193 

*Stor  Bulletin  & 

Adyerfeer-B  .  1,075,725  1,104,065 

Gfond  Tolol  .  6,830,093  7,181415 

NOTE:  Advertiser-m,  Star  Bulletin-e  end  Star  Bulletin  and  Advertiser-S 
changed  Irani  eight  to  nine-column  May  3,  1976. 

HOUSTON,  TEXAS 

Chronkle-e  .  5,036,169  601,255  4,256,981  579,132 

Chronicle-S  .  2,549,012  250,168  1,975,422  155,124 

Post-m  .  4,083,672  513,932  3460,206  385494 

*Post-S  .  1,620,552  151,268  1,373,418  177480 

GrondTotol  .  13,289,405  1,516,62311,166427  1,297,130 

NOTE:  Chronicle-e  end  5  ond  Post-m  and  5  changed  from  eight  to 
nine-column  July  1,  1975. 

HUNTINGTON,  W.  VA. 

Herald  Dispotch-m  .  1,170,256  14,400 

Adverther-e  .  1 ,082,497 

tHerold  Diipolch-S  ....  465,203  45,344 

Grond  Totol  .  2,717,956  59,744 

NOTE:  Not  measured  by  Medio  Records  in  1976. 

LANSING,  MICH. 

Stole  Journol-e  .  2,296,283  26,400 

fStote  Joumal-S  .  _8634W  16,784 

Grand  Totol  .  3,160,180  43,184 

NOTE:  Not  measured  by  Medio  Records  in  1976. 

LEXINGTON,  KY. 

Harold  (See  Note)  .  2,081,053  101,220  1  458,803 

•Harold  Leoder-S  .  889,779  16,800  717,418 

Grond  Tolol  .  2,970,832  118,020  2,376,221 

NOTE:  Herold-m  and  Leoder-e  sold  in  combination;  linage  of  one  edition 
Herold-m  is  shown. 

NOTE:  Herold-m,  Leoder-e  ond  Harold  Leoder-S  chonged  from  eight  to 
nine-column  Sept.  20,  1976. 

LITTLE  ROCK,  ARK. 


Arkansas  GozeHe-m  ....  1,733,888  1,622,837 

•Arkansas  Gozette-S  .  .  .  668,373  619,746 

Arkansas  Democrot-e  . .  .  708,536  678,884 

tArkonsos  Democrot-S  . .  387,386  350,094 

Grond  Tolol  .  3,498,183  3,271,561 


LONG  BEACH,  CAUF. 

Independent  (See  note)  .  2428,153  626,229  2,061,012  736,933 

•Independent  Press 

Telegrom-S  .  674,651  52,300  669421  11,460 

Grond  Tolol  .  3,002404  678479  2,730433  748,393 

NOTE:  Independent-m  ond  ^ess  Telegrom-e  sold  in  combination;  knogo  of 
one  edition  Independent-m  is  shown. 

LONG  ISLAND,  N.Y. 

Newsdoy-e  .  2475,321  688,103  2,594,821  695459 

Newsdov-S  .  1,044,642  251,247  853,219  320,444 

Grond  Totol  .  3,719,963  939,350  3,448,040  1,015,803 

LOS  ANGELES,  CALIF. 

Tknes-m  .  5,146,459  2,474,179  4,703,459  2,035,467 

Times-S  .  2,417,626  1,003,594  2,229,181  881421 

Herald  Eiominer-e  .  713,204  691,252 

Herald  Ezominer-S  .  145,369  _ 234,346  _ 

Grond  Totol  .  8,422,658  3,477,773  7,858,238  2,916,988 


AAACON,  GA. 


Telegroph  (See  Note) 

...  1,331,147 

1,170,947 

*  Telegraph  &  News-S 

539,854 

494,684 

Grand  Total  .... 

.  ...  1,871,001 

1,665,631 

NOTE:  Telegroph-m  ond  News-e  sold  in  combination;  Knoge  of  one  edition 

Telegroph-m  is  shown. 

MANCHESTBR; 

,  N.H. 

Union  Leoder-d  . . . 

. ...  1,457,654 

1,518,225 

tNew  Hompshire  News-S  586,137 

550637 

Grand  Total  .... 

. .  . .  2,043,791 

2,068,762 

MIAMIp  FLAo 

Herald-m  . 

.  . .  .  3,894,684 

584,838  3,946,160 

471672 

Herold-S  . 

. . .  .  1,869616 

230,162  1,835,229 

241671 

News-e  . 

....  1,687,680 

1,758,103 

55,440 

Grand  Totol  . .  . . 

....  7,451,880 

815,000  7,539,492 

768,583 

NUIk:  Herold-m  and  S  ond  News-e  changed  from  eight  to  sii-column  Mor. 

3,  1975. 

MILWAUKEE, 

Wise. 

Sentinel-m  . 

....  1,549,747 

1,427,012 

Journol-e  . 

....  3,206,730 

508,052  3,160,836 

471,608 

Journal-S  . 

....  1,895,319 

1,777,798 

300,371 

Grond  Totol  .  . .  . 

....  6,651,796 

508,052  6,365,646 

771,979 

MINNEAPOLIS, 

MINN. 

Tribune-m  . 

....  1,958,718 

46,912  1,826,265 

75,241 

Tribune-S  . 

....  1,808,063 

341,451  1,681,223 

222,601 

Stor-e  . 

....  2,462,073 

512,486  2,446,984 

540,379 

Grond  Total  ... 

.  6,228,854 

900,849  5,954,472 

838,221 

NOTE:  Tribune-m  ond  S  ond  Stor-e  changed  from  eight  to  sii-column 

during  year  19/5. 

NASHVILLE, 

TENN. 

Bonner-e  . 

....  2,236,934 

173,488  2,285,712 

70,696 

Tennesseon-m  .  . .  . 

.  2,208,221 

173,296  2,221,055 

61,792 

* lennesseon-S  ... 

.  954,740 

103,420  946639 

80,136 

Grond  Total  .  . . 

.  5,399,895 

450,204  5,453,406 

212,624 

NEW  YORK, 

N.Y. 

Times-m  . 

.  2,888,583 

2,694,378 

Times-S  . 

.  2,724,213 

981,835  2  616,489 

604,328 

News-m  . 

.  1,421,989 

1,474,631  1,267,461 

1,180,572 

News-S  . 

.  782,527 

1,306,178  750,388 

1,157,635 

Post-e  . 

.  1,059,563 

926,767 

Grand  Total  .  .  . 

.  8,876,875 

3,762,644  8,155,483 

2,942,535 

NUIb:  Times-m  and  S  chonged  from  eight  to  nine-column  Sept.  7,  1976. 

News-m  ond  S  chonged  from  five  to 

sii-column  Sept.  6,  1976. 

NEWARK, 

N.J. 

Stor  Ledger-m  .  .  . 

.  3,119,248 

122,540  2,719,715 

114,765 

*Star  Ledger-S 

.  1,964,271 

134,520  1,593680 

52,272 

Grand  Totol  .  .  . 

.  5,083,519 

257,060  4,313,395 

167,037 

NOTE:  Slor  Ledger-m  and  5  changed  from  eight  to  nine-column  Sept.  7, 
1976. 


1977  1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ORLANDO,  FLA. 

Sentinel  Stor-d  .  2,770,750  158428  2,584478  490,919 

•Sentinel  Slor-S  .  1,034433  43,500  1,069,104  179,169 

Grond  Tolol  .  3,805,283  201,828  3,653,382  670,088 

PASADENA,  CALIF. 

Stor  News-d  .  1,061,053  281,965  978,673  249,805 

•Star  News-S  .  357,975  23,258  329,031  34413 

GrondTotol  .  1,419,028  305,223  1,307,704  283,818 

PASSAIC,  N.J. 

Herold  News-e  .  1,280,960  447,609  1,476458  343439 

Herold  News-S  .  301,487  92,752  _ 

Grond  Tolol  .  1482,447  540,361  1,476,258  343,839 

NOTE:  Herold  News-e  changed  from  eight  to  nine-column  Oct.  6,  1976. 
Herald  News-S  first  publication  Mar.  6,  1977. 

PATERSON,  N.J. 

News-d  .  1,147453  96,816  1,167,250  39448 

PENSACOLA.  FLA. 

Journol-m  .  2,154,232  1  77,502 

tNews  Journol-S  .  7n410  34,550 

News-e  .  942,170  23,184 

Grond  Tolol  .  3,873,912  235,236 


NOTE:  Not  meosured  by  Medio  Records  in  1976. 

NOTE:  Journol-m,  News-e  ond  News  Journol-S  changed  from  eight  to 
nine-column  June  1,  1976. 

PEORIA,  ILL. 


Journal  Stor-d  .  1,917,815  54,684  2,079,715  21,728 

•Journol  Slor-S  .  761,657  68,200  681,051  53,360 

Grond  Totol  .  2,679,472  122,884  2,760,766  75,088 

PHILADELPHIA,  PA. 

Bullelin-e  .  2417,907  870,723  2,081,446  635,589 

•Bullelin-S  .  706,965  468,667  685,090  419,110 

Inquirer-m  .  2,083,731  201,009  1,896,284  93,988 

Inquirer-S  .  1,852,498  532417  1,696,449  512,876 

News-e  .  1497,729  24,000  1,076499  1  9,440 

GrondTotol  .  7,758,830  2,096,716  7,435,668  1,681,003 


NOTE:  EHective  May  19,  1975  Bulletin-o  ond  5  changed  from  eight  to 
sii-column;  Inquirer-m  and  S  chonged  from  eight  to  siz-column;  News-e 
changed  from  sii  to  five-column.  The  doto  in  this  report  covering  the 
News-e  reflects  the  converted  knoge  to  sii  column  format. 

PITTSBURGH.  PA. 


Post  GozeHe-m  .  1,032,858  850,926 

Press-e  .  2,144,063  68,003  2,190,801  58,258 

•Press-S  .  1,769,955  _  1481,250  _ 

Grond  Tolol  .  4,946,876  68,003  4,722,977  58,258 

NOTE:  Post  Gozette-m  and  Press-e  and  5  changed  from  eight  to  nine- 
column  Sept.  1,  1975. 

PROVIDENCE,  R.l. 

Bulletin-e  .  1,925,949  403,646  1,922,733  217,747 

Journol-m  .  1,660,273  175,317  1  456,668  26,592 

Journol-S  .  1,295,702  154,148  1,345,662  41,600 

Grond  Tolol  .  4481,924  733,111  4,825,063  285,939 


NOTE:  Bulletin-e  and  Journol-m  hove  o  combined  edition;  the  linage  is  only 
shown  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrot  &  Chronkle-m  1,904,414  225,792  1,944,721  214,392 


Democrol  &  Chronicle-S  .  1,140,184  155,136  958,535  144,232 

Times  Union-e  .  1,967,941  223,176  2,003,130  217,696 

Grond  Totol  .  5,012,539  604,104  4,906,386  576420 

NOTE:  Democrat  &  Chronicle-m  ond  5  and  ftmes  Unkn-e  changed  from 
eight  to  nine-column  Oct.  20,  1975. 

ROCKFORD,  ILL. 

Stor  m  .  1,951432  202,276 

•Register  Stor-S  .  590,034 

Register  Republic-e  ....  1,826,877  188,444 

Grond  Tolol  .  4,368449  390,720 

NOTE:  Not  meosured  by  Medio  Records  in  1976. 

NOTE:  Register  Republic-e,  Register  Stor-S  and  Stor-m  ore  established 


nine  column  newspopers  ond  ore  meosured  accordingly. 


SACRAMENTO,  CALIF. 

Bee-e  . 2,915,698  557,444  2,820,560  328,520 

•Bee-s  .  948,169  226,600  1,018,793  88,296 

Union-m  .  1,885,409  224,920  1,791,918  117,440 

tUnion-S  .  329,954  18,208  291,500 

Grond  Tolol  .  6,079,230  1,027,172  5,922,771  534,256 

NOTE:  Bee-e  and  5  and  Union-m  and  5  chonged  from  eight  to  nine-column 
Sept.  1,  1975. 

ST.  LOUIS,  MO. 

Globe  Democrol-m  .  1,366,035  235,096  1,165,284  176,684 

Globe  Democrot-we  ....  727,951  773,598  21,552 

Post  Dispolch-e  .  1,910,575  50,867  1,876,023  57,700 

•Post  Dkpotch-S  .  1,695,869  25,368  1,738,442  18,240 

Grand  Tolol  .  5,700,430  311,331  5,553,347  274,176 


NOTE:  Globe  Democrot-m  published  5  doys  o  week  only. 

NOTE:  Post  Dispotch-e  and  5  ond  Globe  Democrot-m  ond  weekend  changed 
from  eight  to  nine-column  Apr.  5,  1976. 


ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,383,086  1,403,717 

•pioneer  ^ess-S  .  1,346,908  1,160,474 

Dispolch-e  .  2,125,236  310,666  2,148,277  299,746 

Grond  Totol  .  4,855,230  310,666  4,712,468  299,746 

NOTE:  Pioneer  ^ess-m  and  5  and  Dispotch-e  chonged  from  eight  to 
siz-column  Moy  5,  1975. 

ST.  PETERSBURG,  FLA. 

Independent-e  .  2,258,738  30,744  2,217,547  15,328 

Times-m  .  2,840,672  979,614  2,692,616  892,471 

•Times-S  .  1,167,711  301,701  1,201,796  255,041 

Grond  Tolol  .  6,267,121  1,312,059  6,111,959  1,162,840 

SALEM,  OREGON 

Oregon  Stotesmon-m  ...  2,016,088  15,768 

fStotesmon  Journol-S  . . .  447,570 

Copitol-e  .  1,617,845  46,808 

Grond  Totol  .  4,081,503  62,576 


NOTE:  Not  measured  by  Medio  Records  in  1976. 

NOTE:  Oregon  Stotesmon-m,  Capitol  Journol-e  and  Statesman  Journol-S 
changed  from  eight  to  nine-column  Oct.  1975. 


1977  1976 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SAN  ANTONIO, 

TEXAS 

Express-m  ' . 

.  2,286,621 

220,656  1  641,025 

146,140 

tExpress-New$-S 

.  1600617 

41,560  943693 

9660 

Express-News-sot. 

.  425,398 

438672 

News-e  . . 

.  2,135663 

232,304  1,838,492 

158,032 

light-e  . 

.  2621,738 

2,277,861 

•Lighf-S  . 

.  1,174,843 

957,469 

Light-sot . 

.  354611 

323,996 

Grand  Totol 

.  9,899,291 

494620  8,621,108 

313632 

NOTE:  Espress  Morning,  Nows  Evoning  and  Light  Evening  published  5  doys 
0  week  only. 

NOTE:  Light-e,  sot.,  5  chonged  from  eight  to  nino-column  June  IS,  1976; 
Eipress  effective  Jon.  19,  1977;  News  eHective  Jon.  18,  1977. 


SAN  BERF4ARDINO,  CAUF. 


Sun  Telegrom-m  . . . 

....  1,842,860 

560,484 

*Sun  Telegrom-S 

_  480,978 

195,558 

Grond  Totol  . . . . 

.  2,323,838 

756,042 

NOTE:  Not  meosured  by  Medio  Records 

in  1976. 

SAN  DIEGO, 

CAUF. 

Union-m  . 

.  3,176,766 

143,669  2,972,382 

49,872 

*Union-S  . 

.  1,254,000 

1,299622 

Tribune-e  . 

.  3632,210 

143,275  3,411,275 

36,720 

Grond  Total  . .  . 

.  7,962,976 

286,944  7,683,179 

86692 

SAN  FRANOSCO,  CAUF. 

Chronicle-m  . 

.  2,036,915 

498,424  1,968,471 

162,960 

Exominer-e  . 

.  2,063,057 

485,752  1,996,182 

162,960 

Exominer  &  Chronkle-S  .  1,107,158 

1,066,889 

Grand  Totol  . . . 

.  5,207,130 

984,176  5,031642 

325,920 

SAN  JOSE,  CAUF. 

Mercury-m  . 

.  4,989,308 

205,904  4606,463 

194610 

News-e  . 

.  4,357,720 

159,068  3,941,752 

194,968 

*Mercury-News-S  . 

.  1,652,744 

8,232  1,411682 

Grond  Totol  . . . 

. 10,999,772 

373,204  9,859,797 

389,478 

NOTE:  Mercury-m  ond  News-e  hos  o  combined  edition;  the  linoge  is  only 

shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e  . 

.  1,696,345 

51,408  1,472612 

21640 

Times-m  . 

.  2,387641 

69,312  2,075,543 

44,960 

Times-S  . 

.  901,120 

17,928  725,234 

Grand  Total  . . . 

.  4,985,006 

138,648  4,272,989 

66,600 

NOTE:  Times-m  and  S  and  Journol-e  changed  from  eight  to  nine-column 

Jon.  2,  1977. 

SYRACUSE,  N.Y. 

Herald  Journol-e 

.  1,981,781 

4,697  1,908,368 

10,996 

*Herold  Americon-S 

....  1,148,583 

12,186  1,003,048 

15677 

Post  Stondord-m 

.  1,177, n3 

10,305  1,170,813 

15650 

(^ond  Total  .  . . 

.  4,308,137 

27,188  4,082,229 

41,723 

NOTE:  Post  Stondord-ffl,  Herald  Journol-e  and  Herald  Amerkon-S  changed 
from  eight  to  nine-column  Sept.  1,  1976. 


TALLAHASSEE,  FLA. 

Democrot-e  .  1,652,370  1,597604 

•Democrol-S  .  594,432  522,739 

Grand  Total  .  2,246,802  2,120,343 

NOTE:  Democrot-e  ond  5  chonged  from  eight  to  siz-column  Aug.  1, 1976. 

TAMPA,  FLA. 

Tribune-m  .  2,97061S  734690  2,868,454  387,106 

•Tribune-s  .  1,216,881  40,136  1,127,361  33,456 

Times-e  .  1,927,628  1,998,287  _ 

Grand  Totol  .  6,115,024  774,826  5,994,102  420662 

NOTE:  Tribune-m  and  5  ond  Times-e  chonged  from  eight  to  nine-column 
Oct.  27,  1975. 

UTICA,  N.Y. 

Observor  Dispotch-e  ....  938,362  115,120 

fObserver  Dispotch-S  . . .  476,642  8,160 

Press-m  .  1,013,204  55,056 

Grond  Totol  .  2,428,208  178,336 

NOTE:  Not  measured  by  Medio  Records  in  1976. 

NOTE:  Observer  Dispotch-e  ond  5  ond  Press-m  chonged  from  eight  to 
nine-column  Dec.  1975. 


WASHINGTON,  D.C 

Posl-m  .  4,861,844  287,821  4,278,477  3036S3 

•Posl-S  .  1,938,800  390,564  1,775,452  329,656 

Stor  e  .  2,274,401  499,565  2,321,039  408,382 

5lor-S  .  696,062  119,496  599,293  205644 

GrondTotol  .  9,771,107  1,297,446  8,974,261  1,247,435 

NOTE:  Post-m  and  5  and  Stor-e  ond  5  chonged  from  eight  to  nine-column 
Aug.  2,  1976. 

WEST  PALM  BEACH,  FLA. 

Posl-m  .  2,559,996  124,432  2,360683  96,775 

Times-e  .  2,281,088  122,763  2,055,343  96,390 

•Post  Times-S  .  1,121,631  1,016607 

Grond  Totol  .  5,962,715  247,195  5,432,433  193,165 

NOTE:  Post-m  and  Times-e  hove  o  combined  sol.  edition;  the  knoge  is  only 


shown  in  the  Post-m. 

NOTE:  Post-m,  Times-e  ond  Post  Thnes-Sundoy  changed  from  eight  to 
siz-column  Oct.  1,  1975. 

WHin  PLAINS,  N.Y. 


Reporter  Dispotch-e  ....  1,444,871  238,262  1,718,133  329602 

fReporter  Dispotch-S  . .  .  344,251  68,064  _  _ 

Grond  Total  .  1,789,122  306,326  1,718,133  329,302 

NOTE:  Reporter  Dispatch-5  first  publication  Sept.  5,  1976. 

WICHITA,  KANS. 

Eogle-m  .  2,225,392  339,975  2,231,253  200,479 

Beocon-e  .  1,080,648  147,522  942,401  1366% 

•Engle  Beacon-5  .  729,844  48,104  668,447  32,352 

Grond  Total  .  4,035,884  535,601  3,842,101  369,227 


NOTE:  Eogle-m  and  8eocon-e  has  a  combined  edition;  the  linage  is  only 
shown  in  the  Eogle-m. 

NOTE:  Eogle-m,  Beocon-e  and  Eogle  6eocon-S  changed  from  eight  to 
sii-column  Sept.  1,  1975. 

(Continued  on  page  26) 


EDITOR  &  PUBLISHER  for  August  20,  1977 


25 


Linage — (Com’d  from  page  25) 

JUNI  1977/1976 
LINAGE  FKHIIUS 
SUPPUEO  n  PUtUSHEtS 

1977  197« 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


ALBANY,  N.V. 


Timts-Uiiioii^m . . 

...  1,781671 

1672,136 

Kfikktfbocktr  Ntws*#  . 

...  1,.248,169 

1,283603 

Timts  Uftion-S . . 

. . .  739600 

723677 

Grond  Totol . 

...  3,769,040 

BANGOR,  AAAINE 

^3)6,716 

Nows-m . 

...  1,438629 

CASPER,  WYO. 

1653,675 

Stor>Tribunt-myS  .... 

...  1646644 

1637,476 

NOTE:  IikIuAm  R*|wiiili— 1S2,950  (im  in  1977:  74,5M  Kims  in  1976; 
FnmEy  WMUy  not  ioeludnd— 61,766  Knts  in  Jun*  1977. 
COLUMBUS,  NEB. 

TtUgr«i-t  .  754,208  817670 

NOTE:  Includns  insnrh— 68,796  linns  in  1977;  83,496  linns  in  1976. 


DAVENPORT,  IOWA 


Quo4-City  Timos-o/m 

...  3652664 

2,995,034 

Ouo4-City  Timos-S  . 

. . . .  693,952 

694680 

Grond  Totol . 

_  3,946616 

3,689,714 

Rogistor^m . 

DES  MOINES,  IOWA 

....  806631  202,477 

699648 

156,446 

Tribono-o . 

....  1,312618 

1,142,719 

Rogistor>$ . 

....  721,160  92655 

616,411 

92626 

Grond  Totol . 

....  2,839,809  294,832 

2,458,678 

248,n2 

Dtloworo  Stoto 
Nows-oiS . 

DOVER,  DELAWARE 

....  1,126,975 

1613,432 

NOTE:  Figuros  shown  obovo  oro  on  on  8  column  bosis. 

Journol-o . 

EDMONTON,  ALTA. 

....  4,903,086 

4,734603 

iournol  Gozotto-m  . . 

FORT  WAYNE,  IND. 

_  1,719,144 

1622658 

Nows-Sontinol-o  . . . . 

....  2612,392  15,246 

2,160,242 

Journol-Goxotto-S  . . 

_  755,734 

675674 

Grond  Totol  . . . . . 

.  4687,270  15,246  4,458,174 

Stor-Tologrom-m  . . , 

FORT  WORTH,  TEXAS 

.  2611,124 

2,068,724 

Slor-Tologrom-o  . . . . 

.  2,748,130 

2,422696 

Stor-Tologrom-S  ... 

.  1,296,946 

1,103,732 

Grond  Totol  .... 

.  6,556,200 

5,595652 

Nows-m&S . 

GREENVILLE,  S.C. 

.  2,730668 

2680,686 

Piodmont-o  . 

.  1,735680 

1631672 

Grond  Totol  .... 

.  4,466,448 

3,912658 

INDIANAPOUS,  IND. 

Slof"" .  2,875,929  2655,937 

Nnws-n  .  2,415,652  2668606 

SNr-S .  1,498,836  1,423640 

Grnnd  Tntal .  6,790,417  6,648683 

KANSAS  CITY,  MO. 

Timns-m .  2,226680  2,085,829 

5lnr.n .  1687,786  103629  1,038,508  108671 

5lnr-S .  1,300,271  1,196,949  _ 

Grnnd  Tnlol .  4614,137  103629  462  U86  108,871 

KITCHENER-WATERLOO,  ONT. 

Rncord-n .  2,978,531  2655669 

LRHBRIDOE,  ALTA. 

HnroldM  .  1,421,402  1,449,514 

LINCOLN,  NEB. 

Jainnnl-Star-d&5  .  2619,546  2,082614 

NOTE:  Includns  insnrh — 324,744  linns  in  1977;  276,374  linns  in  1976. 

LOUISVILLE,  KY. 

Cnurinr.JourniilHn  .  2613631  2,155671 

Inuisvilln  Timns-n .  2655,401  2,643698 

Cnurinr-Journal  8  Tiinns  .  1623639  1691602 

Grnnd  TnInl .  6,492,871  6,190,971 

NOTE:  ROP  displny  linngn  publishnd  nn  6-cnlumn  basis,  but  cnnvnrind  tn 
O-cnlumn  bosh  nbnvn.  Onssibnd  publishnd  ond  rnporind  an  10.calunin 


basis. 

AAADISON,  Wise. 

Capitol  Timos-a  .  2670651  2649686 

Stotn  JournalHn .  2,494,922  2,439,724 

5tatn  Jaurnol-5  .  757,984  662,788 

Grond  Total .  5,623657  5,452,198 

NOTE:  6*colunin  pagns  canvnrtnd  to  8-column  bosn;  Clossifind  9-column. 

MERIDEN,  CONN. 

Rncord-Journol-m .  1,088,402  1,046,822 


1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


MONROE,  LA. 

World-m  . 

...  1694,694 

1636642 

Ntwi-Stnr-t . 

...  16056n 

1,185653 

WorM-5 . 

...  505,946 

421,755 

Grond  Total . 

...  3,266617 

2,843650 

MONTREAL.  CHIE. 

Gozotto-m . . 

....  1,344,257 

1,437,906 

Stor-o . 

....  2,965,749 

3671631 

Lo  Dovoir-m . 

. . . .  486;409 

385,736 

lo  Dimoncho  Motin-S , 

. . . .  335,243 

361,993 

Grand  Total . 

....  5,231658 

5,457,166 

NOTE:  lo  Dimoncho  Matin  includos  "Porspocthros"  ond  insorti- 

-37,141 

Knot  in  19n,  38677  Knot  in  1976. 

NASHUA,  FLH. 

Tologroph-0 . . 

....  1669,778 

1657661 

NEWPORT  NEWS,  VA. 

Pross-m . 

....  2,198,938 

2,088,352 

Timos-Horold-o  * . . . 

....  2647,458 

1,908,718 

Pross-S  . 

. . . .  937698 

998648 

Grond  Totol . 

....  5,183,794 

4,995,718 

NORFOLK,  VA. 

Virginio  Pilot-m  . . . . 

....  2,999,804 

2687,030 

Lodgor  Stor-o . 

....  Z879698 

2674642 

Virginio  Pdot-S  .... 

....  1,492692 

1,422,998 

Grond  Total . 

....  7672,294 

6,884670 

NORTH  BAY,  ONT. 

Nuggot-o . 

....  1,244,750 

1,139613 

NORTH  PLATH,  NEB. 

Tologroph-o-sot-m  . , 

.  852,982 

886669 

OAKLAND,  CAUF. 

Tribuno-o . 

_  2680,741  627,813  2  661697 

444,914 

Tribuno-S . 

_  878,912 

950652 

Grond  Totol  . . . . . 

.  3,159653  627,813  3,211,949 

444,914 

NOTE:  Sundov  includos  Porodo  ond  Comics:  55.003  linos  in  1977;  60.876 

linos  in  1976. 

OGDEN,  UTAH 

Stondord-Eiominor-o 

....  1689,462 

1632,150 

Stondord-Eiominor-S 

....  590,686 

630,122 

Grond  Totol  .... 

.  2,280,148 

2,262,272 

NOTE:  Sunday  includos  FomlyWoolily:  61,922  Knns  in  1977;S2,248Knns  in 
1976. 


OKLAHOAAA  CITY,  OKLA. 


OUohomon-m . 

....  2,165,097  515,995 

2,007610  503604 

Timos-o . 

....  2,004670  464650 

1,860,802  375,105 

Oklohomon-S . 

_  1,143696 

1621,272 

Grond  Total  . 

_  5613663  980,645 

4,889,884  878,709 

OMAHAg  NRG. 

World-Horold-m-o-S  , 

.  3,471629 

3,205622 

ORAFIGE  COUNTY,  CAUF. 

Rogistor-m . 

_  4,971,1« 

4619,400 

Rogistor-o . 

.  4,971,148 

4619,400 

Rngi>tor-S . 

_  2,178,148 

1606,847 

Grand  Totol  . . . . . 

.  7,149,296 

5626,247 

NOTE:  All  Doy  nowspopor.  m&o  sold  only  in  combinotbn;  Porodo  linogo 

includod  obovo. 

OTTAWA,  ONT. 

U  Droit-o . 

.  2,220,849 

2687633 

GHOINIXg  ANIZ. 

RnpuUic-ffl  . 

.  4,045694 

3,777642 

Gozotto-0  . 

.  3,963688 

3611664 

Ropublic-S . 

.  1647,770 

1652662 

Grond  Totol  .... 

.  9656,652 

8,941,968 

PORTLAND,  MAINE 

Pross  Horold-m  . . . 

.  1,293683 

1652655 

Expross-o . 

.  1641,912 

1,247,445 

Tologrom-S  . 

.  706,093 

660,952 

Grond  Total  .... 

.  3,241,588 

3,161,252 

PORTLAND ,  ORE. 

Orogonion-m-S .... 

.  5,065668 

4615,776 

Orogon  Journol-o  . . 

.  1606,178 

1,269,464 

Grand  Totol  . . . . 

.  6,671,546 

6,085640 

READING,  PA. 

Timos-m/Eoglo-o  . . 

.  1640,301 

1604,016 

Eogin-S . 

.  658,729 

660,765 

Grond  Totol  . . . . 

.  2,199,020 

2,164,781 

RICHMOND,  VA. 

Timos-Dispotek-m  . . 

.  1,919,650 

1,761,994 

Nows  Loodor-o  . . . 

. .  1,914,237 

1,824,173 

Timos-Dispolch-S  . . 

.  1,109^37 

1,116,288 

Grond  Totol  . . . 

.  4,943,424 

4,702,455 

NOTE:  Port-run  ond  comics  not  includod. 

SANTA  BARBARA,  CAUF. 

Nn«n-Prnts-o,S  . . 

.  2,491,160 

2,296,182 

NOTE:  tarodo  linogo  not  includod. 

1977  1976 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 

scons  BLUFF,  NEB. 

5tor-Horold-m,5  .  1,017,173  999612 

NOTE:  Includns  Fomly  WnoUy— 68672  Knns  in  IKH;  47,523  Knns  in  1976. 

SEATTLE^  WASHo 

Post-IntnIKgnncnr-m .  1677658  1664,166 

Post-InlnlKgnncnr-S  ....  458644  490618 

Grand  Totol .  2,036,502  2,054684 

Timas-n,S .  3,460,002  3,159634 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Boy  Brnoco-n .  3665,684  3,136,686 

SPOKANE,  WASH. 

Spokosmon-Roviow-m _  1,6226^  1,468,758 

Cbronicla-n  .  1697,535  1685678 

Spoknsmon-Rnviour-S  _ _  824673  796,110 

Grond  Totol .  4,144,473  3,850646 

NOTE:  Sunday  ond  Grand  Totol  includos  Porodo  Knogn. 

TACOAAA,  WASH. 

Nows-Tribimo-n  ond 

Tribuno  6  Udgor-5  . . .  3,270,414  3614,186 

TOLEDO,  OHIO 

Blodn-n .  2662,721  2620616 

Olodn-S .  1,189,343  1,089,779 

Grand  Totol .  3,452,064  3,410695 

NOTE:  Blodn-oSS  chongod  irom  8-column  to  9-column  Moy  1,  1976. 

TOPEKA,  KANS. 

OolyCopHol-m  .  1618,028  1,225672 

Stoto  Journol-o .  920,409  1  654,830 

Copitol-Tournol-S .  418669  425649 

Grand  Totol .  2656,806  2,706,151 

NOTE:  Figuros  oro  bosod  on  ^column  format. 


NOTE:  Tho  1976  hguros  contain  tho  Knogn  of  o  sot.o  popnr  which  is  no 
longnr  pubKsbnd. 

TORONTO,  ONT. 

Slor-o .  4661,137  4673,424 

Sun-mtS .  1675,762  1,449,970 

TUCSON,  ARIZ. 

Stor-m .  3,130685  2,829677 

CHicon-o  .  3,140,158  2692644 

Stor-S .  823,067  820,190 

Grond  Totol .  7,093,810  6641611 

NOTE:  Sunday  includns  Porodn  Knogn. 

TULSA,  OKLA. 

Worid-m  .  1634,418  1,757,740 

Tribunn-n .  1628,774  1610,441 

World-S .  761647  638,980 

Grand  Totol  ........ .  4,424,839  4  607,161 

NOTE:  Figuros  bosod  on  6-column  formot  ond  9-column  CImsiKod. 
VANCOUVER,  B.C. 

Sun-0  .  4,428,763  4,763658 

NOTE:  Includos  Wookond  Mogoiino.  All  figuros  on  6-column  formot. 

WAUKEGAN,  ILL. 

Nows-5un-o .  2,081654  1,920,982 

WILKES-BARRE,  PA. 

Timns-Loodor-Nows 

Rocord-AII  Doy .  1657699  1652,934 

Indnpondnnl-S .  511,422  478601 

Grond  Total .  1669,021  2,031,735 


NOTE:  Sunday  includns  Porodn:  51610  Knns  in  1977;  51620  Knns  in  1976. 
Suppinmnnt  Adunrtising  for  Juno  1977  not  includod — ^Timos-lnodnr- 
Nnws  Rocord  225,060  Knos.  Moosurnd  by  Aduortising  Chocking  8u- 
rnou — Nnustodt  Rnporh  Division. 


WILMIF4GTON,  DEL. 

Nnws/Journol 


(m&o— mon.  to  fri.)  ..  2,229,112 

2,065699 

Nows  Journol-5  300,008 

244,967 

Grond  Totol  . . . . 

.  2629,120 

WILMINGTON,  FLC. 

2,310666 

Stor-m . 

.  985,754 

985,754 

Stor-Nows-S . 

.  448,756 

497,784 

Grond  Totol  . . . . 

.  1,434610 

WINDSOR,  ONT. 

1,456618 

Stor-o . . 

.  2,438,473 

WINNIPIOg  AAAN. 

2,369614 

Trbuno-o . 

.  2,733687 

2,628689 

Froo  Prnst-o  _ 

.  2,759,680 

WINSTON-SALENL  N.C. 

3,456,964 

Journol-m  . 

.  1684,764 

1,842616 

Sontinol-o . 

.  1642,464 

1609,690 

Journol-Sontinol-S 

.  720608 

706642 

Gromf  Total .  4,147,836 

NOTE:  Port-run  ond  comics  not  includo4. 

WORCiSnitg  MASS. 

4,058,348 

Tologrom-m . 

.  1,072697 

1685,193 

(Mzotta-o  . 

.  1,196,204 

1,219676 

Tologrom-S . 

.  992640 

987,735 

Grond  Total  . . . 

.  3,260641 

3,292,804 

Daily  for  London 
Arabs  publishes 

An  Arabic  language  daily  to  be  pub¬ 
lished  in  Europe  is  Al-Arab  (“the 
Arabs”),  a  five-day,  eight-page  news¬ 
paper  produced  in  London. 

The  editor-in-chief  is  Rashad  el- 
Houni,  a  Libyan  whose  family  owned 
two  newspapers  in  Libya.  Libyan  money 
has  gone  into  the  newspaper  which 
draws  heavily  on  news  agencies  for 
26 


foreign  news  and  carries  features  and 
calendar  information  on  daily  life  in  Bri¬ 
tain,  including  television  programs,  films 
and  theaters. 

Market  research  estimates  about 
60,000  Arabs  in  Britain  and  between 
35,000  and  50,000  in  Europe,  and  previ¬ 
ously  they  have  had  to  read  the  national 
press  of  the  particular  country  or  pay 
extra  for  a  late  paper  from  their  own 
country. 

The  launching  of  the  Arabic  language 
paper  earlier  this  summer  aroused  in¬ 


terest  in  Fleet  Street  where  the  British 
newspaper  industry  is  in  financial  dif¬ 
ficulties.  Promotion  of  the  new  paper  in¬ 
cluded  commercial  radio  and  television 
spots  in  Arabic.  Some  commercials  in¬ 
serted  in  a  Sunday  afternoon  football 
match  baffled  British  viewers  and 
brought  on  phone  calls. 

A  second  paper,  Al-Umma,  is  also 
scheduled  for  future  weekly  publication 
in  tabloid  format  instead  of  Al-Arab’ s 
broadsheet  format. 
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Ad  columnist  raps 
press  agent  tactics 


By  John  Consoli 

Imagine  having  a  news  release  deliv¬ 
ered  to  you  inside  a  huge  fortune  cookie 
or  on  the  floor  of  a  bird  cage  containing  a 
live  bird. 

How  about  being  handed  a  press  re¬ 
lease  by  a  buxom  beauty  in  a  mini-skirt 
who  is  carrying  a  portable  record  player 
and  doing  the  frug? 

Well,  those  are  just  some  of  the  ways 
publicity  minded  public  relations  agen¬ 
cies,  over  the  years,  have  chosen  to  de¬ 
liver  press  releases  to  New  York  Times 
ad  columnist  Phi!  Dougherty. 

Perhaps  Dougherty’s  most  unusual 
experience,  however,  came  a  few  years 
back  when  a  group  of  people  belonging 
to  “Friends  of  Animals”  showed  up  at 
the  Times  with  a  live  kangaroo.  The 
group’s  agency  had  just  created  a  series 
of  public  service  commercials  and  it 
wanted  some  coverage  in  Dougherty’s 
column. 

“The  security  guard  called  me  up  and 
told  me  there  were  some  people  in  the 
downstairs  lobby  with  a  live  kangaroo 
who  wanted  to  see  me  and  he  would  not 
let  them  upstairs  (to  the  newsroom),” 
Dougherty  explained. 

“I  went  downstairs  to  the  lobby  and 
while  1  did  the  interview,  a  woman  fol¬ 
lowed  the  kangaroo  around  the  lobby 
picking  up  its  turds.” 

Dougherty  admits  that  incidents  like 
this  have  embarrassed  him  considerably. 

“When  the  girl  started  frugging  and 
whipped  out  the  news  release  (in  the 
Times  reception  area),  I  felt  like  crawling 
under  a  desk,”  he  said. 

“Newspapers  are  magnets  for  wackos 
and  my  column  in  particular  is,” 
Dougherty  said.  “There  are  some  people 
who  don’t  let  the  news  stand  on  its  own. 
They  think  the  only  way  they  can  get 
something  in  the  column  is  to  do  some¬ 
thing  creepy.” 

For  those  who  didn’t  know  it  before, 
Dougherty  wants  them  to  realize  that  any 
item  which  gets  into  his  column,  will  get 
there  via  its  news  value  and  not  based  on 
how  innovative  a  method  is  used  to  de¬ 
liver  it  to  him. 

Dougherty  feels  it  is  the  Times’  image 
that  has  p.r.  people  going  all  out  to  get  an 
item  in  his  column.  “Most  people 
analyze  where  a  story  will  do  them  the 
most  good  and  the  Times  has  the  im¬ 
age,”  he  said. 

Although  p.r.  people,  ad  agencies  and 
advertisers  sometimes  go  out  of  their 
way  to  give  Dougherty  preferential 
treatment,  he  says  he  doesn’t  really  seek 
it  out.  “1  don’t  want  anyone  to  get 
stories  ahead  of  me.  1  just  want  equal 
EDITOR  &  PUBLISHER  for  August  20.  1977 
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treatment,”  he  said.  “It  embarrasses 
me,  for  example,  when  they  sit  me  next 
to  a  VIP  at  a  luncheon.” 

The  significance  of  the  Times’  ad  col¬ 
umn  to  both  the  ad  industry  and  the 
Times  itself  can  be  seen  in  the  fact  that  in 
1976,  the  Times  ran  nearly  two  million 
lines  or  $8  million  worth  of  media  ads. 

During  the  first  four  months  of  1977, 
the  Times  media  advertising  linage  was 
running  45%  or  276,315  lines  ahead  of 
last  year.  Since  September  of  1976,  the 
Times  has  picked  up  20  new  media  ad 
accounts  on  the  ad  column  page. 

Dougherty  has  been  writing  the  Times’ 
ad  column  since  October  of  1966.  He 
says  this  is  “probably  four  times  longer” 
than  anybody  else  spent  writing  it  for  the 
Times.  He  replaced  Walter  Carlson,  who 
did  the  column  for  not  quite  two  years 
and  left  to  join  Ted  Bates.  Today, 
Carlson  has  his  own  p.r.  agency. 

“When  Walter  left,  Tom  Mullaney, 
then  financial  editor,  asked  me  if  I 
wanted  to  do  the  ad  column,”  said 
Dougherty.  “He  had  to  ask  me  twice.” 
Why?  “1  like  doing  things  that  1  know.” 

When  Dougherty  took  over  the  ad  col¬ 
umn,  he  had  never  read  it  before.  “Busi¬ 
ness  news  had  never  interested  me,”  he 
said. 

Dougherty  had  come  over  from  the 
metro  staff,  where  for  three  years  he  had 
covered  rapes,  murders,  trials,  fires, 
parades  and  the  entire  first  year  of  the 
1964  World’s  Fair. 

“It  was  tremendously  difficult  at 
first,”  he  said.  “There  were  six  columns 
a  week  including  Sunday  and  Sunday 


was  a  back  breaker  because  you  had  to 
collect  the  information  for  the  Sunday 
column  while  you  were  doing  the  daily 
column,”  he  said.  “After  six  or  seven 
years,  the  paper  made  a  decision  to  run 
the  column  on  alternate  Sundays  and  fi¬ 
nally  a  few  years  ago,  did  away  with  the 
Sunday  column.” 

In  the  slightly  more  than  a  decade  that 
he  has  written  the  ad  column,  Dougherty 
has  always  managed  to  keep  the  writing 
style  somewhat  witty.  “I’ve  always  tried 
to  keep  it  light.  Its  the  most  show  biz  part 
of  business.  Although  most  big  agencies 
were  nervous  when  they  first  saw  my 
style.  I’ve  since  gotten  a  lot  of  compli¬ 
ments.” 

Dougherty  says  that  of  all  the  material 
he  receives  by  mail,  “a  minimum  of  95% 
is  worthless.”  His  major  news  source  are 
the  ad  agencies,  but  this  sometimes  pre¬ 
sents  problems  because  the  agencies  get 
reluctant  to  release  information  without 
going  through  the  client.  This  delays  the 
breaking  of  potentially  important  stories. 

New  ad  campaigns,  innovative  media 
usage  and  new  product  introductions 
make  up  the  bulk  of  what  Dougherty 
writes  about  each  day. 

One  of  Dougherty’s  biggest  headaches 
are  p.r.  people  who  are  not  aware  of 
important  news  details  about  the  com¬ 
pany  they  are  representing.  “It  is  vital 
for  an  effective  p.r.  person  to  be  on  top 
of  everything,”  he  said.  “When  they 
aren’t,  it’s  like  pulling  teeth  to  get  infor¬ 
mation.” 

And  the  answer  is  not  always  talking 
to  the  people  directly  at  the  top,  who 
have  been  around  for  an  infinite  number 
of  years.  “It’s  a  constant  depression  to 
be  told  by  a  p.r.  person  that  it  will  be 
rewarding  to  talk  to  so  &  so  who  has 
been  in  the  business  for  50  years  and 
finding  that  nothing  rewarding  is  ever 
said.” 

A  closing  deadline  that  has  been  made 
earlier  and  earlier  over  the  years,  has  put 
added  pressure  on  Dougherty  to  not  only 
fill  the  column  with  timely  news,  but  also 
to  make  sure  he  does  not  get  beat  on  an 
important  story. 

The  deadline,  which  was  originally  7 
p.m.,  has  been  gradually  moved  up  to  6 
p.m.,  5  p.m.  and  the  current  4  p.m.  be¬ 
cause  of  the  composing  room’s  request 
that  it  get  a  smooth  flow  of  copy. 

“1  make  sure  that  I  have  something 
scheduled  for  9  a.m.  each  day,” 
Dougherty  said.  “I  can’t  go  home  at 
night  and  expect  something  to  happen 
the  next  day.  I  had  found  that  lunches 
with  non  p.r.  people  such  as  ad  agency 
executives  are  great.  You  get  an  insight 
on  industry  problems  and  leads  for 
stories.  However,  the  early  deadline  has 
all  but  knocked  that  out.  By  no  later  than 
2  p.m.  each  day,  Dougherty  must  begin 
writing  his  column. 

Sometimes  Dougherty  does  invite  an 
agency  exec  to  the  Times  private  dining 
(Continued  on  page  28) 
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(Continued  from  page  27} 

room  for  lunch.  It  is  a  dining  room  where 
Times  reporters  are  allowed  to  bring 
news  sources. 

“I  think  1  have  a  good  rapport  with 
agencies  because  I’ve  interviewed  every 
president  of  the  top  25  agencies,”  he 
said. 

Unlike  a  beat  reporter  who  does  a 
story  only  if  there  is  one,  Dougherty  is 
required  to  write  something  everyday. 

“1  am  really  in  a  state  of  depression 
when  I  go  out  on  a  potential  story — until 
something  newsworthy  is  said.” 

Dougherty's  column  appears  in  the 
business  and  financial  section  of  the 
Times  each  day  and  he  is  answerable  to 
financial  editor  John  Lee.  Dougherty, 
however,  is  pretty  much  on  his  own. 

“The  only  direction  1  got,  and  that’s 
when  1  first  took  over  the  column,  was  to 
write  for  two  audiences — the  trade  and 
the  general  public,”  he  said.  “Occasion¬ 
ally,  I  am  given  story  ideas,  but  it  is  up  to 
me  whether  to  use  them  or  not.” 

Despite  all  the  media  advertising  that 
runs  surrounding  Dougherty’s  column, 
he  says  he  never  gets  involved  with  the 
ad  department.  “I  know  some  guys  who 
do  the  same  type  of  column  1  do  and 
seem  to  be  hustling  for  ads,”  Dougherty 
said.  “That’s  something  I  wouldn’t  get 
involved  in.” 

How  about  freebies  in  exchange  for  a 
few  lines  of  mention  in  the  column?  “1 
don’t  want  any  of  that  stuff  (freebies),” 
he  is  quick  to  reply. 

Can  an  ad  column  in  newspapers  in 
other  cities  attain  strong  readership  and 
pull  in  ads  for  the  paper  like  Dougherty’s 
does  for  the  Times?  “New  York  is  the 
advertising  capital  of  the  world  and  the 
interest  is  there,”  said  Dougherty,  who 
is  not  sure  whether  it  would  work  in 
many  other  cities. 

“This  is  a  feature  on  an  aspect  of  busi¬ 
ness  that  touches  more  readers’  lives 
than  any  other  form  of  business,”  he 
said.  “But  most  papers  cover  so  little 
business  news  as  it  is.” 

Dougherty  did  say  that  when  the  New 
York  Times  News  Service,  in  some  in¬ 
stances,  chooses  to  put  his  column  on 
the  wire,  it  gets  a  good  rate  of  pickup  by 
subscribers. 

Dougherty  joined  the  Times  in  1942. 
He  was  in  a  candy  store  in  Pt.  Lookout, 
Long  Island  when  a  woman  came  in  and 
asked  Jimmy  O’Hara  behind  the  counter 
if  he  wanted  to  be  a  copy  boy  for  the 
Times.  O’Hara  said  no,  but  Dougherty, 
overhearing  the  conversation,  said  he’d 
take  the  Job.  The  woman  was  Belle 
Sloan,  secretary  to  the  managing  editor 
and  the  person  in  charge  of  the  copy 
boys. 

Dougherty  started  in  August  of  1942  as 
a  clerk  on  the  mail  desk  and  after  a  stint 
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in  the  Army,  rejoined  the  Times  in  1946 
in  the  same  capacity.  He  next  became  a 
clerk  on  the  foreign  desk  and  at  the  end 
of  1949,  joined  the  society  department  as 
a  news  assistant.  Six  months  later  he  be¬ 
came  a  staff  writer.  He  stayed  in  the 
society  department  until  1963. 

During  the  newspaper  strike  which 
shut  down  all  city  papers  in  1%1,  under 
the  name  P.  Hugh  Dougherty,  he  acted 
as  society  editor  for  Leonard  Saffir’s 
strike  paper,  the  New  York  Standard. 

In  1%3,  Abe  Rosenthal,  then  metro 
editor  and  now  executive  editor  of  the 
Times,  asked  Dougherty  to  join  the  city- 
side.  There  he  stayed  for  three  years 
before  taking  over  the  ad  column. 

At  53,  Dougherty  says  he  has  17  more 
years  to  go  until  he  has  to  retire.  “I’ve 
been  approached  by  a  number  of  agen¬ 
cies  asking  me  if  I  wanted  p.r.  jobs,  but 
I’m  not  interested,”  he  said. 

Dougherty  is  happy  and  feels  comfort¬ 
able  doing  what  he  is  doing.  He  also  puts 
in  proper  perspective  the  prestige  work¬ 
ing  at  the  Times  brings. 

“There  is  an  interesting  schizophrenia 
that  people  working  at  the  Times  de¬ 
velop.  When  they  go  out  to  cover  a 
story,  they  are  treated  like  kings  because 
of  the  Times  image.  When  they  return  to 
the  office,  they  are  treated  like  just 
another  one  of  the  peons.  A  lot  of  mis¬ 
guided  souls  believe  it’s  their  per¬ 
sonalities  rather  than  the  Times’  image 
that  gets  them  good  stories.  When  they 
leave  to  go  out  on  their  own,  they  find 
out  different.” 

Copley  sells  radio 
station  in  Hawaii 

Copley  Press,  Inc.,  announced  the  sale 
of  radio  station  KGU  to  the  Houston 
Corporation.  KGU,  an  AM  station,  is  an 
NBC  affiliate  and  the  oldest  radio  station 
in  Hawaii.  The  price  was  $500,000. 

Copley  Press,  headquartered  in  La 
Jolla,  publishes  9  daily  and  24  weekly 
newspapers  in  California  and  Illinois. 

The  Houston  group,  of  Hobbs.  New 
Mexico  recently  sold  two  radio  stations 
in  that  state. 

The  sale  is  subject  to  approval  by  the 
Federal  Communications  Commission. 
Blackburn  &  Co.  was  the  broker. 

Reporters  cleared 

Manchester,  N.H.,  District  Court 
Judge  William  O’Neil  has  cleared  a 
dozen  newspeople,  arrested  in  an  anti¬ 
nuclear  demonstration  at  the  Seabrook 
(N.H.)  Nuclear  Power  Plant  construc¬ 
tion  site  last  May,  of  criminal  trespassing 
charges.  The  judge  remarked  that  it  was 
evident  that  the  newspeople  were  on  the 
site  as  members  of  the  media,  and  not  as 
demonstrators.  The  reporters  were 
among  1.414  persons  arrested  during  a 
weekend  occupation  of  the  New  Hamp¬ 
shire  site. 


sew  creates  new 
ads  for  use  by 
smaller  stores 

sew,  INC.,  has  announced  the 
availability  of  the  second  series  of  Retail 
Ad  Campaigns.  This  series  is  a  continua¬ 
tion  of  the  first  year’s  campaigns  plus  the 
addition  of  several  new  campaigns. 

The  Retail  Ad  Campaigns  are  available 
as  a  complete  package  from  SCW,  INC. 
The  campaigns  include  11  of  the  most 
popular  ad  series  for  52-week  use.  These 
include  Women’s  Beauty  Salon,  As  A 
Matter  of  Fact,  Florist,  Hardware,  Res¬ 
taurant,  Jewlery,  Men’s  Hair  Styling, 
Pharmacy,  Price  Promoter,  Travel 
Agency  and  Real  Estate.  New  advertis¬ 
ers  can  start  with  these  campaigns  or  use 
them  as  a  continuation  of  last  year’s 
series.  Ads  are  complete  with  layout  and 
copy  and  need  only  a  local  signature  to 
drop  in. 

In  addition  to  the  eleven  52-week  ad 
campaigns,  the  series  now  also  contains 
1 1  service  type  campaigns  for  26-week 
usage  with  the  opportunity  to  repeat 
each  ad  one  time  for  a  full  year’s 
schedule.  These  campaigns  were  de¬ 
veloped  in  answer  to  numerous  requests 
for  campaigns  in  small  space  that  can  be 
used  successfully  by  service  businesses. 
Included  are  campaigns  for  Insurance, 
Dry  Cleaner,  Auto  Body  Shop,  Service 
Station,  Appliance  Repair,  Plumber, 
Funeral  Director,  Home  Remodeling, 
Painter,  Sporting  Goods  and  TV-CB  Re¬ 
pair. 

The  idea  of  a  professionally  prepared 
set  of  ad  campaigns  which  could  be  sold 
locally  has  been  a  profit  maker  for  many 
newspapers.  The  campaigns  are  shipped 
without  charge  to  publications  who  exe¬ 
cute  an  Approval  Agreement  form.  No 
purchase  is  required  with  the  only  cost 
being  for  campaigns  which  are  actually 
sold. 

Selling  is  done  with  the  campaigns  in 
the  standard  10  pica  width.  Publications 
are  asked  to  notify  SCW  if  customized 
sizes  are  needed  after  the  specific  cam¬ 
paign  is  sold. 

Publications  are  permitted  to  keep  the 
campaigns  on  approval  for  30  to  45  days. 
Additional  information  is  available 
through  your  SCW,  INC.  sales  represen¬ 
tative,  or  you  can  contact  John  H. 
Hutchinson,  Sales  Manager,  SCW, 
INC.,  20433  Nordhoff  Street, 
Chatsworth,  California  91311. 


Correction 

May  1977  linage  figures  published  in 
E&P  August  6,  1977  had  an  incorrect 
figure  for  Albany,  N.Y.  Grand  total  for 
May  1977  should  be  3,961,924. 
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Syndicates 


By  Lenora  Williamson 


Coach  Robinson  signed 


The  Inter-Continental  Press  Syndi¬ 
cate,  Glendale,  California  has  signed 
Coach  John  Robinson  of  the  U.S.C.  Tro¬ 
jans  for  a  series  of  weekly  articles  during 
the  upcoming  football  season.  The  series 
is  designed  to  acquaint  fans  and  young 
athletes  with  the  physical  and  mental 
demands  on  players  and  skills  needed  in 
each  football  position. 

Also  in  the  sports  arena,  Inter¬ 
Continental  Press  is  offering  a  new 
3-a-week  column,  “The  Steam  Room” 
by  Bud  Furillo,  veteran  sports  writer  and 
broadcaster. 

Furillo  has  been  writing  a  sports  col¬ 
umn  since  1958.  He  was  sports  editor  of 
the  Los  Angeles  Herald-Express  for  11 
years  before  going  into  radio.  He  had  an 
evening  television  show  in  Los  Angeles 
under  the  same  title  as  the  column. 

The  writer  is  a  confessed  renegade  in 
the  press  box.  He  says,  “I  go  to  every 
game  with  a  feeling  for  one  team  or  the 
other  and  any  sports  reporter  who  says 
he  doesn’t,  isn’t  telling  the  truth.  Yes,  1 
root  in  the  press  box,  not  out  loud,  of 
course,  but  I  don’t  root  at  the  typewriter. 
That’s  where  the  favoritism  stops.” 

9|C  9|e  9|C 

Beginning  September  12,  the  Register 
and  Tribune  Syndicate,  Inc.,  is  launching 
what  it  terms  “a  no-nonsense”  weekly 
guide  for  readers — “Buy  Right”  by  Ar¬ 
thur  Darack,  editor  of  Consumers  Digest 
magazine.  Each  week  Darack  will  take  a 
popular  selling  product  and  discuss  qual¬ 
ity,  price,  guarantee  and  wearability  fac¬ 
tors,  probing  pros  and  cons  of  each  ob¬ 
jectively,  leaving  readers  to  make  up 
their  minds  which  brand  fulfills  their 
needs. 

4c  9|c 

A  timely  exercise-dance  series  in  line 
with  the  current  popular  craze,  belly¬ 
dancing,  is  being  offered  by  Columbia 
Features  in  six  weekly  installments  with 
a  lead-in  feature  and  21  photographs. 
The  series,  “Belly-dancing  for  Fitness 
and  Fun”  is  by  Dahlena,  a  teacher,  and 
Dona  Z.  Meilach,  author  of  27  books 
chiefly  in  the  arts  and  crafts  field.  They 
collaborated  on  the  best-selling  Bantam 
paperback,  “The  Art  of  Belly  Dancing,” 
but  the  Columbia  series  was  prepared 
especially  for  newspaper  release  on  or 
after  August  28. 

4c  4c  4c 

Larry  Frederick,  senior  writer  for 
Medical  World  News,  has  taken  over 
“The  Medical  Consumer”  column  fol¬ 
lowing  David  Hendin’s  being  named 
deputy  editorial  director  of  Newspaper 
Enterprise  Association.  Before  joining 
Medical  World  News,  Frederick  was  a 
writer  for  the  U.S.  Information  Agency, 
a  reporter  for  the  Chicago  Tribune  and 
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with  UPI’s  Oklahoma  City  bureau. 

4c  4c  4c 

Reardon  &  Walsh,  the  new  publishing 
division  of  Summit  Press  Syndicate, 
Milwaukee,  is  co-publishing  with  Follett 
Publishing  Company  of  Chicago  a  book 
by  syndicated  columnist  John  T.  Molloy 
titled,  “The  Woman’s  Dress  for  Success 
Book,”  due  in  the  bookstores  this  Oc¬ 
tober.  Excerpts  from  the  book  will  be 
offered  to  newspapers  in  serial  form. 

This  is  the  second  book  by  Molloy — 
his  first  being  about  men’s  clothes 
(“Dress  for  Success”)  in  which  he  as¬ 
serted  that  most  men  dress  for  failure. 

Molloy,  a  consultant  for  numerous 
Fortune  500  companies  and  politicians 
and  executives,  has  been  researching  the 
effects  of  clothing  and  other  accoutre¬ 
ments  of  success  for  about  two  decades. 

To  be  fair  about  his  charge  that  most 
men  dress  for  failure,  Molloy  says  in  the 
forthcoming  book  that  women  have  the 
same  failing.  In  the  new  book  based  on 
his  research,  Molloy  tells  what  clothes 
work  best  for  women  in  business  and  for 
social  occasions. 

Molloy’s  column  syndicated  by  Sum¬ 
mit  Press  is  titled  “Making  It.” 


Don  Johnston  elected 
JWT  board  chairman 

Don  Johnston  has  been  elected  chair¬ 
man  of  the  board  of  J.  Walter  Thompson, 
effective  January  1,  1978. 

Johnston,  who  is  currently  president 
and  chief  executive  officer,  will  succeed 
Edward  Wilson,  11. 

Johnston  joined  JWT  in  the  mail  room 
in  1951. 

Corporation  names 
communications  head 

Kenneth  A.  Klein  has  been  named 
manager,  corporate  communications  of 
Marsh  &  McLennan  Companies,  Inc. 

Klein  will  be  responsible  for  advertis¬ 
ing,  public  relations  and  sales  promotion. 

Marsh  &  McLennan  Companies’  sub¬ 
sidiaries  provide  insurance  brokerage 
services,  investment  management  ser¬ 
vices  and  real  estate  consulting  services. 

3  pubiishers  named 

Three  publishers  have  been  named  on 
the  Hazelton  (Pa.)  Standard-Speaker. 
The  3  publishers  are  the  wife  and  sons  of 
Frank  Walser,  who  died  March  23  at 
the  age  of  66.  Named  to  succeed  him  as 
president  and  publisher  was  his  wife, 
Jane.  Walser’s  two  sons,  Frank  H.  and 
Paul  N.,  were  appointed  vicepresident 
and  publishers. 
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Agreement  reached 
in  sale  of  station 


WOKR-tv  (Channel  13)  in  Rochester, 
New  York,  is  expected  to  be  assigned  to 
a  new  owner  under  the  terms  of  an  his¬ 
toric  agreement  being  signed  by  the 
proposed  purchaser  and  the  two  citizen 
groups  who  have  held  up  WOKR’s 
license  renewal  for  five  and  a  half  years. 

Post  Corporation,  a  diversified  news¬ 
paper  publisher  and  broadcast  station 
owner  based  in  Appleton,  Wisconsin,  re¬ 
cently  filed  an  application  with  the  Fed¬ 
eral  Communications  Commission  to 
purchase  the  station  for  almost 
$16,000,000. 

Petitions  to  deny  WOKR’s  license  re¬ 
newal  had  been  filed  with  the  FCC  by 
Action  For  a  Better  Community,  Inc. 
(ABC),  and  other  groups  in  1972,  and  by 
the  Rochester  Black  Media  Coalition  in 
1975. 

The  agreement  between  Post  Corpora¬ 
tion  and  the  citizens  groups  follows  more 
than  five  years  of  litigation  between  the 
present  owners,  RBMC  and  ABC. 

Among  the  provisions  of  the  agree¬ 
ment  between  Post  Corporation  and  the 
citizens  groups  are  the  following: 

1.  The  station  will,  during  the  license 
period,  effectuate  two  of  the  following 
program  policies: 

a.  WOKR  will  carry  four  prime  time 
(6-11  p.m.),  30-minute  documentary 
programs  per  year  dealing  with  the  ascer¬ 
tained  needs  of  the  minority  population 
of  the  area. 

b.  WOKR  will  produce  weekly,  local, 
prime  time  programs  dealing  with  the  ac¬ 
tivities  of  the  Rochester  area  addressing 
particularly  the  needs  of  the  City  of 
Rochester. 

c.  Black  Dimensions,  a  program  deal¬ 
ing  with  minority  needs  will  be  moved  to 
prime  time  in  lieu  of  its  present  schedul¬ 
ing. 

2.  WOKR  will  carry  a  substantial 
number  of  public  service  announcements 
dealing  with  the  needs  of  the  minority 
community. 

3.  WOKR  will  carry  a  monthly  feature 
under  the  general  title  “Ask  The  Man¬ 
ager”  during  the  AM  Rochester  program 
which  will  permit  the  viewers  to  ask 
questions  of  station  personnel. 

The  station  will  publicize  all  openings 
for  positions  at  the  station  to  minority 
and  women's  organizations  and  will  in¬ 
stitute  a  policy  under  which  any  persons 
hired  for  the  top  positions  at  the  station 
will  meet  with  community  groups  to 
learn  of  their  problems  and  needs. 

The  station  will  endow  a  scholarship  of 
$30,000  for  the  purpose  of  administering 
a  scholarship  fund  for  minority  and  dis¬ 
advantaged  students  to  be  administered 
by  the  RBMC.  In  addition,  the  station 
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will  provide  for  a  period  of  five  years,  an 
annual  $2,500  grant  to  Howard  Univer¬ 
sity  for  its  communications  conferences. 

Post  will  create  a  position  of  Director 
of  Community  Affairs  whose  function 
would  be  to  bring  the  station  closer  to  the 
community  organizations.  RBMC  and 
station  management  will  meet  three 
times  a  year  to  review  and  discuss  the 
station’s  programming  under  this  agree¬ 
ment. 

RBMC  chairman,  Charles  Hatcher, 
termed  the  agreement  “perhaps  the 
soundest,  most  progressive  document 
ever  to  be  signed  by  a  citizen  group  and  a 
broadcaster.  RBMC  takes  great  pleasure 
in  welcoming  Post  Corporation  to 
Rochester  to  begin  a  new  era  of  progres¬ 
sive,  responsive  broadcasting.  We  chose 
conciliation  with  Post  over  further  litiga¬ 
tion  because  it  was  clear  to  us  that  these 
people  really  believe  in  the  principle  of 
community  access  to  the  airwaves, 
which  is  what  we’ve  been  fighting  for  all 
along.” 

V.  I.  Minahan,  president  of  Post,  em¬ 
phasized  that  Post  was  pleased  to  be 
signing  a  document  which  “resolves 
several  long-standing  areas  of  dispute  on 
which  reasonable  men  and  women  have 
differed  since  WOKR  went  on  the  air  in 
1962.”  Minahan  continued,  “We  look 
forward  to  being  good  citizens  in  a  good 
community.  The  negotiations  which  led 
to  this  agreement  were  initiated  as  part  of 
our  ascertainment  of  community  needs, 
when  it  became  apparent  to  us  and  the 
leadership  of  citizens  organizations  that 
we  both  need  each  other  in  order  to  suc¬ 
ceed.” 

“I  personally  want  to  commend  Mr. 
Hatcher  and  Mr.  McCuller  for  their  roles 
in  this  agreement.” 

James  McCuller,  executive  director  of 
ABC,  Inc.,  who  spearheaded  the  original 
1972  challenge  to  WOKR’s  license, 
stated  “Post  seems  to  be  a  new  breed  of 
broadcaster.  These  are  open,  honest, 
progressive  folk;  among  the  finest  we’ve 
ever  met  in  the  industry.  Of  course, 
they’re  businessmen;  they’re  here  to  op¬ 
erate  the  station  as  a  successful  business. 
What  we  tried  to  do  was  come  up  with  a 
package  which  opens  the  doors  of  the 
station  to  new  voices,  new  ideas  and  new 
blood  while  allowing  the  station  to  oper¬ 
ate  unhampered  as  a  successful  business 
concern.” 

In  a  joint  declaration,  McCuller  and 
Hatcher,  speaking  for  their  respective 
organizations,  addressed  these  com¬ 
ments  to  the  minority  community,  “This 
is  a  new  day  now.  We  strongly  urge  all 
citizens  of  Rochester,  black  and  white, 
rich  and  poor,  to  help  Post  Corporation 


make  Channel  13  succeed.  It  is  time  to 
heal  these  wounds  from  six  years  of  war¬ 
fare.  All  of  us  should  offer  to  the  station, 
beginning  immediately,  our  full  coopera¬ 
tion,  understanding,  and  friendship.  We 
should  feel  like  this  is  our  station  be¬ 
cause,  in  a  sense,  it  is.  We  have  here  one 
of  those  rare  and  beautiful  occasions 
where,  someone  comes  along  and  makes 
possible  a  solution  which  makes  every¬ 
body  happy.  The  fact  that  we  are  here 
today  proves  that  perseverance,  keeping 
the  faith,  and  keeping  an  open  mind  are 
the  true  ingredients  of  success.  The  war 
is  over,  all  of  us,  both  citizens  and 
broadcasters  have  won.” 

Harte-Hanks  buys 
Arkansas  daily 

Searcy  (Ark.)  Daily  Citizen  and  the 
White  County  Citizen,  newspapers  pub¬ 
lished  by  the  Jones  and  Baugh  families 
for  more  than  90  years,  were  to  be 
purchased  by  Harte-Hanks  Newspapers, 
Inc.,  of  San  Antonio,  Tex.,  which  al¬ 
ready  owns  Arkansas  newspapers  at 
Russellville,  Paris,  Charleston  and 
Greenwood. 

The  Daily  Citizen  has  a  circulation  of 
5,900,  and  the  White  County  Citizen  is  a 
free-distribution  weekly  newspaper  with 
a  circulation  of  1 1 ,000. 

Perrin  Jones,  editor  and  publisher  of 
the  Citizen,  said  that  the  sale  was  neces¬ 
sary  because  of  the  costs  involved  in  ex¬ 
panding  the  newspaper. 

“They  made  us  an  offer  we  couldn’t 
refuse,”  Jones  said.  He  declined  to  give 
the  sale  price. 

He  said  he  selected  Harte-Hanks 
group  because  the  chain’s  officials  “in¬ 
sist  on  local  autonomy  and  manage¬ 
ment.” 

In-House  research 
division  formed 

Guy  Gannett  Publishing  Co.,  Portland, 
Me.,  has  formed  a  market  research  divi¬ 
sion. 

The  in-house  research  division  will 
serve  the  Portland,  Augusta,  and  Water- 
ville  Gannett  newspapers  as  well  as  the 
Kennebec  Journal  Commercial  Print  Di¬ 
vision. 

Robert  W.  Cuzner,  35,  was  named 
manager  of  the  research  division.  Previ¬ 
ously,  he  was  director  of  marketing  re¬ 
search  for  the  First  National  Stores. 

Silk  wins  Loeb  award 

Leonard  Silk,  an  economic  columnist 
for  the  New  York  Times,  has  been  named 
the  1977  recipient  of  the  Gerald  Loeb 
Memorial  Award  for  distinguished  busi¬ 
ness  and  financial  journalism.  The  prize, 
$1 .500,  has  been  given  since  1974  by  the 
graduate  school  of  management  of  the 
University  of  California  at  Los  Angeles. 
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the  Daily  Hammer  in  Boulder,  and  the 
Sentinel  group  in  Colorado.  Jim  wrote 
stories  for  the  papers  and  filed  broadcast 
reports  for  the  Nitecap  Radio  Network  in 
Salt  Lake  City,  Utah.  He  estimated  he 
produced  about  three  Jamboree  stories  a 
day — not  counting  the  radio  stories  he 
rewrote  for  the  newspapers,  or  the 
newspaper  items  he  redrafted  for  broad¬ 
cast.  He  said  he  was  meeting  a  lot  of 
Scouts,  and  was  reporting  hard  news 
stories  as  well  as  features — like  the  one 
he  wrote  on  a  Utah  scout  who  was  con¬ 
fined  to  a  wheelchair  but  still  managed  to 
glide  around  the  steep  hills  and  gullies  in 
Moraine  State  Park. 

The  young  journalists  could  borrow 
from  “swiss  cheese”  news  stories  pre¬ 
pared  by  the  professionals,  in  which  they 
could  simply  insert  their  name,  home¬ 
town,  and  local  angle.  But  many  of  the 
Scouts  adapted  these  to  accommodate 
their  own  viewpoints  and  regional  in¬ 
terests,  or  simply  wrote  their  own  stories 
from  scratch.  Many  of  the  “swiss 
cheese”  stories  served  as  models  until 
the  Scouts  got  confident  about  their  own 
writing  and  reporting  abilities  and  took 
off  on  their  own. 

At  the  end  of  a  week,  hundreds  of 
newspapers  stories  had  been  sent — some 
by  express  mail — to  the  many  news¬ 
papers  around  the  country  which  had 
temporarily  put  the  Scouts  on  the  staffs. 
One  broadcast  specialist  in  the  Home¬ 
town  News  Center  estimated  that  the 
Scouts  had  broadcast  to  about  one  mill¬ 
ion  listeners. 

Many  of  these  Scouts  are  working  on 
the  journalism  merit  badge.  But  most  of 
them  simply  reflected  an  increasing  in¬ 
terest  in  experimenting  with  reporting. 


NEWS  CENTER — 2,000  scouts  were  accredited  as  working  reporters  by  their 
hometown  newspapers,  radio,  and  tv  stations.  They  operated  out  of  a  large  red 
and  white  tent  equipped  with  tables,  benches,  and  manual  typewriters. 


2,000  reporters  cover 
Boy  Scout  Jamboree 


By  Sheila  Silver  was  home  for  the  2,000  boys  who  filed 

stories  and  took  photos  under  the  super- 
Of  all  the  stories  that  have  made  head-  vision  of  26  media  professionals  who 
lines  this  year,  few  can  boast  a  better  critiqued  their  copy  and  coached  them 
reporter-to-subject  ratio  than  coverage 
of  the  Boy  Scout  Jamboree  in  Moraine 
State  Park  in  Pennsylvania  during  the 
first  two  weeks  of  August. 

There  were  2,000  reporters  to  cover 
24,000  Scouts.  That’s  about  one  reporter 
for  every  12  Scouts — a  pretty  good  ratio 
for  a  crowd  that  size.  And  the  interesting 
thing  about  that  figure  is  that  it  doesn’t 
include  members  from  the  establishment 
press — radio,  tv,  wire  services,  or  news¬ 
papers,  who  also  were  there.  Add  them 
in,  and  the  relationship  of  press  to  sub¬ 
ject  gets  pretty  personal. 

The  ranks  of  correspondents  were 
swelled  by  the  Scouts  themselves,  who 
were  accredited  by  media  in  their 
hometowns  to  cover  the  Jamboree  held 
in  western  Pennsylvania.  They  covered 
events  themselves,  wrote  their  own 
copy,  taped  their  own  reports,  and  in 
some  cases,  talked  live  or  for  tape  with 
journalists  or  talk  show  hosts  in  their 
hometowns.  One  Los  Angeles  station 
ran  slides  of  Jamboree  activities,  with  a 
taped  report  provided  by  a  Scout  from 
the  L.A.  area. 

To  practice  journalism  at  the  Jam¬ 
boree,  a  Scout  had  to  arrive  at  the  site 
with  a  certificate  from  the  publication  or 
station  which  sponsored  him,  saying  he 
was  accredited  by  them  to  report  on 
Jamboree  activities.  The  Hometown 
News  Center,  a  “ncwsroom-in-a-tent,” 
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Post  ignores 
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tomey  Mark  Heller  said  this  week  he  felt 
there  was  nowhere  in  the  world  where 
Berkowitz  can  get  a  fair  trial. 

Yet  Peltz  himself,  only  a  day  after  he 
had  publicly  echoed  his  concern  for  Ber¬ 
kowitz  getting  a  fair  trial,  attempted  to 
peddle  tapes  of  confidential  lawyer-client 
conversations  he  had  with  Berkowitz  to 
the  News  and  the  Post  for  money.  Both 
papers  refused  the  offer  and  exposed 
Peltz. 

Among  those  who  agree  with  attorneys 
for  the  defendant  that  the  media  may 
have  convicted  Berkowitz  and  that  a  fair 
trial  may  be  impossible  is  Norman  Is- 
sacs,  Columbia  University  journalism 
professor  and  chairman  of  the  National 
News  Council.  But  Issacs  does  not 
blame  the  press  for  the  pretrial  publicity 
as  much  as  he  does  the  police  for  leaking 
information  about  the  Berkowitz  admis¬ 
sions  to  the  press. 

In  1%9,  the  New  York  State  Publishers 
Association  approved  a  set  of  fair-trial, 
free  press  guidelines  which  newspapers 
were  asked  to  voluntarily  adhere  to.  One 
of  the  guidelines  stated;  “No  one  should 
make,  publish  or  broadcast  a  statement 
designed  to  influence,  forecast  or  pre¬ 
judge  the  outcome  of  a  trial.” 

The  article  that  probably  has  given 
those  who  say  Berkowitz  cannot  get  a 
fair  trial  the  most  ammunition  appeared 
in  the  Post  on  August  15.  The  front  page 
headline  read:  “How  I  Became  A  Mass 
Killer”  and  Berkowitz  was  given  a  by¬ 
line  in  30  pt.  type.  The  article  was  a 
compilation  of  letters  Berkowitz  had  sent 
to  a  former  girlfriend  while  he  was  in  the 
Army. 

Under  the  headline  it  was  explained 
that  the  article  “is  a  series  of  letters  to  a 
teenage  sweetheart.  .  .  .”  in  which  Ber¬ 
kowitz  “supplies  insights  from  his  army 
barracks  into  what  made  him  capable  of 
turning  a  .44  caliber  revolver  on  innocent 
young  men  and  women  in  a  13  month 
rampage.” 

The  article  w;as  put  together  by  Post 
reporter  Steve  Dunleavy  and  the  head¬ 
line  was  given  the  go  ^ead  to  run  by 
Peter  Michelmore,  who  has  been  over¬ 
seeing  most  of  the  Son  of  Sam  coverage 
for  the  Post. 

In  a  telephone  interview  with  E«&P, 
Michelmore  defended  the  Post’s  using  of 
the  Berkowitz  byline.  “Our  feeling  was 
that  we  ran  the  letters  pretty  well  ver¬ 
batim  rather  than  running  excerpts  like 
the  News  did.  Since  the  words  were  his, 
we  gave  him  a  byline.” 

While  conceding  that  the  headline 
“could  have  been  overdramatizing”  the 
situation  a  little,  Michelmore  said,  “any 
story  we  have  we  will  present  as  dramat¬ 
ically  as  possible  to  sell  more  news- 
32 


papers.  I’m  not  a  hypocrite.  We  are  a 
business.  That  is  how  one  survives.” 

“We  are  fresh  energy  on  the  scene,” 
he  said  in  reference  to  the  Post  since 
Murdoch  took  over.  “We  dare  to  try 
things.  Overall,  yes,  we’ve  overplayed 
some  stories  and  underplayed  others. 
But  this  is  true  of  all  newspapers.” 

Dunleavy  said  if  Berkowitz  was  con¬ 
victed  by  the  press,  it  was  done  long 
before  the  “How  I  Became  A  Mass 
Killer”  headline  ran.  “If  that  was  the 
first  story  ever  written  about  Berkowitz, 
the  editors  probably  would  have  had 
second  thoughts.  By  this  time,  every 
member  of  the  press  and  the  police  had 
made  or  ran  statements  to  the  effect  that 
Berkowitz  was  the  murderer.” 

In  answer  to  charges  that  the  Post 
coverage  both  before  and  after  the  arrest 
has  been  sensationalized,  Michelmore 
said,  “this  was  probably  as  fearful  a 
crime  wave  as  any  New  York  has  ever 
had.  For  a  year  he  cleared  the  streets  and 
discos  and  went  around  killing  people. 
We  played  the  story  for  what  it  was 
worth.” 

He  said  the  “How  I  Became  a  Mass 
Killer”  headline  resulted  in  only  three 
calls  from  readers  who  said  it  was  sen¬ 
sationalized  treatment.  “We  got  no  bar¬ 
rage  of  reader  complaints,”  he  said. 
“We  are  writing  for  the  reader.  The  pro¬ 
fessors  and  others  who  complain  should 
ask  themselves  are  they  speaking  for  the 
reader  (when  they  criticize  coverage)  or 
for  academia  who  are  too  far  removed 
from  the  everyday  world  of  journalism.” 

The  Post  has  not  been  the  only  paper 
to  come  under  attack  for  sensationalizing 
coverage.  New  York  News  columnist 
Jimmy  Breslin  was  criticized  by  New 
Yorker  magazine,  prior  to  the  arrest  of 
Berkowitz,  for  publishing  excerpts  from 
a  letter  from  Son  of  Sam  prior  to  his 
capture  and  for  attempting  to  correspond 
with  him. 

The  New  Yorker’s  unsigned  article 
stated,  “Early  in  June  of  this  year,  Bres¬ 
lin  received  a  letter  from  someone  claim¬ 
ing  to  be  the  killer,  who  wrote  that  he 
was  a  fan  of  the  columnist’s.  Another 
journalist  might  have  kept  the  news  to 
himself,  but  Breslin  did  not.” 

Breslin  stated,  however,  that  he  had 
first  gone  to  police  with  the  letter  and 
wrote  about  it  only  after  (1)  police  con¬ 
firmed  that  it  was  the  same  person  who 
left  a  letter  at  the  scene  of  one  of  the 
killings;  and  (2)  after  police  told  him  that 
the  establishing  of  some  communication 
with  the  killer  might  provide  more  clues 
to  his  identity. 

Breslin  added  that  five  persons  were 
dead  and  two  injured  before  he  ever 
wrote  a  column  directly  about  the  killer. 

Following  the  arrest  of  Berkowitz,  it 
was  revealed  that  each  newspaper  had 
cooperated  with  police  in  witholding 
some  information  the  department  had 
but  did  not  want  the  public  to  know 
about. 


After  the  arrest.  Detective  Timothy 
Dowd,  who  headed  the  investigation 
said,  “on  balance,  the  press  was  very 
helpful.” 

Michael  O’Neill,  editor  of  the  News, 
said,  “I’m  not  aware  of  a  single  instance 
in  which  we  went  ahead  and  published 
anything  that  the  police  had  advised  us 
would  be  harmful,  either  in  terms  of  the 
police  investigation  or  in  terms  of  creat¬ 
ing  public  anxieties.” 

While  both  the  News  (Breslin)  and  the 
Post  (Dunleavy)  wrote  public  letters  to 
Son  of  Sam  appealing  that  he  stop  the 
killing  and  turn  himself  in,  the  Times 
stayed  away  from  this  tactic.  Times 
executive  editor  Abe  Rosenthal  said,  “I 
don’t  believe  newspapers  should  become 
actors  and  participants  because  you 
don’t  know  what  the  effect  will  be.  I 
don’t  think  newspapers  should  enter  into 
a  relationship  with  a  criminal.” 

Speaking  on  his  paper’s  coverage  of 
Son  of  Sam,  Rosenthal  said,  “We  think 
Son  of  Sam  is  an  interesting  story.  We’ve 
followed  it  and  played  it  on  our  front 
page  a  dozen  times.  We’ve  covered  it  as 
thoroughly  as  we  can  without  getting 
hysterical  about  it.” 

In  another  development  surrounding 
Son  of  Sam  coverage,  four  newsmen 
were  arrested  by  Yonkers  police  and 
later  released  in  their  own  recognizance 
after  they  were  found  inside  the  apart¬ 
ment  of  Berkowitz.  The  apartment  had 
been  officially  sealed  by  police. 

Those  arrested  were  David  Berliner 
and  Robert  Kalfus,  reporters  for  the 
Washington  (D.C.)  Post;  Ted  Cowell,  a 
freelance  photographer  working  for  Time 
Magazine  and  Lenny  Dietrick,  a  staff 
photographer  for  the  New  York  News. 

Police  had  found  the  men  in  the  apart¬ 
ment  taking  pictures.  They  face  up  to  a 
year  in  jail  and  up  to  $1,()00  in  fines  on 
charges  of  criminal  trespass. 

On  August  12,  the  New  York  Post  ran 
a  copy  of  the  adoption  papers  of  David 
Berkowitz.  This  has  lead  the  Adoptive 
Parents  Committee  of  New  York  to  de¬ 
mand  that  Judge  Bertram  Gelfend  of  the 
Bronx  Surrogate  Court  investigate  the 
unauthorized  release  of  these  docu¬ 
ments. 

The  Post  printed  a  photostatic  copy  of 
what  is  generally  considered  a  “sealed 
and  secret  document.”  Under  the  photo¬ 
stat  appearing  in  the  Post,  it  mentioned 
WCBS  news  as  its  source. 

“The  illegal  display  of  this  document, 
both  in  the  Post  and  on  WCBS-tv  in 
order  to  promote  the  sale  of  newspapers 
and  to  further  sensationalize  the  case  to 
its  tv  viewers  is  yet  another  reminder  of 
the  depths  to  which  our  society  is  sink¬ 
ing,”  stated  a  release  from  the  Adoptive 
Parents  Committee.  “This  flagrant 
breach  of  privacy  has  handed  adoption  a 
heavy  blow  as  confidentiality  is  a  sacred 
guarantee  to  all  parties  involved  in  the 
process.” 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 
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FEATURES  AVAILABLE 

FEATURES  AVAILABLE 

AUTOMOTIVE 

CRAFTS 

FILLERS 

MONEY 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

BRIGHT,  ILLUSTRATED  how-to  crafts 
column,  camera-rea^.  Free  samples, 
rates.  Lis  King,  P.  0.  Box  503,  Mahwah, 

N.  J.  07430. 

THE  TRUTH  of  the  matter  is  that  fillers 
are  enjoyed  by  newspaper  readers.  If 
your  newspaper  uses  fillers,  it  needs 
good  ones.  That's  where  we  come  in.  Ask 
us,  on  your  letterhead,  for  a  sample  of 
Robbins  Filler  Service.  This  is  our  21st 
year.  Robbins  &  Associates,  P.  0.  Box 
780,  Seattle,  Wash.  98111. 

"MORE  FOR  YOUR  MONEY” 

Weekly  reader^pleaser  on  stretching 
family  dollars.  Camera-ready.  Sarnies. 
Mike  LeFan,  1802  S.  13,  Temple,  Texas 
76501. 

DECORATING 

"CA$H  NEWS” — Ways  to  make  and 
save  money.  Top  readership  response. 
Samples,  low  rates:  CA$HCO,  2232 
Arrowhead  Ave.,  Brooksville,  Fla.  33512. 

CAREERS 

PIGGYBANK  DECORATING.  Entertain¬ 
ing,  informative  weekly  column.  Illus¬ 
trated,  camera-ready.  By  writer,  whose 
articles  are  featured  by  thousands  of 
newspapers.  Samples,  rates.  Lis  King, 

P.  0.  Box  503,  Mahwah,  N.J.  07430. 

"HOW  TO  BE  MORE  SUCCESSFUL!” 
Popular  column  by  Dr.  Whitt  Schultz, 
noted  career  counselor,  writer,  lecturer, 
successful  businessman.  Great  reader 
response!  FREE  SAMPLES.  HOWCO, 
Box  KJO-SD,  Kenilworth,  III.  60043.  (312) 
256-0059. 

GARDENING 

THE  PART  TIME  GARDENER  — 
Refreshing,  knowledgeable  weekly  col¬ 
umn  with  pertinent  photos  by  experi¬ 
enced,  widely-recognized  garden  writer. 
Plus  timely  tips  to  ad  department.  Send 
for  FREE  sample  and  low  rates.  Flagler  & 
Nelson  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  N.Y.  14202. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera 
ready.  Cineman  Syndicate.  7  Charles 
Court,  Middletown,  N.Y.  10940. 

EDUCATION 

CARTOONS 

YOUR  CHILD'S  SCHOOL:  Unique  col¬ 
umn  runs  in  Newsday,  Boston  Herald 
American  and  others  weekly.  Highly 
reader-responsive.  Question  and  answer 
format  concerns  parents/pupils  from 
kindergarten  throi^h  college.  No  jargon; 
practical  replies,  ^ee  samples  for  next 
school  year;  3-em  Features,  853 
Seventh  Ave.,  New  York,  N.Y.  10019. 

FIGLEAVES— "A  ribtickling  Paradise 
Lost."  Weekly  cartoon.  Good  rates— 
FREE  samples.  Sandcastles-EP,  Box 
1356,  Newport  News,  Va.  23601. 

HOME  REPAIRS 

REAL  ESTATE 

WEEKLY  ADVICE  and  professional  help 
on  maintaining,  repairing  and  improving 
the  home.  Not  a  rewrite  of  second  hand 
material.  Based  on  25  years  first  hand 
experience  as  a  consultant  on  building 
construction  and  maintenance  prob¬ 
lems;  Licensed  Professional  Engineer; 
home  builder;  and,  in  inspecting  and 
evaluating  more  than  1500  homes  for 
owners  and  prospective  purchasers. 
Crisp,  easy  to  understand  style.  Write  for 
samples  and  see  for  yourself.  Garrett,  59 
Hamilton  Ace.,  North  Babylon,  N.Y. 
11703. 

INVESTMENTS 

STAMP  INVESTMENT  GUIDE— An  in¬ 
vestment  as  weli  as  a  hobby.  Samples, 
rates;  Box  131,  Rego  Park,  N.Y.  11374. 

MEDICAL 

MAN  AND  MEDICINE 

Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 

J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.Y.  07701. 

NEW  MEDICAL  AND  SCIENCE  news  ser-i 
vice.  Articles  written  for  immediate  use. 
Sample  copy  available.  Press  Service  In¬ 
ternational,  200  Madison  Ave.,  New 
York,  N.Y.  10016.  (212)  683-7620. 

“THE  WORLD  OF  REAL  ESTATE" 
Weekly  column  of  Question  and  Answer 
with  mini-features  on  buying,  selling, 
financing,  renting,  investing,  etc.  Writ¬ 
ten  by  Real  Estate  Counselor  Howard 
Shonting,  a  professional  with  30  years 
experience.  A  member  of  the  National 
Association  of  Real  Estate  Editors.  Send 
for  trial  offer. 

REAL  ESTATE  RESEARCH  INSTITUTE 
353  VVillett  Avenue 

Port  Chester,  New  York  10573 
(914)  937-3500 

PIT  WITS— Talkingtoa  hole  in  the  ground 
was  never  funnier.  A  very  unique,  funny 
cartoon.  Free  samples.  Pit  Wits,  3211 
Delano,  Midland,  Texas  79701. 

ENTERTAINMENT 

RAY  WILSON  "On  Broadway,”  a  weekly 
column  550  words.  Published  Coast  to 
Coast  for  25  years.  Samples:  NEW  YORK 
TODAY,  INC.,  78-11  Kew  Forest  Lane, 
Forest  Hills,  N.Y.  11375.  (212)  544- 
1254. 

POLITICAL  CARTOONS,  hard  hitting  with 
a  subtle  sense  of  humor.  Award  winning 
nationally  known  cartoonist.  Box  1347, 
Editor  &  Publisher. 

COMIC  STRIPS 

THE  HOLLYWOOD  REPORTER  has  been 
the  definitive  source  of  news  and  infor¬ 
mation  for  the  entertainment  industry 
for  nearly  5  decades.  As  Hollywood's 
foremost  industry  communicationsdaily, 
we  now  present  the  most  complete 
and  compelling  entertainment  package 
ever  presented  in  syndication.  Our  label 
of  quality  and  reliability  is  established 
around  the  world  and  we  invite  you  to 
accept  an  initial  Hollywood  Reporter 
package  free  of  charge.  Publish  all  or 
part  of  the  material  and  see  how  you 
like  it.  We  would  be  pleased  to  list  your 
newspaper  among  our  national  sub¬ 
scribers.  The  HR-Syndicate,  6715  Sun¬ 
set  Blvd.,  Hollywood,  Calif.  90028.  (213) 
464-7411. 

Feature  Your  Feature  In 
FEATURES  AVAILABLE 

And  Watch  Your 
Syndicate  Sales  Soar! 

HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 

STAMPS 

STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features.  Samples, 
rates:  Box  131,  Rego  Park,  N.Y.  11374. 

CONSUMERISM 

TRAVEL 

TWO  CONSUMER  FEATURES:  Careful 
Shopper,  Consumer  Aids.  Help  for  read¬ 
ers,  equity  for  advertisers.  Edited  to 
complement  local  news.  Photos. 
Camera-ready.  Samples:  News  Research 
Service,  Box  16147,  San  Diego,  Calif. 
92116.  (714)  282-2411. 

INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Send  for  6  free  copies,  prices.  #1  Easy 
St.,  Aptos,  Calif.  95003. 

TRAVEL  is  a  billion  dollar  industry.  For 
your  slice  of  this  world-wide  action,  cap¬ 
ture  readers  and  advertisers  with  the 
Globe  Trotter,  a  weekly  travel  and  leisure 
column  written  by  award-winning 
author/editor.  Write  for  samples,  rates 
on  your  letterhead.  Globe  Trotter,  Box 
537,  McLean,  Va.  22101. 

HOW  TO  BEAT  the  system.  How  to  get 
even  with  the  computer;  how  to  com¬ 
plain;  how  to  maxe  your  own;  do  it 
yourself.  Camera-ready.  Samples,  rates. 
Lis  King,  P.O.  Box  503,  Mahwah,  ff.J. 
07430. 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

NEWSPAPER  BROKERS 
KNOW  THAT 

E&P  CLASSIFIEDS 

GIVE  THEM 

THE  BUSINESS! 

Here's  proof:  In  an  unsolicited  letter 

L.  E.  Towe,  of  the  Towe  Agency, 
Winter  Park,  Fla.,  told  us: 

"This  agency  in  the  last  year  has 
handled  four  newspaper  properties. 
We've  used  three  different  classified 
advertising  media,  but  EDITOR  & 
PUBLISHER  has  done  two  things. 
"One,  it  has  cost  the  least  of  the 
three. 

“Two,  it  has  out-pulled  the  others 
twice  over.  And  it  has  produced  the 
buyers.  To  me,  that  is  advertising 
efficietKy  and  value.” 

E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SEUING  PAPERS. 

WE  KNOW  OUR  BUSINESS! 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

NEW!— "How  to  Start  Your  Own  Commun¬ 
ity  Newspaper,"  a  big  136-page  working 
manual  by  an  experienced  weekly  pub¬ 
lisher  who's  done  it  all  and  made  it  pay. 
New  York  Times  says:  "Covers  every  con¬ 
ceivable  facet  of  weekly  newspaper  pub¬ 
lishing.”  $9.95  with  10-day  guarantee. 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
N.Y.  11777. 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship.  Loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission.  Kans.  66207. 

IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 

Sid  Smith,  President 

Box  189,  Mount  Pleasant,  Mich.  48858 

NEWSPAPER  BROKERS 

CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Wa^ington,  D.C.  2(X}45 
(202)  NAtional  8-1133 

ESTABLISHED  SHOPPER  requires  work¬ 
ing  partner  to  assist  in  financing  the  ac¬ 
quisition  of  3  weeklies  and  3  shoppers  in 
Zone  1.  Box  1484,  Editor  &  Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  490,  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 

CALIFORNIA  RADIO  STATION 

Major  market  full-time  AM  station  in  one  of 
the  highest  rated  growth  areas.  Estate 
planning  dictates  sale.  Submit  financial 
qualifications  for  more  information.  Box 
1499,  Editor  &  Publisher. 

MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6040. 

BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

ALAN  G.  LEWIS 

Media  Broker 

On  file — over  300  active  qualified  buyers 
for  you  daily,  top  weekly  or  shopper.  Ridge 
Road,  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 

2  ATLANTA  METRO  paid  weeklies  need 
capital  and  expertise  to  develop  excellent 
growth  potential.  Part  ownership  available. 
Box  1510,  Editor  &  Publisher. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payabh  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  tx>x  service  and  count 
as  an  additional  line  in  your  copy. 

Air-mail  service  on  box  numbers 


OTHER  CLASSIFICATIONS 
(Remittance  thouki  accompany 
copy  unleM  credit  aelaMlafied). 

4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

$1.50  extra  (overseas  mail  only). 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  par  agate  line— $64.40 
per  column  inch  minimum  space. 

Classified  Contract  Rotes  AvaiiaWe  On  Rosiuest 
WEEKLY  CLOSINQ  TIME 
Tuesday,  4i00  PM  Now  York  Time 

Box  numbers,  mailed  each  day  at  they  are  rMoived,  are  yelid  for  1  year. 

Mit«r  A  Publisli«r 

850  Third  Avo.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSiFiED  ADVERTiSiNG 
Order  Blank 


Address 


Authorized  by 


_ State 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


.Weeks 


.Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  t  PUBLISHER  •  ISO  Third  R«e.  •  Nsw  Ytih,  N.Y.  10022 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
186  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


EDITOR  & 
PUBLISHER 
IS 

MOVING! 

Tuesday,  August  30  is  mov¬ 
ing  day  for  EDITOR  &  PUB¬ 
LISHER.  It's  also  deadline 
day  for  our  September  3 
issue! 

We're  just  moving  around 
the  corner  to 

575  Lexington  Avenue 

However,  things  will  prob¬ 
ably  be  a  little  more  hectic 
than  normal  around  4:00 
PM,  our  usual  closing  time. 
Therefore,  we  urge  you  to 
Please  mail  or  phone  your 
ads  in  by  Noon,  August  30 
for  the  September  3  issue. 
The  phone  number's  the 
same:  (212)  752-7050. 

But  after  August  30,  address 
all  correspondence  to: 

EDITOR  &  PUBLISHER 
575  Lexington  Ave. 

New  York,  N.Y.  10022 

Thank  you  foryour  cooper¬ 
ation.  We  wouldn't  want  to 
make  a  move  without  you! 

E&P 

CLASSIFIED 

DEPARTMENT 


PS.  Remomber  Labor  Day  falls 
the  following  week.  So, 
we'd  appreciate  having 
your  ads  early  for  the  Sep¬ 
tember  10  issue  also! 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SOUTHERN  CALIFORNIA  weekly,  area  is 
growing,  good  climate,  near  skiing,  sum¬ 
mer  recreation.  Gross  over  $80,000. 
$20,(X)0  down.  Snyder  Newspaper  Brok¬ 
ers,  P.O.  Box  308,  Lindsay,  Calif.  93247. 


WEEKLY  TABLOID  in  high  growth  Zone  9 
area.  1976  gross  $15^000;  1977  pro¬ 
jected  at  $190,000  with  $70,000  net. 
Price  $325, (XX)  with  25%  down  and  owner 
carrying  balance  at  10%.  Broker:  William 
A.  Exline  Inc.,  31  Carroll  Court,  San 
Rafael,  Calif.  94903. 


COLORADO  WEEKLY,  established  10 
years.  2-hour  drive  from  Denver,  Good 
terms  to  right  party.  Box  1257,  Editor  & 
Publisher. 


COLORADO  MOUNTAIN  RESORT  area. 
Award-winning  weekly.  Great  potential. 
High  growth  rate  for  area  and  business. 
Official  area  paper,  full  composition 
capacity.  Both  town  and  paper  unusual 
items.  (3ood  living,  good  life.  Box  M,  do 
Box  811,  Littletown,  Cok).  80160. 


RECREATION  PERIODICAL,  based  in 
West,  $20,()00  down,  ideal  for  publisher 
with  plant  or  buyer  wanting  part-time  in¬ 
vestment.  SNYDER  NEWSPAPER  BROK¬ 
ERS,  P.O.  Box  308,  Lindsay,  Calif.  93247. 


SMALL,  SPRIGHTLY  BI-WEEKLY  for  sale 
on  Hilton  Head  Island.  Ideal  for  retired 
person  or  couple.  Small-budgeted  publica¬ 
tion  now  paying  own  way.  Good  potential  in 
fast-growing  community,  finest  resort  in 
U.S.  $35,CI00.  Owner  entering  brokerage 
firm  in  another  state.  Reply  to  Publisher, 
P.  0.  Box  5192,  Hilton  Head  Island,  S.C. 
29928. 


EXPAND  TO  AUSTRALIA,  the  land  of  op¬ 
portunity.  Old  established  suburban 
newspaper  company,  with  modern  web 
offset  equipment,  2  presses  comprising  15 
units  and  3  folders,  freehold  building,  au¬ 
dited  circulations  totaling  in  excess  of 
220,000  weekly  copies  of  9  separate 
newspapers.  Turnover  $5V2  million  dollars 
(Australian)  annuaIN,  and  with  long  history 
of  profits  and  dividends,  is  approachable 
with  suitable  offer  to  buy  as  going  concern. 
Box  1474,  Editor  &  Publisher. 


HIGH  QUALITY  bi-weekly  magazine  with 
free  distribution  in  the  garden  spot  of  the 
West.  Less  than  a  year  old.  Excellent 

growth  potential.  Write  Publisher,  Yavapai 
uide.  Box  1 143,  Prescott,  Ariz.  86302. 


OLD  AGE  requires  sale  of  Zone  2  county 
seat  weekly.  Well  established.  Good  poterv 
tial.  Opportunity  for  smart  couple.  Terms. 
Principals  only.  Box  1522,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


DEOICATED,  TALENTEO  community  jour¬ 
nalist,  26,  5-year  veteran,  and  wife  seek 
weekly.  Zones  5,7.  Good  references/credit. 
Cash  down  in  teens.  (217)  352-4429.  Box 
1410,  Editor  &  Publisher. 


I N VESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla. 


DON’T  WANT  TO  SELL  TO  GROUPS?  I  am 
independent.  All  cash  purchase  satisfac¬ 
tory  for  daily  or  weekly  groups  with  gross  of 


ability  for  up  to  100,000  circulation  daily. 
Complete  confidentiality  assured.  Box 
1493,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


PROFITABLE,  portable  bank  data  annual 
in  fifth  year.  Low  investment,  high  poten¬ 
tial.  $15,000  price  includes  computer  pro¬ 
grams,  subscriber  list.  P.  0.  Box  33-1055, 
Miami,  Fla.  33133. 


eSep-  SPECIALTY  CONSUMER  MAGAZINE  in 

lo!  Carmel/Monterrey  area.  Audience:  largest 

on  the  Monterrey  peninsula.  Box  1495, 
__^_J  Editor  &  Publisher. 
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EQUIPMENT  &  SUPPLIES 
CAMERA  &  DARKROOM 


EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


EQUIPMENT  &  SUPPLIES 
PRESSES 


INDUSTRY  SERVICES 
ADVERTISING  PROMOTION 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMARAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 

ENGRAVING 

1  WESEL  engraver's  circular  saw,  1  24" 
Wesel  Beveler,  2  Wesel  routing  machines. 
All  in  good  condition.  Call  (516)  742-8610. 

MAILROOM 

1  USED  ADDRESSOGRAPH  platemaker, 
Graphotype  class  63(X)  plus  one  Address- 
ograph  automatic  printer  class  1900.  Good 
condition.  Make  offer.  Box  1422,  Editor  & 
Publisher. 

2  GENERAL  STRAPPING  autotop  wraps. 
Good  condition.  Make  offer.  Box  1428, 
Editor  &  Publisher. 

CHESHIRE  MODEL  C,  Serial  #64-536, 
R-48M  Head-installed  January  1,  '75.  Uses 

1  up  labels,  heavy  duty  base.  Machine  in 
good  condition.  Inquire:  Warren  L  Swartz, 
Lancaster  Newspapers  Inc.,  8  W.  King  St., 
Lancaster,  Pa.  17604.  Ph;  (717)  397-5251. 

MUELLER  227E  inserter,  3  stations,  new 
1971.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph:  (312)  738-1200: 
Telex  25-4388. 

STEPPER  paper  rolling  machine.  Model 
730,  PMIII  folding  and  collating  unit.  3 
hoppers.  Have  card  attachment.  Extra 
tying  head.  Like  new.  Write  Box  1613, 
Lubbock,  Texas  79408.  (806)  763-9565. 

SHERIDAN  24P  INSERTER— Excellent 
condition.  5  heads,  single  delivery.  As  is, 
where  is,  or  turn-key  installation.  Box 
1524,  Editor  &  Publisner. 

LEX  PLASTIC  WRAP  MACHINE.  Tabloid  or 
magazine.  Wraps  flat  up  to  90(X)  per  hour. 
Call  (618)  997-6523. 

GRAPHIC  MANAGEMENT  ASSOCIATES, 
Circulation  and  Mailroom  Systems  Divi¬ 
sion,  provides  specialized  services  and 
equipment  to  the  newspaper  industry  in¬ 
cluding  quality  used  and  reconditioned 
mailroom  equipment,  turn-key  installa¬ 
tions,  mailroom  system  design  and  layout, 
and  circulation  software  systems. 

The  following  mailroom  equipment  is  cur¬ 
rently  offered  "as  is  where  is"  or  on  a 
turn-key  installation  basis: 

Sheridan  24P  inserter  and  stacker 
Sheridan  48P  inserter 

Sheridan  72P  inserter 

Mqeller  227  inserter 

Cutler-Hammer  Mark  II  and  Mark  III 
counter  stackers 

Cutler-Hammer  roller  top  and  belt  con¬ 
veyor,  9(f  curve,  and  truck  loaders 
Signode  MLN  tying  machine 
Graphic  Management  Associates  will  also 
purchase  quality  used  mailroom  equip¬ 
ment  or  complete  distribution  systems 
upon  physical  inspection. 

GRAPHIC  MANAGEMENT 
ASSOCIATES 

Circulation  and  Mailroom  Systems  Division 
11  Main  Street 

Southboro,  Mass.  01772 
(617)  481-8562 

NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Cal  (301) 
575-6500. 

IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  don't  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope 
addressed  to  the  Box  Holder.  Attach  a  note 
listing  newspapers,  groups  or  companies 
you  don't  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number  you're 
answering  is  on  your  list,  we'll  discard  your 
reply. 


SQUeeze  lenses  save  newsprint .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  236-7614. 


1  VARITYPER  comp/set  500  with  3  font 
discs. 

1  KENRO  241  graphic  camera  with  acces¬ 
sories. 

Box  1461,  Editor  &  Publisher 


IBM  SELECTRIC  COMPOSERS  (2).  IMB 
MTST  model  4  (2).  IBM  MTST  model  2  (1). 
IBM  Electronic  Selectric  Composer  (1). 
Call  (212)  836-5944. 


2  LINOTRONS  505C— UPDATED  TO  12K 

Memory:  Speed  170  lines  per  minute;  will 
set  up  to  65  pica  width  in  point  sizes  AVi 
to  96  point. 

Wire  Service  with  10  formats;  complete 
with  54  type  fonts. 

3  PCI-AKI  Keyboards. 

See  in  operation.  Available  in  October.  Lo¬ 
cated  in  Florida. 

Call  TOLL  FREE  for  full  details;  (800) 
255-6746. 

INLAND  PRINTING  EQUIPMENT  INC. 
l(}5th  &  Lenexa  Dr.  —  P.  0.  Box  5487 
Lenexa,  Kans.  66215 


PRESSES 


WE  HAVE  10  Goss-Bendix  type  tension 
control  panels  with  covers.  Larry  Barr, 
Production  Manager,  Ft.  Wayne  Newspa¬ 
pers  Inc.  (219)743-0111. 


GOSS  SIGNATURE  PRESS,  S#2010,  6 
units,  two  4  position  roll  stands,  two  50 
h.p.  drives— 1966 

1967  Goss  Metro  Unit  with  Vz  colordeck, 
22%" 

HoeAller,  12Units,  2  folders  with  Balloons 
(air  formers),  6  colordecks,  four  60  h.p. 
drives— 1%7 

Goss  Headliner,  1957,  12  Units,  two  3:2 
Folders,  3  colordecks.  Unitized  drive, 
22%" 

Goss  Mark  I  Headliner,  1%0,  10  Units, 
one  2:1  Folder,  23-9/16",  No  color 
Combo  Press — LP/Offset,  6  Unit  Goss 
Mark  II,  1960  with  5  color  cylinders,  and 
2  Units  Goss  Metro,  1970,  two  2:1  Fold¬ 
ers,  22%" 

R.  Hoe  Color  Convertible,  1952-69,  9 
Units,  4  color  cylinders,  5  reverses,  2 
Folders 

Goss  Headliner,  1949,  6  Units,  1  Half 
deck,  4  reverses,  1  Folder,  21V4" 

Goss  Universal  (2  presses),  2  Folders,  each 
press  3  Units,  drive  and  1  colordeck 
AUXILIARY  EQUIPMENT 
Upper  Former— Cottrell 
Upper  Former— Goss  Tubular 
Gregg  Folder— 22%" 

Capco  72"  Rewinder 

Mark  II,  3:2  Single  deliver  Folder 

Wood  3:2  Single  delivery  Folder 

1(X)  h.p.  Fincor  Drive 

Pony  Autoplates 

NAAP  Plate  Equipment  with  saddles 
Letterflex  #3  Platemaker  with  saddles  for 
Tubular  Auto  Miller  and  Color  Miller,  22%' 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

P.  0.  Box  455 
Lyndhurst,  N.J.  07071 
(201)  438-3744 


NEWS  KING  4-unit,  installed  new  1967, 
72(X)  weekly.  All  rolls  recovered  this  year. 
A-1  condition — replacing  With  larger  press. 
See  running  any  Wednesday  forenoon. 
Bargain  price,  as  is,  where  is.  R.  J. 
Grossman,  Leader  Publishing  Co.,  Salem, 
Ind.  47157.  (812)  883-3281. 


GOSS  COMMUNITY  2  unit  web  offset 
newspaper  press,  with  Vz  and  V*  folder, 
side  lay  register.  Immaculate,  available 
immediately.  Call  Joseph  Koravos,  (617) 
475-3210. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


SCOTT  double  width  press.  6  units,  2  with 
color  cylinders,  extra  color  unit,  Scott 
reels.  Press  is  disassembled  and  skidded. 
Will  sell  all  or  part.  Call  Tom  Sneddon, 
(213)  294-4111. 


TWO  URBANITE 
QUARTER  FOLDERS 

Like  new. 

available  immediately. 
Call  (212)  629-2900. 


GOSS  COMMUNITY,  7  units,  2  folders 
Goss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  SIC  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Cottrell  V-25,  4  units,  new  1973 
Color  King  2:1  folder,  Model  790 
Gregg  flying  imprinter  45Vi" 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL 
PUBLICATIONS 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


TWO  125HP  MOTORS  and  twinned  con¬ 
trollers.  4  Cline  semi-auto  flying  pasters, 
floor  mounted.  Bargain  priced  for  fast  re¬ 
moval.  News  WebCorp.,  (312)  525-0288. 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former,  0>mmunity  folder,  2drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph;  (312) 
738-1200;  Telex  25-4388. 


GOSS  URBANITE,  8  units,  2  folders,  new 
approximately  1970,  consisting  of  7  black 
units,  1  3-color  unit,  standard  Urbanite 
folder  with  quarter  fold,  SU  folder  with  col¬ 
lect,  2  drives,  2  8-p<Kition  rollstands  and 
all  standing  accessories.  We  will  sell  com¬ 
plete  press  or  components.  IPEC  Inc.,  401 
N.  Leavitt  St.,  Chicago,  III.  60612.  Ph: 
(312)  738-1200;  Telex  25-4388. 


CHAIN  DRIVE  PARTS  for  Goss  Suburban 
(we  converted  to  belt  drive).  2  silent 
chains,  1  new  1  used  4  months.  #6092- 
732416.  ASA  #SC  620-92  pitches.  New 
price  in  1974  was  $206  each.  Both  for 
$2(X).  Also  small  sprocket,  never  used, 
#1-B126695,  24  tooth,  %"  pitch.  1975 
price  was  $205.  Yours  for  $100.  Also  large 
sprocket  (like  new)  used  4  months,  #8-11 
384.  10.514  pitch  diameter.  M  T-%"P. 
New  price  in  1975  was  $260.  Yours  for 
$100.  Or  take  everything  for  $300.  Lapeer 
County  Press,  La^er,  Mich.  48446.  Ph: 
(313)  664-0811,  Ben  Meyers  or  Dick  Rit- 
tersdorf. 


WANTED  TO  BUY 


WILL  PAY  $500  for  12'xl8"  Graphic  Elec¬ 
tronics  Photo- Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  196 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 


WANTED  BY  PUBLISHER;  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call 
(516)  588-6600. 


VARISYSTEMS  KEYBOARDS 
MODEL  2000-3208/16 
BOX  1174,  EDITOR  &  PUBLISHER. 


COTTRELL  V-15  A's  wanted  by  publisher, 
1  or  2  units  for  add  ons. 

Call  (213)  692-0328. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


EDITOR  &  PUBLISHER  for  August  20. 1977 


WARNING 

"Operation  Ice  Breaker" 

Sig  pages-salutes  to  special  events  spon¬ 
sored  by  various  organizations  such  as  4-H 
and  FFA,  are  excellent  ICE  BREAKERS  for 
plus  business!!!  Public  spirited  firms 
whose  advertising  is  limited  take  pride  in 
saluting  special  weeks  or  special  days . . . 
the  price  is  ri^t  and  it's  not  a  long  term 
affair.  M.A.S.  Missouri  Inc.  has  12  years  of 
success  with  this  type  of  promotion.  You 
net  your  open  rate  and  we  do  not  call  in 
your  city  or  town.  ALL  PLUS  BUSINESS. 
3(X}  newspapers  now  among  our  clients. 
We  can  serve  a  limited  number  of  addi¬ 
tional  newspapers  at  this  time.  Call  or  write 
for  full  details  on  "Operation  Ice  Breaker" 
M.A.S.  Mo.,  Inc.  P.(J.  Box  660,  Indepen¬ 
dence,  Mo.  64052.  (816)  254-2774  or 
254-1959. 


CIRCULATION  CONSULTMTS 

PROFESSIONALISM  has  made  our  conv 
pany  Number  One  in  telephone  and  door- 
to-door  circulation  sales.  Our  management 
has  over  25  years  experience  in  helping  all 
size  newspapers  increase  circulation.  Our 
personalized  sales  efforts  build  good  will 
with  your  present  readers  in  addition  to 
adding  new  subscribers— AND  all  at  a  cost 
per  order  you  can  afford.  For  information 
and  references  on  how  we  can  help  your 
Circulation  Department,  write  or  call  col¬ 
lect: 

MILNE  CORPORATION 
4111  Andover  Rd.,  #114 
Bloomfield  Hills,  Mich.  48013 
Phone;  (313)  642-0600 

TWO  AIDS  for  your  circulation  department! 
circulator's  idea  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for  pro¬ 
motion  campaigns,  all  ready  for  reproduc¬ 
tion.  Ask  for  details.  Berkley-Small  Inc., 
P.O.  Box  6526,  Mobile,  Ala.  36606. 

THINKING  OF  a  Second  Class  Control  cir¬ 
culation  newspaper  to  go  with  your  daily? 
We  can  format,  sell  the  advertising,  get 
your  permit.  Interested?  Call  Alan  G. 
Nicholas  Associates,  now,  (412)  925-2944, 
P.  0.  Box  235,  Greensburg,  Pa.  15601. 

ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rising,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Sin^e  width  to  4  plate  wide.  Branv 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


Help 


Wanted... 


_ ACADEMIC _ 

VOCATIONAL,  TECHNICAL,  educational 
teacher  needed  in  printing.  Outstanding 
opportunity  for  a  qualified  person  with  6 
years  work  experience  in  the  above.  Please 
send  resume  of  education,  experience  and 
qualifications  to  Personnel  uept.,  P.  0. 
Box  370(X),  Shreveport,  l^.  71130.  We  are 
an  Equal  Opportunity/Affirmative  Action 
Employer  and  actively  seek  the  candidacy 
of  minorities  and  women.  Applicants  will  be 
contacted  by  telephone  to  arrange  an  irv 
terview. 

CENTRAL  MICHIGAN  UNIVERSITY  has  a 
journalism  opening  for  the  1977-78 
academic  year  with  tne  rank  of  instructor 
or  assistant  professor  to  teach  introduc¬ 
tion  to  mass  media  and  advanced  report¬ 
ing  courses.  MA  in  Mass  Communications 
and  professional  experience  required.  PhD 
in  Mass  Communications  desirable.  Please 
send  vita,  transcripts,  references  to  Prof. 
Thomas  Rood,  Box  128,  Anspach  Hall, 
Central  Michigan  University,  Mt.  Pleasant, 
Mich.  48859.  Deadline  August  23.  CMU  is 
a  non-discriminatory  educational  institu¬ 
tion  and  employer.  * 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CLASSIFIED  ADVERTISING 


DEAN.  CXJLLEGE  OF  COMMUNICATION 
AND  FINE  ARTS,  MEMPHIS  STATE  UNI¬ 
VERSITY.  This  new  college  consists  of  the 
Departments  of  Art,  Journalism,  Music, 
and  Speech  and  Drama.  Applicants  must 
possess  the  terminal  degree  in  a  discipline 
appropriate  to  the  College,  and  significant 
administrative  and  professionaf  experi¬ 
ence.  Nominations  must  be  received  by 
September  1  and  applications  must  be  re¬ 
ceived  by  September  15.  Address  corres¬ 
pondence  to;  Chairman,  Dean  Search 
Committee,  Jerry  Boone,  Vice  President 
for  Academic  Affairs,  Memphis  State  Uni¬ 
versity,  Memphis,  Tenn.  38152.  An  Equal 
Opportunity  Employer,  M/F. 


ADMINISTRATIVE 


PUBLISHER'S  ASSISTANT.  Business  and 
production-oriented  individual  with 
background  in  weekly  newspapers,  prefer¬ 
ably  group.  Excellent  spot  with  a  Zone  5 
group  in  the  midst  of  expansion  and  ac¬ 
quisition.  Resume  to  Box  1532,  Editor  & 
Publisher. 


NEED  MANAGER  for  established  weekly 
on  fringe  of  300M-t-  metro  area  in  Zone  5. 
Must  guide  editorial  content,  do  some  writ¬ 
ing,  take  photos,  direct  ad  sales  and  job 
printing.  Prefer  married  person  interested 
in  community  involvement.  Reply  with  re¬ 
sume  and  salary  requirements  to  Box 
1492,  Editor  &  Publisher. 


NEW  POSITION  with  major  responsibilities 
reporting  directly  to  the  publisher.  Will  di¬ 
rect  and  coordinate  major  projects  affect¬ 
ing  all  departments.  Unusual  opportunity 
to  broaden  background  while  being  highly 
visible  in  a  major  newspaper  group.  Ideally 
the  candidate  will  have  an  engineering  or 
production  background  with  an  MBA  or 
comparable  business  experience.  Give  full 
details  and  salary.  Box  1464,  Editor  & 
Publisher. 


CONTROLLER 

Zone  4  daily  with  circulation  of  40,000 
needs  experienced  controller  with  sound 
financial  and  operational  newspaper 
background.  Knowledge  of  data  proces¬ 
sing  systems  preferred.  Box  1434,  Editor  & 
Publisher. 


SOUTH  PACIFIC  tabloid  daily  (20,000)  in 
Suva,  Fiji  Islands  needs  dynamic  manager 
with  sales  and  administrative  experience. 
Send  resume  to  P.  V.  Harkness,  Publisher, 
P.O.  Box  28-028,  Wellington,  New  Zealand. 


ARTISTS 


COMMERCIAL  ARTIST 

We  need  a  top-notch  creative  person  who 
can  handle  both  "spec"  and  production 
layouts.  Newspaper  experience  preferred 
but  not  absolutely  necessary.  This  position 
offers  a  self-starter  a  great  opportunity. 
Send  resume  to  Director  of  Advertising, 
Sentinel  Newspapers,  3501  E.  46th  Ave., 
Denver,  Colo.  80216. 


BROADCASTING  ' 


RADIO-TV  JOBS — Stations  hiring  nation¬ 
wide!  Free  details:  Job  Leads,  1680-BR 
Vine  St.,  Hollywood,  Calif.  90028. 


CIRCULATION 


CITY 

CIRCULATION  MANAGER 
We  are  looking  for  an  enthusiastic,  hard¬ 
working  individual  to  manage  an  AM  city 
home  delivery  zone  operation  of  15,000. 
Ideal  for  an  ambitious  person  now  on  a 
small  newspaper  interested  in  advancing 
their  career  on  a  medium-sized  metropoli¬ 
tan  daily.  The  person  we  are  looking  for 
needs  to  be  strong  in  human  relations  and 
be  able  to  provide  quality  leadership. 
Should  be  interested  in  personal  and  pro¬ 
fessional  development.  This  newspaper  is 
located  in  a  fast  growing  city  in  a  Zone  4 
area  with  plenty  of  good  circulation  poten¬ 
tial.  Excellent  employee  benefits,  good 
starting  salary,  excellent  supervisory 
bonus  program.  Please  send  complete  re¬ 
sume  to  Box  1405,  Editor  &  Publistfer. 

Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 
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CIRCULATION  MANAGER  wanted  to  take 
full  charge  of  circulation  on  small  6-day 
daily  with  own  shopper  in  south  central 
Kansas  (4300  circulation)  and  be  paid  ac¬ 
cordingly.  Present  assistant  circulation 
manager  on  small  or  medium  sized  daily 
preferred.  Contact  Chuck  Barnes,  (316) 
672-5511,  or  P.  0.  Box  909,  Pratt,  Kans. 
67124. 


CIRCULATION  MANAGER  for  85,000  con¬ 
trolled  semi-weekly.  The  Sentinel,  in  San 
Diego  County,  needs  an  aggressive  circula¬ 
tion  manager  to  help  build  voluntary  paper 
and  continue  to  improve  quality  of  dis¬ 
tribution.  A  career  opportunity.  Resume 
only  to  Harold  Taxel,  Publisher,  The  Sen¬ 
tinel,  2724  Garnett  Ave.,  San  Diego,  Calif. 
92109. 


WE  NEED  A  DISTRICT  MANAGER  in¬ 
terested  in  moving  up.  Are  you  experi¬ 
enced  in  handling  young  and  adult  car¬ 
riers?  Good  at  collections  and  solicita¬ 
tions?  Have  you  ever  established  new 
routes?  We  are  a  30,000  PM  daily  and 
Sunday  in  Zone  3.  If  you  answered  yes  to 
our  questions,  send  resume  and  salary  re¬ 
quirements  to  Box  1466,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
Afternoon  and  Sunday  Zone  3  daily  in 
rapidly  growing  University  City  of  50,(XX) 
population  has  opening  for  Circulation 
Manager.  Present  circulation  just  under 
25,000.  Growth  potential  excellent. 
Applicant  must  have  experience  with 
motor  routes  and  carrier  boys.  Excellent 
opportunity  for  Assistant  Manager  wanting 
a  promotion.  Excellent  salary,  company 
funded  pension  plan,  group  insurance  and 
other  fringe  benefits.  Submit  complete  re¬ 
sume.  Box  1470,  Editor  &  Publisher. 


EXCITING  OPPORTUNITY 

One  of  the  largest  and  fastest  growing  PM 
newspapers  in  the  country  is  expanding  its 
home  delivery  department.  If  you  are  a 
take-charge  person  with  capabilities  of 
opening  new  areas  and  building  solid  circu¬ 
lation  and  if  you  want  to  be  a  winner  with  a 
terrific  future,  tell  us  all  about  yourself. 
We'll  offer  the  challenge  with  excellent 
salary  and  benefits.  You’ll  have  to  get  the 
results.  Located  in  Zone  2.  Forward  re¬ 
sume  and  expected  salary  to  Box  1496, 
Editor  &  Publisher. 


WORKING  MANAGER  for  weekly  news¬ 
paper  in  northern  New  Jersey.  Paid  and 
voluntary  paid  carrier  system.  Call  Pub¬ 
lisher,  (201)  947-50(X),  or  send  resume  to 
Bergen  News,  P.O.  Box  130,  Palisades 
Park,  N.J.  07650. 


CIRCULATION  MARKETING  DIRECTOR 
Multiple  publication  magazine  publisher 
located  in  medium-sized  Midwest  city 
seeks  individual  to  head  its  circulation- 
promotion  activities.  Will  consider  modest 
experience  with  ability  to  move  up.  Will 
have  bottom  line  responsibility  for  all 
promotional  efforts  directed  toward  new 
subscribers,  renewals,  and  newsstand 
sales.  Also  involved  in  list  development, 
computer  analysis,  and  circulation  fulfill¬ 
ment.  Knowledge  of  ABC  and  BPA  re¬ 
quirements  helpful.  For  confidential  con¬ 
sideration  send  outline  of  work  history  and 
salary  requirements  to:  Box  1516,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  for  7500,  6-day 
daily  in  county  seat.  Salary  plus  incentive 
pay  plus  profit  sharing.  Growth  potential. 
We  want  an  idea  person  who  is  also  an 
administrator.  Resumes  to  Publisher,  The 
Urbana  Citizen,  P.  0.  Box  191,  Urbana, 
Ohio  43078. 


E&P 

IS  MOVING! 

After  August  30  our  address 
will  be; 

575  Lexington  Ave. 

New  York,  N.Y.  10022 

Please  see  page  34  for  details. 


CIRCULATION  MANAGER.  Expanding 
50M  circulation  news  weekly  group  offers 
excellent  growth  situation  if  you  have  a 
strong  track  record  with  voluntary  pay 
conversion.  Some  mail  motor  routes.  Send 
resume  to  Box  1536,  Editor  &  Publisher. 


CIRCULATION  MANAGERS  needed  for 
weekly  and  daily  publications.  Openings 
anticipated  throughout  U.S.  Write  for  ap¬ 
plication  blank.  Consolidated  Circulation 
Systems  Inc.,  4030  Nevada  Ave.  N.,  Min¬ 
neapolis,  Minn.  55427. 


CIRCULATION 

MARKETING 

MANAGER 

Large  Zone  2  daily  seeking  a  manager  to 
oversee  circulation  sales  and  marketing. 
Responsibilities  would  include  employee 
and  carrier  contests.  Newspaper  in  Class¬ 
room  projects,  special  sales  (apartments, 
fast  food  outlets,  etc.),  solicitation  crews, 
liaison  with  promotion  department  and  a 
myriad  of  special  projects.  This  individual 
must  have  a  demonstrated,  innovative 
creative  flair,  be  versed  in  circulation  mar¬ 
keting  techniques,  be  sales-oriented  and 
an  experienced  public  speaker  and  com¬ 
municator.  This  person  must  be  bold  in  his 
or  her  thinking  and  be  willing  to  propose 
new  untraditional  courses  of  action.  A 
multi-million  dollar  budget  with  initial 
supervisory  responsibility  for  5  staffers, 
expansion  probable.  Salary  negotiable. 
Send  resume  including  salary  progress  to 
Box  1525,  Editor  &  Publisher. 


DISTRICT  MANAGER  for  expanding 
25,000  AM/PM  and  Sunday  in  university 
community.  Must  be  strong  in  sales  and 
carrier  training.  Write  to  Don  D.  Forman, 
The  Dominion  Post,  Greer  Bldg.,  Morgan¬ 
town,  W.  Va.  26505. 


CIRCULATION  MANAGER  for  4000  north¬ 
ern  Ohio  6-day  PM.  Excellent  opportunity 
for  beginner  in  business  with  some  experi¬ 
ence  or  present  second  person  on  small 
paper.  Send  complete  resume  to  Gaiy  Hirt, 
Bellevue  Gazette,  Bellevue,  Ohio  44811. 


CIRCULATION  DIRECTOR 

Immediate  opening  for  a  result-oriented 
person  to  take  charge  and  direct  our  circu¬ 
lation  department.  Must  have  knowledge 
of  administration,  carrier  and  motor  route 
delivery.  Must  be  strong  on  promotion  and 
have  the  ability  to  generate  results  from 
employees.  We  are  a  Sunday  through  Fri¬ 
day  publication  with  a  21,0(X)  daily  circu¬ 
lation.  Salary  and  benefits  package.  Send 
resume  describing  your  qualifications  and 
desired  salary  to  R.  H.  Saehloff,  The  Daily 
Freeman,  79  Hurley  Ave.,  Kingston,  N.Y. 
12401. 


CIRCULATION  CONSULTANTS 


CIRCULATION  TELEPHONE  SALES  in 
Zone  2.  We  want  an  aggressive  sales  or¬ 
ganization  to  take  over  our  telephone  sol¬ 
icitation  program.  We  have  a  large  expan¬ 
sion  program  ready  to  go.  This  is  an  un¬ 
usual  opportunity.  Only  professionals  may 
apply.  Box  1480,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER  for  2  fast  grow¬ 
ing  weeklies  in  Northwest  Indiana.  Both 
papers  located  in  fastest  growing  area  in 
Indiana.  Must  be  experienced,  sales- 
oriented  classified  phoneroom  person  with 
excellent  people  skills.  Send  resume  and 
salary  history  to  Journal  Newspapers, 
2548  Portage  Mall,  Portage,  Ind.  46368. 


DON'T  WAIT  for  ice,  snow,  slush — this  sun 
country  job's  available  now:  Classified  Ad 
Manager,  fully  experienced,  needed  by 
semi-weekly  converting  to  daily  im¬ 
mediately.  News-Sun,  P.  0.  Box  1779,  Sun 
City,  Ariz.  85351. 


TAKING  APPLICATIONS  for  classified 
manager  of  Zone  7  daily  newspaper  serving 
Idaho-Washington  trading  zone.  Classified 
linage  in  1976  was  182,000  inches. 
6-person  staff  and  25,(X)0  circulation. 
Managerial,  promotion,  training  respon¬ 
sibilities,  with  some  direct  sales.  Position 
opens  October  15.  Progressive,  experi¬ 
enced,  take-charge  person  is  wanted. 
Send  resume  to  Box  1473,  Editor  & 
Publisher. 


CLASSIFIED  MANAGER  needed  for  sub¬ 
urban  weekly  group  in  Zone  5,  60,(XX)  cir¬ 
culation.  Must  be  well  organized  and  ef¬ 
fective  leader.  Salary  plus  commission 
plus  benefits.  Send  resume  to  Box  1486, 
Editor  &  Publisher. 


CLASSIFIED  MANAGER  for  Southern 
Georgia  small  daily/weekly  combination.  5 
in  department.  Full  authority.  $13,000 
guaranteed  plus  gain  commission.  Geo¬ 
graphically  ideal.  Plenty  of  cultural  advan¬ 
tages.  Career  opportunity  for  right  man  or 
woman.  Box  1483,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


NEW  NORTHERN  CALIFORNIA  Weekly 
seeks  experienced  ad  person  to  head  de¬ 
partment.  Ability  to  handle  all  phases  of 
production  and  day  to  day  decisions  with 
small  staff.  Salary  commensurate  with  ex¬ 
perience.  Benefits.  Write  with  full 
background  and  salary  to  Publisher,  THE 
MANTECA  NEWS,  544  East  Yosemite  Av¬ 
enue,  Manteca,  California  95336. 


SALES  MANAGER 

Expanding  weekly  group  just  far  enough 
from  New  York  City  to  be  in  country.  Need 
creative  and  aggressive  person  with  ex¬ 
perience  to  provide  spark  for  advertising 
and  circulation.  We  are  quality-oriented 
operation  in  highly  competitive  market, 
have  made  great  strides,  but  now  want  to 
push  further.  Resume  and  salary  re¬ 
quirements  to  Box  1393,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 

We  re  seeking  an  aggressive,  creative 
advertising  professional  to  direct  the 
total  advertising  sales  function  of  our 
retail  department.  The  individual  we 
seek  must  have  2-5  years  managerial 
experience  and  is  looking  for  a  chance 
to  move  up  to  one  of  the  Midwest's 
most  aggressive  newspapers.  Send 
complete  resume  and  salary  history  to 
Box  1408,  Editor  &  Publisher. 


RETAIL  ADVERTISING 
MANAGER 

The  Lexington  Herald-Leader,  serving 
Kentucky's  second  largest  market,  seeks 
retail  manager  with  proven  track  record. 
Must  have  good  analytical  skills,  top  ad¬ 
ministrative  skills,  be  an  effective  leader 
with  training  and  motivative  skills,  have  a 
working  knowledge  of  newspaper  audience 
and  research,  be  willing  to  work  individu¬ 
ally  with  accounts  and  be  highly  attuned  to 
a  competitive  environment.  Individual  will 
report  to  advertisingdirector  and  will  man¬ 
age  staff  of  2  assistant  managers,  13  out¬ 
side  sales  people,  secretary  and  2  assis¬ 
tants.  Send  resume  to  Lewis  Owens,  Ad¬ 
vertising  Director,  or  Susan  Ehrman,  Per¬ 
sonnel  Director,  Lexington  Herald-Leader, 
239  W.  Short  St.,  Lexington,  K;t  40507. 
Equal  Opportunity  Employer,  M/F. 


WORLD'S  BEST 
SALESPERSON/MANAGER 
East's  biggest,  suburban,  twice-weekly 
192,(X)0.  Must  demonstrate  strong  chain 
and  local  retail  sales  ability.  Management 
in  months  for  right  person.  We're  No.  1  in 
our  huge  market  and  growth  is  at  record 
pace.  Absolutely  ideal  situation  for  an  ex¬ 
perienced  profit  producer  who  can  furnish 
strong  references  and  record  of  progress. 
Norm  Hirsch,  Suffolk  Life,  Westhampton, 
N.Y.  11977. 


WE  HAVE  a  statewide  monthly  newspaper 
devoted  to  farming,  ranching  and  rural  real 
estate  that  is  growing  by  leaps  and 
bounds.  What  we  need  is  a  bright,  hard¬ 
working  Advertising  Manager.  The  right 
person  could  find  a  rewarding  career  with 
us. 

Send  us  your  resume  and  we'll  send  you  a 
copy  of  our  publication.  Who  knows,  we 
may  find  happiness  together. 

Texas  Farm  and  Ranch  Journal 
200  East  Main 
Round  Rock,  Texas  78664 
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HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


LIVE  IN  THE  OLYMPIC  COUNTRY  of  the 
Adirondack  Park.  The  Adirondack  Daily 
Enterprise  in  Saranac  Lake,  N.Y.,  has  an 
opening  for  a  display  advertising  salesper¬ 
son.  $150  per  week  starting  plus  full  com- 

&any  benefits.  Send  resume  to  Allan  H. 

larsh,  Asst.  Publisher,  Adirondack  Daily 
Enterprise,  Saranac  Lake,  N.Y.  92983,  or 
call  (518)  891-2600. 


ADVERTISING  MANAGER  needed  to  run 
major  suburban  weekly  with  small  staff  in 
competitive  area.  $20,000  salary  plus  sub¬ 
stantial  commissions.  In  letter  accompany¬ 
ing  resume,  please  give  detailed  informa¬ 
tion  about  your  life's  achievements,  includ¬ 
ing  your  record  of  increasing  ad  sales.  Can¬ 
didate  must  be  outstanding  in  advertising 
knowledge,  sales  ability  and  building/moti¬ 
vating  staff.  Box  1534,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  an  aggressive 
advertising  salesperson  in  Minnesota's 
North  Country.  Experience  in  ad  layout 
and  selling  required.  Salary  plus  commis¬ 
sion.  7200  daily.  Send  resume  to: 

Advertising  Manager 
THE  PIONEER 
Box  554 

Bemidji,  Minn.  56601 


RETAIL  AD  MANAGER 

If  you  have  some  supervisory  exper¬ 
ience,  a  sales  background  in  a  com¬ 
parable  market  and  desire  to  live  in  a 
super  community,  call  Bob  Booth, 
Marketing  Director,  The  Republic, 
Columbus,  Ind.  (812)  372-7811. 


ADVERTISING  SALESPERSON  needed  for 
2  fast-growing  weeklies  in  Northwest  In¬ 
diana.  Both  papers  located  in  fastest  grow¬ 
ing  area  in  Indiana.  Excellent  potential  for 
advancement.  Must  be  salesman  first  with 
ability  to  organize  and  be  self-motivated. 
Layout  and  promotion  experience  helpful. 
Send  resume  and  salary  history  to  Journal 
Newspapers,  2548  Portage  Mall,  Portage, 
Ind.  46368. 


ADVERTISING 

DIRECTOR 

High  quality  group  of  award-winning  metro 
weeklies  oners  excellent  salary,  open-end 
bonus,  complete  fringes,  including  profit 
sharing  and  new  car,  to  individual  with 
proven  ability  in  all  phases  of  retail  adver¬ 
tising  sales,  including  personal  sales  pro¬ 
duction.  You  will  be  responsible  for  the 
hiring,  training,  motivation  and  manage¬ 
ment  of  our  staff,  which  serves  our  1 1  pub¬ 
lications.  We  are  seeking  a  mature,  self¬ 
starting  and  well-organized  individual  who 
knows  how  to  direct  people.  We  are  located 
in  an  attractive,  environmentally  sound 
Midwestern  city.  If  you  are  interested  and 
qualify,  write  in  confidence  including  re¬ 
sume  and  earning  history  to  Box  1535, 
Editor  &  Publisher. 


SALES  MANAGER  for  small  weekly  that 
wants  to  grow  bigger.  Salesperson  strong 
in  leadership,  organization,  promotion  and 
innovation  to  push  ahead  in  broad  but 
highly  competitive  market.  Starting  salary 
minimal  with  Incentive  boast.  Excellent 
fringes.  Promotion  potential.  Zone  9.  Box 
1503,  Editor  &  Publisher. 


UPPER  MICHIGAN'S  LARGEST  daily  has 
an  opening  for  an  experienced  display  ad¬ 
vertising  representative.  Excellent  location 
in  the  heart  of  Upper  Michigan's  vacation- 
land.  Good  advancement  opportunities. 
Send  complete  resume  with  salary  re¬ 
quirements  to  Martin  Kane,  Advertising  Di¬ 
rector,  The  Mining  Journal,  P.  0.  Box  430, 
Marquette,  Mich.  49855. 


ADVERTISING  REPRESENTATIVE  for  dis¬ 
play  sales  on  25,000  afternoon  6-day  daily. 
Prefer  5-8  years  advertising  experience. 
Paid  insurance,  bonuses,  profit  sharing, 
etc.  Apply:  G.  B.  Weibel,  General  Manager, 
Chico  Enterprise-Record,  P.  0.  Box  9, 
Chico,  Calif.  95927. 


ADVERTISING/PROMOTION  MANAGER. 
National  award-winning  weekly  in  beautiful 
mountain  city  in  Zone  8  is  seeking  an  imag¬ 
inative,  energetic  professional  to  direct 
sales  staff  of  3.  Emphasis  on  display  sales 
and  promotional  creativity,  with  full  ability 
to  help  guide  top-notch  paper  into  accel¬ 
erated  growth.  Send  letter  of  application, 
resume  to  Box  1515,  Editor  &  Publisher. 


PROMOTE  YOURSELF 
THRU  E&P  CLASSIFIEDS 


BILINGUAL  REPORTER  for  twice-weekly 
English  language  paper.  Send  clips,  re¬ 
sume.  Apdo  7-2730,  The  San  Jose  News, 
San  Jose,  Costa  Rica. 


STAFF  OPENINGS,  including  photograph¬ 
ers,  on  fast-growing  and  enterprising 
34,000  seven-day  AM  located  in  fast¬ 
growing  and  enterprising  western  city  in 
Zone  7.  Openings  include  desk  and  general 
assignment  reporters.  Box  1407,  Editor  & 
Publisher. 


EDITORIAL  WRITER  for  the  progressive, 
respected,  hard-hitting  editorial  page  of 
Zone  2  PM.  We  are  looking  for  someone 
who  can  write  tightly,  thoughtfully  and  in¬ 
terestingly  without  a  cliche  in  sight.  Un¬ 
usual  opportunity  for  growth.  Send  com¬ 
plete  resume  and  sample  clips  to  Box 
1482,  Editor  &  Publisher. 


COPY  EDITOR 

We're  looking  for  a  copy  editor  with  at  least 
1  or  2  years  experience  in  handling  news 
wires,  head  writing  and  page  layout.  The 
person  should  be  capable  of  any  job  on  the 
copy  desk  and  be  interested  in  working 
with  VDTs.  Send  resume  and  salary  re¬ 
quirements  to  Chuck  Pettee,  News  Editor, 
The  Journal-Gazette,  600  W.  Main  St.,  Ft. 
Wayne,  Ind.  46802. 


COPY  EDITOR- 
UNIVERSAL  DESK 

Layout  and  graphic  skills  essential.  Im¬ 
molate  opportunity  to  join  East  Coast  AM 
newspaper.  Competitive  salary  and  top 
employee  benefits  in  attractive  geographi¬ 
cal  location.  Box  1528,  Editor  &  PubTisher. 


EDITOR  NEEDED  by  small  Kansas  daily. 
Must  be  strong  in  sports  coverage.  Modern 
offset  plant,  new  building,  new  equipment. 
Experienced  person  or  journalism  gradu¬ 
ate.  Apply  Allan  Evans,  Russell  Daily  News, 
Russell,  Kans.  67665. 


COPY  EDITORS — Experienced,  for  fast  PM 
operation.  Should  have  wire  desk  or  news 
desk  background,  be  able  to  fill  in  as  wire 
editor,  slot  person,  news  editor.  Send  re¬ 
sume  (do  not  call)  to  Ed  Orloff,  Assistant 
Managing  Editor,  San  Francisco  Examiner, 
110  Fifth  St.,  San  Francisco,  CaWf.  94103. 


OUTSTANDING  OPPORTUNITY 
We  are  searching  for  an  enthusiastic,  de¬ 
dicated,  hard  working  newsperson  to  fill 
the  position  of  Managing  Editor  on  our 
3500  circulation,  5-day  daily,  in  East  Cen¬ 
tral  Tennessee.  Responsibilities  include 
supervision  and  direction  of  4-person 
staff,  including  Editor.  Opportunity  exists 
for  advancement  at  this  newspaper,  or 
others  within  our  group.  Educational 
background  requirements  are  secondary 
to  practical  working  experience  and  at¬ 
titude.  Starting  salary  commensurate  with 
ability,  but  will  exceed  $10,000.  Reply  in 
confidence.  Box  1465,  Editor  &  Publisher. 

EXPERIENCED  WRITER  and  photographer 
for  small,  growing  Texas  farm  and  ranch 
business  monthly  newspaper.  Salary  $550. 
Send  samples  of  writing  and  photographs 


WEEKLY  SEEKS  EDITOR  who  can  com¬ 
pose  ads,  make  up  pages,  write,  edit  and 
take  and  print  pictures.  No  drinkers, 
smokers.  Send  resume  and/or  clips  to 
Times  Democrat,  Box  1 12,  Flemingsburg, 
Ky.  41041.  No  phone  calls. 


SPORTS  EDITOR 

Corpus  Christ!  (Texas)  Caller,  a  63,000  AM 
daily,  is  looking  for  a  talented  sports 
editor.  This  is  a  management  position  for 
someone  on  the  way  up.  You  must  have 
proven  skills  in  writing,  editing  and  layout. 
As  important  as  your  technical  skills  will  be 
your  ability  to  work  with  and  motivate 
people. 

If  you're  the  right  person,  send  us  your 
complete  resume  plus  a  brief  selection  of 
clips,  layouts  and  your  ideas.  Robert  M. 
Moore,  Caller-Times  Publishing  Co.,  Cor¬ 
pus  Christ!,  Texas  78408. 


To  Answer  Box  Number  Ads  In 
EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad.  c  o  Editor  &  Publisher  850 
Third  Avenue.  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number  of 
clips  submitted  m  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 


SUNDAY  EDITOR  needed  immediately. 
Vacancy  created  by  promotion  transfer. 
3-5  years  desk  experience  with  writing 
background.  Responsible  for  Saturday  AM 
edition  and  Sunday  paper.  Good  with  lay¬ 
outs,  head  writing  and  planning  weekend¬ 
er.  Staff  direction  experience.  Write  only 
to  J.  P.  Matasich,  Ypsilanti  Press,  Ypsilan- 
ti.  Mich.  48197. 


WE  ARE  LOOKING  FOR: 

1)  A  Sunday  Features  Editor  to  help  us 
improve  the  soft  side  of  our  newspaper. 
He  or  she  will  supervise  entertainment 
coverage,  our  Home  Magazine,  the 
book  page,  television  coverage  and  a 
whole  raft  of  other  special  areas. 

2)  A  Television  Editor  who  will  cover  local 
and  network  television  and  produce  our 
local  TV  magazine. 

3)  An  Assistant  News  Editor  who  will  be 
strong  on  word  editing  and  able  to  spike 
the  “significant"  story  for  the  interest¬ 
ing. 

4)  A  Librarian  to  take  what  has  been  a 
caretaker  position  and  create  a  news¬ 
paper  library. 

We  are  a  newspaper  in  a  hurry  to  get  bet¬ 
ter.  If  you  have  the  skills  to  help  us,  please 
write:  Tallahassee  Democrat,  Walker 
Lundy,  Managing  Editor,  P.  0.  Box  990, 
Tallahassee,  Fla.  32302. 


FAMILY  EDITOR  for  The  Dispatch,  a  six- 
day,  afternoon  newspaper  in  Lexington, 
N.C.  Section  is  an  important  part  of  the 
newspaper,  and  editor  will  have  the  re¬ 
sponsibility  of  making  it  better,  in  part  with 
strong  features  and  good  layout.  Send  re¬ 
sume,  clips  and  salary  expectation  to 
Ralph  Simpson,  Editor,  Box  908, 
Lexington,  N.C.  27292.  A  New  York  Times 
affiliated  newspaper.  The  Dispatch  is  an 
Equal  Opportunity  Employer. 


COLORFUL  WEEKDAY  PM,  weekend  AM 
looking  for  an  assistant  city  editor  with 
layout  skills.  We  also  need  accurate,  pro¬ 
ductive  reporters  who  can  write.  Box  1432, 
Editor  &  Publisher. 


MANAGING  EDITOR— Zone  3  7-day 
12,000  AM.  Direct  staff  of  12.  Must  be 
aggressive  and  able  to  manage.  Send 
complete  resume  including  salary  re¬ 
quirements:  Box  1420,  Editor  &  Publisher. 

NEWS  EDITOR  on  way  up,  able  both  to 
take  guidance  and  to  lead  very  capable 
staff  to  even  better  newspaper.  Trends, 
Butler,  N.J.  07405. 

IMMEDIATE  OPENING 
Copy  editor  to  help  growing  17,(X)0 daily  in 
;  Zone  7  continue  as  one  of  the  best  of  its 
'  size  anywhere.  Will  be  member  of  3-person 
'  desk  responsible  for  editing  and  layout  of 
local  and  wire  news.  Experience  preferred, 
VDT  training  helpful  (we're  fully  elec¬ 
tronic).  Excellent  pay,  top  fringes.  Send 
'  resume,  writing  and  layout  samples,  salary 
requirement  to  Box  1360,  Editor  & 
Publisher. 

MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


SOUTHERN  CALIFORNIA 

A  section  editor  whose  own  interests 
include  the  spectrum  of  women's  in¬ 
terest  news  and  features — from  the 
feminist  movement  and  consumerism 
to  homemaking  and  childcare,  trends, 
fashion  and  the  decorative  arts. 
Someone  mature  who  appreciates  the 
importance  of  this  kind  of  coverage, 
brightly  and  intelligently  presented,  to 
a  general  circulation  daily  and  wants 
to  attract  male  as  well  as  women 
readers  to  it.  Must  have  suitable  edi¬ 
torial  experience,  including  makeup: 
initiative  and  ability  to  direct  staff 
essential.  Full  details,  examples  first 
letter.  Norman  A.  Cherniss,  Executive 
Editor,  Press-Enterprise,  Box  792, 
Riverside,  Calif.  92502. 


DESK  PERSON  for  expanding  chain  of 
twice-weekly  community  newspapers. 
Must  have  solid  experience  in  layout  and 
skills  in  producing  modern,  innovative 
pages.  Box  1488,  Editor  &  Publisher. 

REPORTERS  WANTED— 2  immediate 
openings,  entry  level  jobs  covering  people, 
sports.  Write,  edit,  take  photos.  Gordon 
Stofer,  Editor,  The  Sidney  Telegraph,  Box 
219,  Sidney,  Neb.  69162.  (308)  254-5555. 
Replies  confidential. 


FOOD  WRITER,  at  least  3  years  newspaper 
experience,  for  metropolitan  West  Coast 
daily  with  great  food  tradition.  Requires 
expert  knowledge  of  cooking,  preserving 
and  nutrition,  plus  interviewing  and  fea¬ 
ture  writing  skill,  organizing  and  planning 
ability  and  familiarity  with  or  willingness  to 
master  electronic  editing.  Box  1523, 
Editor  &  Publisher. 


EXPERIENCED  agricultural-environmental 
writer  and  columnist  for  award-winning 
27,000  PM  daily  with  emphasis  on  local, 
regional  news.  University  town,  good  hunt¬ 
ing  and  fishing.  Write  Editor,  The  Free 
Press,  Mankato,  Minn.  56(X)1. 


SYSTEMS  EDITOR 

for  major  Zone  5  metro  daily.  We're  looking 
for  a  journalist  with  an  affinity  for  elec¬ 
tronics  to  help  supervise  our  present  VDT 
systems  and  to  take  on  the  challenge  of 
planning  a  larger,  advanced  system.  At 
least  1  year  experience  as  a  systems 
supervisor  preferred.  Send  complete  de¬ 
tails  to  Box  1500,  Editor  &  Publisher. 


SPORTS  EDITOR  for  Oregon  daily  located 
10  miles  from  PAC  8  school.  2-3  years  daily 
experience,  good  writer,  well-organized. 
2-person  staff  with  part-timer  and  photo 
help.  VDT  is  coming.  Resume  to  John 
Buchner,  Albany  Democrat-Herald,  P.  0. 
Box  130,  Albany,  Oreg.  97321. 


BUSINESS 

EDITOR 

Outstanding  new  growth  oppor¬ 
tunity  with  multi-million  dollar 
marketing  services  company. 
Play  key  role  in  development  of 
several  new  business  informa¬ 
tion  publications. 

Requires  editor  who  knows  how 
to  address  business  community 
with  emphasis  on  marketing. 
Individual  should  have  several 
years  experience  with  business  or 
marketing  publication  now  ready 
to  step  up  to  number  one  spot. 
Excellent  starting  salary  and 
benefits.  Fast  advancement  po¬ 
tential.  Chicago  location. 

Write  :  President 

Box  1530 

Editor  &  Publisher 


THE  COURIER-JOURNAL  is  taking  appli¬ 
cations  for  future  openings  on  the  copy 
desk.  Minimum  2  years  experience  re¬ 
quired.  Write  Michael  Davies,  Managing 
Editor,  525  W.  Broadway,  Louisville,  Ky. 
40202. 


EDITOR  for  a  fast  growing,  dynamic,  Mid¬ 
west  agricultural  newspaper.  We  want  a 
take-charge  individual  who  isn't  afraid  of 
challenges.  Our  publication  is  one  of  the 
best  in  its  field.  Previous  writing  experi¬ 
ence  with  farm  publications  desirable,  but 
not  a  must.  Please  send  resume,  refer¬ 
ences  and  salary  requirements  to:  The 
Country  Journal,  lOCiO  E.  Lincoln  Ave., 
Suite  1,  Decatur,  III.  62521. 


CITY  EDITOR 

No.  2  person  for  news  department  of 
30,000  circulation  afternoon,  Saturday 
and  Sunday  morning,  daily  in  foothills  of 
Blue  Ridge  Mountains.  Must  be  strong 
editor  who  wants  to  move  up.  Write  Manag¬ 
ing  Editor,  The  Daily  Progress,  Box  1287, 
Charlottesville,  Va.  22902. 


EDITOR  for  South  Carolina  tri-weekly.  5 
years  general  reporting  and  editing  de¬ 
sired.  Box  1491.  Editor  &  Publisher. 

CITY  EDITOR  for  fast-growing  17,000  daily 
in  Zone  6  university  community.  Applicant 
must  be  strong  on  use  of  the  language  and 
handling  people.  Quality  is  Important  in 
this  challenging  position.  Box  1498,  Editor 
&  Publisher. 


EDITOR  &  PUBLISHER  for  August  20,  1977 


HELP  WANTED 


EDITORIAL 


EDITOR  for  2500  circulation  Cornwall, 
N.Y.,  weekly.  Available  immediately.  Must 
do  it  all— write,  take  photos,  do  layout.  Ex¬ 
perience  necessary.  Must  be  willing  to  lo¬ 
cate  in  community.  Write;  News  of  the 
Highlands,  Highland  Falls,  N.Y.  10928,  or 
call  (914)  446-4519  Thursday  or  Friday  be¬ 
tween  8-5. 


COPY  EDITOR— Experience  in  editing  and 
head  writing  necessary.  Will  train  in  VDT 
and  makeup.  Box  1507,  Editor  & 
Publisher. 


EDITOR 

Immediate  opening  for  editor  of  teachers’ 
union  tabloid.  Self-starter,  aggressive- 
creative  person  desired.  Experience  in 


Editor  &  Publisher. 


EDITOR  WANTED  for  3500  Virginia  weekly 
which  has  not  reached  its  full  potential. 
Full  editorial  responsibility.  Must  have 
news  judgment,  layout  and  headline  ability 
and  be  innovative  and  willing  to  try  new 
ideas.  Send  resume,  references  and  letter 
as  to  why  you  should  be  hired  and  salary 
desired  to  Box  1505,  Editor  &  Publisher. 


FREELANCE 


DISCOVER  NEW  WRITING  MARKETS.  Pro¬ 
fit  from  our  exclusive  assignment  listings. 
Trial  6  issues,  $5.  “Freelancer’s  Newslet¬ 
ter,”  15EP  Wynkoop  (P.  0.  Box  128), 
Rhinebeck,  N.Y.  12572. 


GRAPHICS 


DESIGNER-ILLUSTRATOR— Creative  per¬ 
son  with  experience  in  newspaper  or  mag¬ 
azine  design  and  graphics  who  can  also 
illustrate  is  wanted  to  brighten  the  pages 
of  The  States-ltem  in  New  Orleans.  Submit 
resume  to  Personnel  Dept.,  The  States- 
ltem,  ^00  Howard  Ave.,  New  Orleans,  La. 
70140.  Equal  Opportunity  Employer,  M/F. 


HELP  WANTED 


PRESSROOM 


OFFSET  PRESSMAN— Experienced  web 
pressman  needed  by  newspaper  printer — 
run  Goss  Community  and  Goss  Suburban 
presses.  Night  work— good  pay— good 
benefits — 40  hour  week— Zone  2.  Call  Sid 
Simon,  (215)  365-1155  or  write  Bartash 
Publications  Inc.,  7272  Woodland  Ave., 
Philadelphia,  Pa.  19142. 


PRODUCTION 


GRAPHICS  ^ 
MANAGER 

Individual  capable  ot 
organizing  and  managing 
composing  and  camera 
depts.  in  large  suburban 
newspaper  group.  (Zone  2) 
Modern  equipment.  Re¬ 
quires  person  who  can 
manage  people  and  time  ef¬ 
fectively  to  meet  produc¬ 
tion  schedules. 

THIS  IS  NO  EASY  JOB. 
but  it  is  a  good  challenge 
and  a  solid  future  for  the  in¬ 
dividual  willing  to  take 
charge.  Send  resume,  in¬ 
cluding  salary  re¬ 
quirements. 

Box  1533 

L.  Editor  &  Publisher 


THE  ALEXANDRIA  PORT  PACKET  is  look¬ 
ing  for  Production  Manager  to  supervise 
Compugraphic  Editwriter  plus  pasteup  and 
camera.  112  N.  Columbus  St.,  Alexandria, 
Va.  22314. 


MAILROOM 


MAILROOM  SUPERVISOR— If  you  are  ori¬ 
ented  in  new  distribution  technology,  a 
people  motivator,  and  have  the  ability  to 
innovate,  there’s  an  opportunity  for  you, 
with  this  medium-size  daily  in  Zone  9. 
Must  be  proficient  with  vacuum  operated 
inserters,  counter-stackers,  etc.  Excellent 
benefits  commensurate  with  your  ability. 
ITU  bargaining  unit.  Box  1242,  Editor  & 
Publisher. 


NEWSPAPER  IN  EDUCATION 


NEWSPAPER  IN  EDUCATION 
COORDINATOR 

One  of  the  nation’s  largest  metros  seeks  an 
experienced  Newspaper  in  Education 
Coordinator  to  handle  progressive  program 
in  major  market.  Must  be  able  to  work  well 
with  educators  explaining  value  of  News¬ 
paper  in  the  Classroom  program  and  de¬ 
velop  and  follow  through  on  preparation  of 
special  school  programs,  including  TV 
Reading,  special  supplements.  Will  have 
full  responsibility  for  Newspaper  in  Educa¬ 
tion  program  plus  incentive  bonus  oppor¬ 
tunities.  Send  resume  and  reasons  why 
you  feel  qualified  to  Box  1454,  Editor  & 
Publisher. 


PHOTOJOURNALISM 


PHOTOGRAPHER 

The  Milwaukee  Journal-Sentinel  has  an 
opening  for  a  versatile  photographer  with 
minimum  2-3  years  working  experience  in 
color  and  black  and  white  photography.  To 
apply  send  resume  and  portfolio  to  Robert 
Jendusa,  Newspapers  Inc.,  333  W.  State 
St.,  Milwaukee,  wise.  53201. 


PUBUC  RELATIONS 


HELP  WANTED 


PRODUCTION 


COMPOSING  ROOM  GENERAL  FORE¬ 
MAN— We  are  seeking  an  innovative  en¬ 
lightened  person  to  supervise  a  comput¬ 
er-photo  comp  department  in  a  medium 
size  daily.  Zone  9.  Must  have  working 
knowledge  of  FDP  markup  using  terminals, 
CRT  phototypesetters  and  camera/ 
stripping  procedures.  Labor  relations  in  an 
ITU  environment  essential.  Benefits  com¬ 
mensurate  with  experience.  Box  1244, 
Editor  &  Publisher. 


STUDENT  RUN  DAILY  newspaper, 
magazine,  job  printing  shop  seeks  full¬ 
time  production  manager.  $12-15,000; 
start  immediately.  Send  resume  to  P. 
Kovacs,  BDHP,  Box  K,  Providence,  R.l. 
02912. 


COMPUGRAPHIC  AREA  6  magazine  pub¬ 
lisher  seeks  operator  for  new  Compu¬ 
graphic  machine.  Photocomposition  ex¬ 
perience  essential.  Resume  to  Box  1494, 
Editor  &  Publisher. 


PUBLIC  INFORMATION 


DIRECTOR  OF  1 
NEWS  SERVICES 

Experienced  copy  editor/writer  as  working 
supervisor  of  news  bureau.  Bachelors  De¬ 
gree  in  Journalism  and  5  years  experience 
required.  Radio/TV  news  writing  ability 
helpful.  Salary  based  on  qualifications. 
Available  September  19.  Letter  of  applica¬ 
tion  and  resume  by  August  29  to  Keith 
Kappes,  Director  of  Public  Information, 
Morehead  State  University.  Morehead,  Ky. 
40351.  MSU  is  an  Equal  Opportunity/Af¬ 
firmative  Action  Employer. 


SENIOR  INFORMATION  SPECIALIST  for 
University  of  Missouri  system’s  central  in¬ 
formation  office  who  can  develop  ideas, 
write  and  edit  articles  and  materials  for 
publication.  Salary  approximately  $12,(XX). 
Degree  required.  Science  background  help¬ 
ful.  Start  September  1977.  Reply  to  Uni¬ 
versity  Information  Services,  400  Lewis 
Hall,  University  of  Missouri  system,  Colum¬ 
bia,  Mo.  65201. 


PUBLIC  RELATIONS 


cm 
PuMist 

We’ve  got  an  excellent  job  on  the  Jersey  shore 
for  a  Technical  Publicist  with  3-5  years’ 
experience  promoting  computer  products. 

You  will  write  and  place  releases,  application 
articles  and  assist  all  product  promotion 
activities  .  .  .  with  plenty  of  room  to  grow 
in  a  company  that’s  expanding  faster  than  the 
industry’s  35%  annual  average. 

Promote  yourself.  Write  Carl  Whisner  and  tell 
him  about  your  goals,  experience,  and  present 
compensation. 

We  are  an  Equal  Opportuni^  Employer  with 
virtually  unlimited  opportunities. 


HELP  WANTED 


PUBLIC  RELATIONS 


WRITER/PHOTOGRAPHER/PR  to  publicize 
for  unique  cruise  line.  Permanent  position 
Florida  based  company.  Send  resume  and 
full  credits  to  Windjammer,  P.O.  Box  20, 
Miami  Beach,  Fla.  33139. 


SALES  REPS 


Regional  T 

SALES  ENGINEERS 

King  Press,  Inc.,  Joplin,  Missouri 

A  major  manufacturer  of  web-fed 
offset  printing  presses  for  newspaper 
and  commercial  printers  has  openings 
for  several  Regional  Sales  Engineers. 
Extensive  overnight  travel  required. 
Salary  plus  incentive,  employee  bene¬ 
fits,  company  car  and  paid  expenses. 
Send  resume  in  strict  confidence  to: 

KING  PRESS.  INC. 

John  Peck.  V.P.  Sales 
P.  O.  Box  21 
Joplin,  Mo.  64801 
L  An  Equal  Opportunity  Employer 


UNLIMITED  EARNINGS 
for  successful,  experienced  news  ink 
salesmen.  Complete  line  of  letterpress  and 
web  offset  inks  for  shipment  nationally. 
Write  in  confidence  to  Fred  Pool,  Inca  Inks 
Inc.,  1836  Stanley  St.,  Northbrook,  III. 
6(X)62. 


FIELD 

SERVICE  — 
TECHNICIAN 


Personable,  self-starting  indi¬ 
vidual  to  coordinate,  assist, 
and  advise  customers  in  com¬ 
plex  installations  start-ups, 
maintenance,  and  repair  of 
newspaper  handling  equip¬ 
ment  and  systems.  Much 
customer  contact. 

Experience  and  background 
as  an  electronic  technician 
with  mechanical  aptitude  and 
supervisory  skills  necessary. 
Opportunity  for  extensive 
domestic  and  international 
travel. 

Company  is  progressive  and 
growing,  offering  attractive 
compensation  and  benefits 
package  with  opportunity  for 
advancement  and  growth. 
Send  us  your  detailed  resume 
and  salary  history. 

Personnel  Manager 
CUTLER  HAMMER  DENVER 
11250  East  40th  Avenue 
Denver,  Colorado  80239 

Equal  Opportunity  Employer  M/F. 


_ PRESSROOM _ 

WEB  OFFSET  PRESSMAN  to  operate  6 
unit  Newsking.  Must  know  color.  Located 
near  ocean.  Good  pay,  benefits.  Send  re¬ 
sume:  Richard  Lapham,  Box  AF,  Solatia 
Beach.  Calif.  92075.  (714)  436-3747. 


PERKIN-ELMER  DATA  SYSTEMS 

OCEANPORT.  N  J  07757 

Equal  Opportunity  Employer  M  F 


SYNDICATE  SALES 


SALES  REPRESENTATIVE  needed  for  ex- 
|i-~  pending  nationally-known  advertising  fea- 

ture.  Newspaper  background  herpful. 
Above  average  pay  benefits  $14-20,000. 
Travel  necessary.  Responses  confidential. 
Address  replies  tO;  Personnel  Dept.,  P.  0. 
Box  310,  Strasburg,  Va.  22657. 

EDITOR  &  PUBLISHER  for  August  20,  1977 


Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


EDITORIAL 


EDITORIAL 


EDITORIAL 


SKILLED,  IMAGINATIVE  journalist,  26,  \ 

married,  BS,  5  years  exMrience,  seeks  • 
management  spot  on  weekly  or  daily.  Arw  y 
size.  Zones  5,  7.  Sharp  business  mind,  t 
Good  leader.  Talented  writer.  Good  refer-  I 
ences.  Will  invest.  (217)  352-4429.  Box 
1412,  Editor  &  Publisher.  1 


GOAL-ORIENTED  ad  pro  with  excellent 
editorial  and  management  skills  seeks 
career  position.  BS  Journalism  plus  daily 
experience.  Box  1349,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  SALES  representative.  For 
publication  interested  in  banking  and 
supplier  industries.  Know  the  markets; 
know  the  people.  Frank  B.  Trexler,  1812 
Beech  Ave..  Philadelphia,  Pa.  19126.  Ph: 
(215)  635-7050. 


SALES  LEADER,  sales  professional  well- 
versed  in  staff  training  and  retail  promo¬ 
tions.  Spent  last  8  years  with  major 
chain — now  that  experience  can  be  yours. 
Looking  for  Ad  Director  or  assistant  to  pub¬ 
lisher  position  on  small  or  medium  size 
paper  in  Kansas,  Iowa,  Missouri  or  Neb¬ 
raska.  Box  1409,  Editor  &  Publisher. 


EDITORIAL 


SECTIONS  EDITOR  with  flair  for  makeup 
seeks  spot  on  Sunday  or  special  section  of 
Zone  1  or  2  daily  using  VDTs.  Box  1371, 
Editor  &  Publisher. 


FEATURE  WRITER/EDITOR,  specialty  the 
arts,  personalities,  reviews,  seeks  slot  any 
Zone.  G.  Smith,  406  Wilder  PI.,  Ann  Arbor, 
Mich.  48103.  (313)  994-4362. 


VDT  EDITOR  skilled  in  computer  editing 
and  layout  looking  for  northeast  daily  with 
plans  for  pagination.  Box  1359,  Editor  & 
Publisher. 


ASSERTIVE  NEWSWOMAN  with  13  years 
experience  seeks  challenge  on  large  daily 
in  reporting  or  editing  job.  Resume,  clips 
available  on  request.  Ready  to  relocate. 
Box  1374,  Editor  &  Publisher. 


WRITER,  8  years  wire  service,  including  5 
years  state  sports  editor,  and  6  years  pa¬ 
pers,  seeks  sports  or  news  post  Ohio  or 
neighboring  states.  Box  1381,  Editor  & 
Publisher. 


JOURNALIST— 25  years  newspaper  and 
wire  service  experience  wants  permanent 
job  on  daily  as  copy  editor  or  writing  fea¬ 
tures,  human  interest  stories  or  women's 
news.  Box  1391,  Editor  &  Publisher. 


FEATURE  WRITER,  32,  has  charisma, 
bounteous  style,  good  PR  and  the  vitality 
to  develop  a  fresh  approach,  sharpened  by 
6  years  precision  as  writer/editor  in  real 
estate,  fashion,  entertainment,  business, 
lifestyles  for  tabloids  and  metro  PM  daily. 
Seek  growth,  minimal  supervision  with 
creative  publication.  Box  1394,  Editor  t 
Publisher. 


CAPABLE  YOUNG  REPORTER,  experi¬ 
enced  in  daily  and  weekly  newspapers, 
seeks  challenging  position  with  either  in 
Zones  1,  2.  Box  1406,  Editor  &  Publisher. 


PERSON  IN  FASHION  PR  with  journalism 
experience  wishes  to  join  newspaper  in 
Southern  California.  Box  1429,  Eaitor  & 
Publisher. 


EXPERIENCED,  VERSATILE  sportswriter 
covering  major  league  beats  for  daily  in 
major  league  city  desires  relocation.  Box 
1426,  Editor  &  Publisher. 


YOUNG  WOMAN,  editor  large  award¬ 
winning  weekly,  seeks  reporter  post  with 
middle  size  or  metropolitan  daily.  Please 
give  full  information  in  your  letter.  Chal¬ 
lenging  post  with  fine  newspaper  pre¬ 
ferred.  Write  in  confidence  to  Box  1439, 
Editor  &  Publisher. 


SPORTS  EDITOR  of  small  daily  in  Zone  2,  3 
or  Ohio.  I  am  experienced,  hard-working 
and  imaginative.  Box  1438,  Editor  £ 
Publisher. 

EOITOR  &  PUBLISHER  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


WANT  THE  BEST?  Multiple  award-winning 
shirtsleeve  editor  seeks  job  as  editor  of 
weekly  or  small  daily.  Now  lost  In  large 
group.  South  preferred.  Box  1456,  Editor 
&  Publisher. 

TOP-FLIGHT  feature  writer/editor,  33,  with 
national  credentials  seeks  Zone  9/8  metro 
daily  or  TV  news  slot.  At  ease  with  busi¬ 
ness,  arts/entertainment  and  lifestyle- 
print  or  broadcast.  Major  market  broad¬ 
cast  news/public  affairs;  Fortune  "60” 
management  experience;  major  studio 
screenplay  credits;  national  magazine  fea¬ 
tures.  Box  1463,  Editor  &  Publisher. 


CHRISTIAN  COPY  EDITOR  on  lar^e  PM 
metro  seeks  copy/layout  editor  position  on 
mid-size  daily  with  career  potential  in 
western  Pennsylvania.  Scanner  trained. 
Looking  for  experience— not  large  salary. 
25.  Don  McCrory,  1355  Heberton  Ave., 
Pittsburgh,  Pa.  15206.  (412)  661-8371. 


DO  YOU  NEED  a  38-year-old  newsman  with 
18  years  experience  (the  past  8  in  man¬ 
agement)  and  top  references?  As  manag¬ 
ing  editor  of  a  60,000  daily  for  5  years.  I've 
driven  hard  on  news  that  is  useful  to  read¬ 
ers.  I've  guided  conversions— with  no  loss 
of  quality  or  deadline  time— to  6-column 
format,  cold  type  and  all  (^RT  newsroom. 
My  family  ana  I  want  to  leave  the  South. 
Health  perfect.  Salary  negotiable.  Will 
consider  management  or  middle  manage¬ 
ment  position.  Zone  6  preferred.  Box 
14()4,  Editor  &  Publisher. 


FAST,  ACCURATE  experienced  editor, 
seasoned,  precise  writer,  seeks  spot  on 
desk  where  grammar  counts  and  errors 
hurt.  Contact  Bob  Weigand,  119  Verona 
St.,  Elmira  Hgts.,  N.Y.  14903.  (607)  734- 
7750.  Will  relocate. 


SHARP  YOUNG  REPORTER  looking  for 
first  break.  Hard  news,  sports,  features. 
VDT  experience.  Will  relocate  anywhere. 
Box  1478,  Editor  &  Publisher. 


TALENTED,  ENERGETIC  sportswriter 
seeks  position  on  mediunvsized  daily  in 
Zone  5  or  as  a  sports  information  director. 
5  years  experience  as  a  sportswriter,  1  as  a 
sports  information  director.  Clips,  layouts 
and  references  on  request.  Box  1485, 
Editor  &  Publisher. 


SPORTS  DESK  position  sought  by  repor¬ 
ter,  24,  with  more  than  2  years  experience 
in  sports  and  general  news.  VDT  and  layout 
experience  included.  Prima/y  interen  is 
desk  work.  Prefer  working  mid  to  metro 
paper.  Box  1489,  Editor  &  Publisher 


YOUR  NEWSMAN? 

PROMPT  AVAILABILITY:  Editor,  Business 
pnd  Financial  News;  analysis.  Extensive 
background  prestigious  financial  news 
organization.  Knowledge  all  markets,  all 
phases  input  to  output.  Problem  solver. 
Tops  under  pressure.  Can  train  and  inwire 
staff.  Talent  seeks  opportunity.  Box  1513, 
Editor  &  Publisher. 


TALENTED  JOURNALIST  is  looking  for  an 
editing  or  management  job  with  a  future 
on  a  large  weekly  or  mMium  daily.  Have 
done  it  all  from  editing  to  press.  Award¬ 
winning  humor  columnist.  Know  VDT,  lay¬ 
out,  photo,  darkroom,  production,  ad 
sales,  business.  BJ.  Looking  for  more  than 
just  a  job.  If  you  have  an  opening,  want 
some  extra  time  off  or  are  looking  for 
someone  for  under  your  wing,  write  Box 
1504,  Editor  &  Publisher. 


RESPONSIBLE  writer/editor  can  help  your 
circulation  improve.  Experience  news  and 
feature  writing,  reporting,  layout  and 

thotogr^hy.  Will  relocate.  Box  1519, 
ditori  Publisher. 


EDITOR.  Woman  with  responsible  position 
on  metropolitan  daily  in  Midwest  seeks 
copy  editing  position  on  newspaper/ 
ma^zine  in  Washington,  D.C.  area.  Jour¬ 
nalism  MA  with  3V^  years  professional  ex¬ 
perience.  Box  1511,  Editor  &  Publisher. 


;  REPORTER,  28,  with  5  years  full-time  ex¬ 
perience  on  dailies  seeks  growth  on 
4O,O0O  -I-  daily.  Now  on  city  ben  IV^  years; 
police,  education  and  photography  in  the 
past.  Holds  Master  of  Journalism  Degree. 
Zones  5, 8, 9  preferred.  Box  1502,  Editor  & 
Publisher. 


TOP  CLASS  RACING  COLUMNIST— Suc¬ 
cessful  editor— freelance  reporter- 
network  broadcaster— author  of  current 
book  is  seeking  immediate  position  with 
daily  newspaper  or  magazine,  any  Zone. 
Sports  preferred,  but  have  knowledge  of 
music,  travel  and  current  events.  Male,  35, 
with  custody  of  5  year  old  son.  Have  excel¬ 
lent  references;  writing  samples  on  re¬ 
quest.  Box  1527,  Editori  Publisher,  or  call 
Steve  Davidowitz,  (201)  339-8280. 


VERSATILE  DESKMAN  recovered  from  al¬ 
coholism  wants  back  in  newsroom.  I  move 
copy,  write  sharp  heads,  work  sports  too. 
Box  1512,  Editor  &  Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


COPY  EDITOR,  extensive  desk  experience, 
layout,  VDT  skills.  MSJ.  Seek  Zone  1  or  2 
daily.  Box  1487,  Editor  &  Publisher. 


TIRED  OF  HASSELS  and  want  to  work  for  a 
change.  Warm,  wonderful  and  versatile 
female  editor  (BA-J)  with  10  years  experi¬ 
ence  on  health  newsletter,  trade  maga¬ 
zines  and  daily  newspaper  seeks  inter¬ 
esting,  responsible  job  in  Zone  6  or  8. 
Experience  in  PR,  writing,  graphics  and 
photography.  Available  now.  Call  Sue  Per- 


PHOTOJOURNALISM 


ATTENTION: 

MAGAZINE 

PUBLISHERS 

Due  to  the  discontinuance  of  publication 
of  certain  of  our  magazines,  a  major  New 
York  publisher  has  made  available  to  the 
Industry  qualified  editorial  people  in  the 
levels  of  Editorial  Assistant,  Associate 
Editor,  Managing  Editor  and  Editor.  In  ad¬ 
dition,  there  are  qualified  Art  Editors  and 
Senior  Art  Editors. 

Companies  interested  in  obtaining  further 
information  regarding  these  highly  capable 
people  should  contact  Dorothy  Marcus  at 
(212)  754-0373. 


COPY  EDITOR.  VDT  pro  with  5  years  slot 
experience  on  medium  daily  wants  to  show 
a  major  paper  with  high  standards  what  he 
can  do.  Box  1526,  Editor  &  Publisher. 


INTERESTED  IN  LOS  ANGELES  TIMES 
SPORTS  VETERAN.  PUBLISHER  OF  $4 
EXPOSE  ON  PREDICTION  TOUTFITS? 
DESK  OK.  BOX  23,  STEVENSON,  MD. 
21153.  (301)  363-1782,  MIKE. 


NEWS  EDITOR,  copy  desk  chief  can  make 
a  good  paper  better  or  help  turn  a  loser 
into  a  winner.  Box  1521,  Editor  & 
Publisher. 


WANT  WORKER  NOT  SHIRKER?  Aggres¬ 
sive  female  with  4  years  experience  wants 
new  challenge.  Would  like  political  or  gen¬ 
eral  assignment  on  daily.  Knows  VDT.  Will 
relocate.  Box  1509,  Editor  &  Publisher. 


"MY  PHOTOS  ARE  STORIES  IN  THEM¬ 
SELVES."  Photojournalist,  3  years  expwi- 
ence  with  weekly  desires  position  with 
growing  daily.  Aiw  zone.  Portfolio  and  clip¬ 
pings  available.  Reply  to  Box  1448,  Editor 
&  Publisher. 


r.  knows  VDT.  Will 
:or  &  Publisher. 


ENTERTAINMENT  WRITER.  Ambitious 
and  anxious  to  get  back  in  the  groove.  Ma¬ 
ture,  looking  for  long-term  slot  on  major  or 
medium  size  daily.  Currently  rock  music 
critic  for  East  Coast  daily.  Knowledgeable 
on  soul,  country  and  pop  music  styles. 
Able  to  pen  forceful  reviews  on  films,  con¬ 
certs,  theater  and  night  club  acts.  Spent  4 
years  as  entertainment  editor-columnist 
tor  American  daily  in  Europe.  Can  take 
photos,  edit,  write  heads,  layout  pages. 
Box  1518,  Editor  &  Publisher. 


SELF-STARTER  and  award-winner  on 
medium  sized  daily  looking  for  new  chal¬ 
lenge.  Have  ideas  and  motivation.  Re¬ 
sume,  with  photos  in  it,  upon  request.  Box 
1441,  Editor  &  Publisher. 


BLACK,  YOUNG,  talented  photographer 
with  6  years  experience  on  major  daily 
newspaper.  Has  personal  contact  with 
many  national  and  world  leaders.  Seeks 
challenging  and  rewarding  position  in 
magazine  or  newspaper  field.  Box  1520, 
Editor  &  Publisher. 


PRESSROOM 


OFFSET  PRESS  FOREMAN,  23  years  press 
experience.  Supervise  over  plate  and  cam¬ 
era  room.  Do  own  ordering  and  inventory. 
Member  of  IPGCU.  Resume  on  request. 
Box  1364,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  SUPERINTENDENT 
or  General  Foreman— Experienced  in  labor 
relations  in  ITU  environment.  Harris  sys¬ 
tem,  camera,  CRT,  VDT,  TTS,  scanners, 
1130s,  Compugraphic  9000.  Presently 
employed  as  general  foreman.  Have  con¬ 
verted  3  newspapers  to  cold  type.  Box 
1497,  Editor  &  Publisher. 


NIGHT  PRODUCTION  MANAGER  on  com¬ 
bination  paper.  Letterpress,  pasteup, 
NAPP,  Dynaflexand  mailroom.  Resume  on 
request.  Box  1506,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


24-YEAR-OLO  reporter-photographer,  ex¬ 
perienced  on  suburban  weeklies,  seeks  PR 
position.  Box  1378.  Editor  &  Publisher. 


COMMUNICATIONS  SPECIALIST,  17 
years  editorial,  PR  experience,  seeks  slot 
as  PR  and/or  publications  manager.  Now 
Chicago.  Box  1517,  Editor  &  Publisher. 
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Historians  back  project 
to  preserve  newspapers 


crofilm,  catalogued  and  listed  in  pub¬ 
lished  guides.  But  in  several  states,  no 
coordinated  program  has  ever  taken  place 
to  determine  what  newspapers  have  pre¬ 
viously  existed  ...  to  microfilm  the  most 
complete  files  that  can  be  assembled.” 


By  Carla  Marie  Rupp 

United  States  Newspaper  Project  has 
been  started  by  the  Organization  of 
American  Historians  (OAH)  and  the  Li¬ 
brary  of  Congress  in  an  attempt  to  pre¬ 
serve  newspapers  and  make  them  avail¬ 
able  for  researchers  who  want  to  use 
them  for  sources  of  information. 

Gale  E.  Peterson,  director  of  the  proj¬ 
ect,  who  has  a  Ph.D  in  history  from  the 
University  of  Maryland,  is  trying  to  gen¬ 
erate  an  interest  in  institutions  that  want 
newspapers  preserved.  He  has  traveled 
to  historical  societies  and  libraries 
around  the  country  and  uses  a  state-by- 
state  approach,  holding  planning  confer¬ 
ences  to  see  how  far  along  newspaper 
microfilming  is  in  each  state. 

“There’s  a  relatively  lower  level  of  in¬ 
terest  than  one  would  expect  of  news¬ 
paper  people  in  preserving  newspapers 
and  facilitating  research  use  of  news¬ 
paper  collections,”  Peterson  told  E&P. 

He  has  contacted  newspaper  associa¬ 
tions  and  hopes  that  they  will  cooperate 
in  trying  to  raise  money  for  the  news¬ 
paper  project,  including  going  to  state 
legislatures  for  appropriations.  The 
Newspaper  Association  Managers  had 
the  project  on  its  agenda  at  the  recent 
Vail,  Colo.,  meeting. 

The  United  States  Newspaper  Project 
can  be  contacted  at  112  North  Bryan, 
Bloomington,  Ind.  47401. 

A  grant  of  $89,000  to  the  OAH  was 
awarded  by  the  National  Endowment  for 
the  Humanities  to  be  used  through  De¬ 
cember  31,  1977.  Peterson  said  $117,945 
had  been  requested.  A  portion  of  this 
grant  is  being  used  to  carry  out  a  pilot 
bibliographical  project  in  Iowa  that  is 
being  administered  through  the  facilities 
of  the  State  Historical  Society  under 
Peter  T.  Harstad,  director.  Don  Reid, 
manager  of  the  Iowa  Press  Association, 
has  been  helpful  in  assisting  in  this  pro¬ 
ject,  Peterson  said. 

“This  newspaper  project  would  be  ex¬ 
tremely  expensive  to  do  nationally,” 
said  Peterson,  who  estimated  a  cost  of 
$5-6  million  to  get  bibliographic  data  re¬ 
ported  in  50  states  on  every  newspaper 
ever  published. 

In  Iowa,  several  institutions  had  al¬ 
ready  been  concerned  with  microfilming. 
They  were  the  Department  of  History 
and  Archives,  Des  Moines,  and  the  State 
Historical  Society.  The  procedure  is  that 
the  society  in  Iowa  City  has  been  sending 
newspaper  copies  to  Bell  &  Howell, 
which  films  them,  keeping  the  master 
negative  and  sending  the  positive  copy  to 
Iowa  City.  Sometimes  the  editors  and 
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publishers  want  copies.  Peterson  said 
5,000  titles  of  newspapers  since  the  1830s 
have  been  discovered. 

The  National  Endowment  had  made 
an  outright  $10,000  to  Iowa  for  the  proj¬ 
ect  but  offered  to  match  a  budget  of 
$94,484  over  two  years.  The  Iowa  Gen¬ 
eral  Assembly  appropriated  $17,170  to 
the  State  Historical  Society  to  get  a  simi¬ 
lar  amount  from  the  Endowment. 

Peterson  has  held  planning  confer¬ 
ences  in  Texas,  Louisiana,  South 
Carolina  and  Georgia  and  is  setting  up 
ones  in  Ohio,  West  Virginia  Virginia, 
Maryland  and  New  England.  “1  want  to 
expand  whatever  project  each  state  has 
for  microfilming  newspapers.  1  wonder  if 
the  press  people  in  various  states  know 
whether  newspapers  have  been  mi¬ 
crofilmed.  And  if  they  just  assume  so, 
they  could  be  wrong,”  he  Sciid. 

Some  states  have  “strong  newspaper 
collections.”  Some  of  these,  Peterson 
has  learned,  are  in  Minnesota,  Tennes¬ 
see,  Nebraska,  Kansas  and  Wisconsin. 

“It’s  important  for  all  newspapers 
dating  from  their  beginnings  be  mi¬ 
crofilmed  as  the  quality  of  newsprint 
goes  down  and  the  price  goes  up. 

Prior  to  1870  newspapers  were  usually 
printed  on  a  rag-content  paper  and  those 
papers,  said  Peterson,  don’t  deteriorate 
as  rapidly.  Many  18th  century  papers  are 
in  better  condition  than  newspapers  of 
recent  times,  he  said.  Newspapers  not 
filmed  between  1880  and  1920  would  be 
in  the  worst  condition,  said  Peterson, 
and  these  newspapers  are  expected  to  be 
filmed  as  soon  as  they  can. 

A  panel  of  15  persons  helped  with  the 
proposal  to  the  Endowment  and  they  are 
mostly  historians  and  library  executives. 
James  Boylan,  editor  of  the  Coliimhia 
Journalism  Review,  is  also  on  the  panel. 

Social  historians  and  geneologists  are 
interested  in  better  microfilming  of 
newspapers,  Peterson  said. 

The  idea  for  the  project  resulted  from 
updating  the  Winifred  Gregory  book 
American  Newspapers,  1821-1936:  A 
Union  List  of  Files  Available  in  the 
United  States  and  Canada.  The  800-page 
directory  contains  information  of  about 
50,000  U.S.  newspapers.  The  second  ref¬ 
erence  work  is  Clarence  S.  Brigham’s 
History  and  Bibliography  of  American 
Newspapers,  1690-1820.  Peterson  says  in 
the  years  following  the  Gregory  direc¬ 
tory,  many  newspapers  files  have  been 
lost  or  destroyed. 

“There  is  great  disparity  among  state 
programs  of  caring  for  newspapers.  In  a 
few  states  nearly  every  newspaper  has 
been  found,  collected,  preserved  on  mi- 


Peterson  says  that  newspaper  data 
should  be  merged  in  a  “CONSER”-type 
data  base.  The  Council  on  Library  Re¬ 
sources,  the  National  Serials  Data  Pro- 
gram'and  the  Library  of  Congress  cooper¬ 
ated  in  forming  CONSER,  which  stands 
for  the  conversion  of  SERials,  a  data 
bank  developed  though  the  facilities  of 
the  Ohio  College  Library  Center  in  Col¬ 
umbus. 


Satellites 

(Continued  from  pafte  13) 


tariffs,  either  filed  by  AT&T  or  imposed 
by  the  Federal  Communications  Com¬ 
mission,  and  the  legal  steps  taken  by  UPl 
and  others  to  delay  or  modify  them. 

“We  have  spent  very  substantial  sums 
fighting  these  increases  but  eventually 
they  catch  up  with  us,”  he  said.  “We 
also  have  invested  millions  of  dollars  to 
keep  up  with  confusing  tariff  changes 
which  have  forced  us  to  assume  respon¬ 
sibility  from  AT&T  for  creating  and 
maintaining  press  telegraph  circuits.” 

A  small  receiving  dish  for  the  satellite 
program  is  expected  to  cost  about 
$5,000,  which  would  result  in  a  $40  mil¬ 
lion  capital  investment  by  approximately 
8,000  newspapers,  radio  and  television 
stations. 

The  FCC  would  have  to  approve  the 
satellite  transmission  concept,  and 
Beaton  said  this  could  result  in  opposi¬ 
tion  and  require  “complex  hearings  of 
two  or  three  years  duration.” 

“It  is  apparent  that  some  kind  of  joint 
or  cooperative  effort  between  news¬ 
papers  and  broadcasters  will  have  to  be 
undertaken  to  make  it  practical,”  he 
said,  in  addition  to  the  UPl-AP-ANPA 
cooperation. 

The  UPl  president  also  said  the 
worldwide  news  service  he  heads  faces 
major  capital  outlays  of  $18-20  million  in 
the  next  few  years,  including  the  pur¬ 
chase  of  new  computers. 

“1  believe  it’s  safe  to  assume  that  AP’s 
requirements  will  be  similar,  if  not  in  ex¬ 
cess  of  ours,”  Beaton  said.  ”...  1  think 
it’s  also  safe  to  assume  that  this  huge 
capital  cost  will  be  a  responsibility  of  the 
whole  industry  in  one  form  or  another  if 
news  services  are  to  meet  your  require¬ 
ments.” 

By  the  end  of  1977,  UPl  will  have 
spent  more  than  $21  million  during  the 
past  six  years  in  converting  its  news 
service  to  computer-driven  high-speed 
delivery,  utilizing  video  display  termi¬ 
nals,  and  the  development  of  a  new 
newspicture  receiver  called  Unifax  II. 
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'WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  . 
HAD  TO  HAVE...  / 
^  A  TOTAL  J 
3  SYSTEM,  TOTAL  ^ 
J  SERVICE  AND 
3  TOTAL  SUPPLY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


"We  knew  the  changeover  was  going  to  be  a 
mammoth  job.  We  had  to  have  someone  that 
could  quickly  set  up  a  plateroonl,  train  our 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it — What  a  relief!' 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom— train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too — continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy— he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature— and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 


uienern 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS,  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


Sandy  Graham,  Tribune  science  writer,  in  familiar  surroundings. 

Sandy  is  her  name, 
and  science  is  her  heat... 


And  she's  good  at  it.  Sandy  Graham, The  Albuquerque 
Tribune's  science  writer  for  the  past  four  years, 
has  been  named  "Newsperson  of  the  Year"  for  1977 
by  the  Albuquerque  Area  Hospital  Council. 

The  award  is  nothing  new  for  Sandy.  She  won  the 
same  honor,  given  annually  for  excellence  in  health 
reporting,  in  1974.  This  year's  award  was  for  a 
three-part  series  on  rural  health  care  in  New  Mexico. 

The  list  of  awards  Sandy  has  won  goes  on.  In  1975, 
she  won  the  Guy  Rader  Award  from  the  New  Mexico 
Medical  Society  for  over-all  excellence  in  medical 
reporting. 


She  won  three  first  place  awards — in  science,  news 
and  feature  writing — in  this  year's  writing  contest 
of  the  New  Mexico  Press  Women.  One  of  her  stories 
went  on  to  take  second  place  for  newswriting  in  the 
1977  contest  of  the  National  Federation  of  Press 
Women. 

Sandy,  who  was  graduated  with  honors  from  New 
Mexico  State  University  in  1973,  is  an  example  of  the 
talented,  young  staffers  with  New  Mexico's  progres¬ 
sive  newspaper — The  Albuquerque  Tribune,  a 
Scripps-Howard  newspaper. 


The  Albuquerque  Tribuue 

a  Scripps-Hnivard  newspaper 


m 


i'':>  ■ : 


•s  V^'  : 


